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projektov, probd®mygow@&@Rov®hS8agenia podni kat
amal TshradnTch podnikov zvl §gS, fdtr&mmne s kall a
p r o b lo®odnpcovania podnikoval ogi ek i ch majetku, al e ti
trendy riadenia pording&kwareija vi klolnamdesw, moderr

moder n® trendy di agn os tconkollingu Avpatimkaveji praki. podn
Vprevadghegji ne sa rozoberaj% uveden® t®my vo
pr2spevky zaoberaj %cehoesaphakaod®ks ®e jndy’priaazyoent knl aa
odvetvov® gpeaivieidle®] cNVi a4 ®enr G e aklointforuo nh o v @ o d
prax e slovenskTch, | eskTch, poO@skbdbchvypliTvae
zmedzi n8§rodn®ho zIl ogenia autorsk®ho kol ekt?2yv

Ver 2 me,uvieed esniejz ponuky vyberiete tie pr2s
vs¥avi svagaeu mrofil §ci ospr 2Bpuaddemiemir aodti § z kaakmi s a
apod. obr&8tite na autorov jednotlivich pr2sp
smerovanie viskumu katedry.

D %f a me, ge publikovanie tak®hoto zbornzk:
zhospodS8axsek,ejprper ktorTch bude vizvou na zav:
|l innost i, ako aj teoretikom, pre ktorTch bu

prof. Ing. Gtefan Majt
vedYci Katedry podni kovo
Fakulta podni kov®ho man:
Ekonomick8 wuniverzita v
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METODI KA ZNALOSTNGENBENTMXRAODNI KOVE
PRAXI

THE METHODOLOGY OF KNOWLENGE MANAGEMENT IN
BUSINESS PRACTICE

Lucie Bartogovs§

ABSTRACT

The article contains information from the field of knowledge management, which are
important for the successful organization that wants ifgprove the efficiency and
performance of the company. The following are devoted to basic methods that can be
modified and extended practice. Interconnection methods may arise model that meets the
requirements for implementation of the process of knowletiegement at the company.
Contribution of the paper is to review the basic methodologies, theoretical approaches to the
process of knowledge management with possible implementation in practice. The aim of the
article is to refer about basic informationf dhe knowledge management wits using
methodology that the addition of new approaches to create their own model. This custom
model must meet the conditions for the implementation of knowledge management process in
terms of the company.

KEY WORDS
Knowledge management, management, praktice, research

JEL Classification
B41, 121, M12

bvoOoD

Management znal ost 2 zahrnuj e td)makt ikvdno2 zpn
pot Sebuj?2 a pSemBDnu osobn2ch znadwIls§dnowe ztr
smenN rgrohli®m, kterpPpmdnidk&s?2 klhgldi. vZpTsob, |
ve sd2l en? i ndoudnatc?2 taohdSe bao iuddm esjgen 2n Mkodbdd jnii
nen2 a ani nemTge blt exwobtlemanackfebhsot u
snadno z2sk8 pocit, ge nen? dost znalost?2 n
zmRDn uvnit$S organizace, o svipdDthND venku ani n e
abychom byli efektivnDjg?2.

Vpraxikseewgtas§l er TszentTkn§iv §pree ks§ gkami  pSi i m
postupT managementu znal ost 2. Hpadno 2 R opvSsenk? §
osvojovsgn2, sd2l|l emx? saeBbéizemhogeatavdsdat vSi
informactir®momwvnhNDlul tura a person@8tgendpoknallt
vorganizaci a poj et 2 znal ost 2 ] ako v y-Bowommganizaeen n ® h o
Firemn?2 Kkudrtguarnai znaucsi2 zvaj i stit takov® podm2nk
| W&®dk mohl a chtnDl maxim8lnN vyug2t svich zna
Jel i podm2nkou konkurenceschopnost: pepami za
intern2m prostSed?, pak se mus? dugevn? vl o
vi astnictv2tomgapezacebyKn® vytvoSit podm?2nk
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znal ost 2 a informac?2, jako jeden ze z8kIl adr
organizace.

Jako kl 2] ovgomttdzkeamNDrsie jvev?2 prvakliDé @aBink e
pracovn?2kT organi zace a nezbytnostpraxipl at nl]
ZodpovDRDdnost za proces neust 8l ®ho vzdDI §8v8n

spol el nhD n®st jak personal i st ® otgaikz apcR2cshl ujge
charakterizovsg8na nesd?l en2m informac? a zn
sout Ngivosti, podceRovE&nzm tl| hon®| pRPBice Ts | &

projevuje n2zkou vikonnost?2 a ztra@d &dy mot i
nevhodnhD nastaven§8 ntoltowhaddi?b &nmm ihto®riizao nptTus osbp?
YWl inkem zejm®na u jedincT, kteS? svIl mi sch
vt Tmu, jehog jsou soul|] §st 2.

Vstupujeme do znal osjfe8insespo
hegemonietvianb®caeakv!| §dN z8kaz
jsou nejdTlegitnNjg2 formou kapit8lu podniku.
jsou na nhDm krititaRynuz wips It®&@, uj powd S2Zzaeinys a
to neznamen8, ge ostatn2 formy kapit8lu nejs

Po roce 1989 zal2n§ stoupat vIiznam znal o:

poaleh®@®mst pos Doe
aznzka a spot Se

VynoSu12 se pSedbuvgtm2omBnkyempak zo nejl ®pe
pS2nosy, kal kul ovat ng§klady a vinosy spojen
NRDkter ® organizace se znalostn2?m management e
nekl adou aldnie.h | Jeed ag R u toedlproovst 2, ge v mal T ch
mT g e fungovat S YaspRDchem i I ntui tivni, ot
znal ostn2ho omatnatgeMmemt odwDt v2zch. NDkter® st
projektT znalesttwnm?2 M8 ] ma Wad g evrk e m. Nej viDt g? p
analytick® f8zi a ve volbD technologi? a pos
METODY A TECHNI KY VhZKMU

Metody a techniky pSinggej 2 i nformace o
vizkuoblestwmal ostn2ho managementu. Pojedn8valj
met odol ogi ck® vibavhn Sady NDdn2ch discipl?2
ObecnhD existuj? | tySi obecn® zpTsoby pozng§
priori aymetoda v0D

ech
t 2

2
n
n

Obr8zek 1 Z8&8k!| adrm?bletsapy zwiazZ kossmiun 2vh o manage me

1. etapa 2. etapa 3. etapa
tyNw! £+tb# 9¢ wo!l [ L¥%!I 2bN ¢ “# £ = w EPAPA
Zdroj: Vlastn?2 e2paaceoVg@ghkamos8§kl adn?ch
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Ltvrtou cestou poznfet? 2 m@e piredotdBe dntddeat v 2

poznatek ovDSit nhnl 2 m, co nejde individustgl
zpTsobem potom ka@®higmI§enNdospNet &dean emunsi2 bl
z8vDr kagd®ho | |Vovdikkcak T biywviTez k& m§ mdt jako sy
kontrolovan®, empirick® a kritick® zkoum8n:
vztaz2zch mezi pSirozenIimi jevy.

ZCKLADNE TECHNIKY SBnRU | NFORMACE ZNRPUL OSTNGEH

Publi kace se shoduj?2 na pRtici technik vTizl
f pozorovs§gn?2,

1 rozhovor (interwiew),

f dot azn?zKk

f studium dokument T,

1

experiment.

Pozor gw8nvel mi rozg2Senl zpTsob z2sk8v§gn:
pozorovg8§n2 se |lig2 t2m, ¢ge jde o soul &8st , ji
Pozorovgn? j e definovg8no j ako techni ka sb
systematgakRki®mowmwaam®m sl edov8§n2 smyslovlD vn?2 ma

prvkT, aspekt T, fenom®nT, kter® jsou pSedmn
standardi zovan® .a Pmress tmensdtaa mdd arodviaznd® an® p o z
n2zkl &g shupewR f orpmalxiizazcreameTos,v ge j e | ast
pSedmRDt pozorov8&8n2 a o dalg2ch aspektech mTg
dl e pot Seby a vivoje pozorovsgn? ur |l ovat j €
pozoropanj]etT, popS. soubor pozorovanlch obj
doj 2t i ke zmBDnD c2l e pozor okvw8anl2i.t alpilvant2ncrhn 2p
Standardi zovan® pozorovsg8§n?2 je striktnhD form
c2l/ pSedmnt pozorovsgn?2, jeho podoba, m2 st o,
atd Visledky pozorov_8n? j sou Zzaznamens8vs8n
pozorovs8n2kseannach®8iz9n¥ch pS2stupech.

Dal g2 etapou z?2dKtS8avBmA8ea 2rkftoerrn@ant 2j djee o z ko

Tch osob. Podstatou dotazov8n? je kladen
p2semn® (dotaszkiﬂemDmyJaaynr\)rylcchiﬁzeJZkuz
prve je tSebai ovDPBeéet, ggdanirmispiomdenmacem
je z8sadou | 2sl o jedna srozumitelnost
y a formulacero®Dalqlgd wmesxkial komsptodeéd § a
ace je Ikeoniok &lcre2 vilznmanm,na z8&§klna2dND os
c2ch souvislost?2.) TSet 2 aspekt Srozuil
pravidlo je jednoznalnost ot8zky a psy
nedmi ph&kkol.i sugestivnn. Je obr ® vy\
jevT a zv§8§git pougit2 dotazu typ Apr ol fi
avsg§dhDj2c?2 odpovDdi, neboS nut2 respondent

T <
(@)

“ Qo ~“oo
NOX—< o= w—

z
d
u

VT T YUT "0 5 SO

Rozhovor neboli interwievi e hoj nND vy u §Savdah §z ktoeucnhanniTkcah
g2vs§g kvaljakt vvn2ch (zkoum8nkivamrnauv&dad viné d

Vyu
sbPRDru dat se zapojuje skupina tazate®T3epS2:

‘vida jako soubor wut$2dNnlfch poznatkT o urlit® temat
poznat kT podle wurlitlch pravidel. VNDdach@dygejdvisproamn
jsou teorie, kter@®& d zwveDdy.8pat jako z8kladn?z c?2
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l i g2 m2rou svWekvatahdari dn2enc emTkKPaumeSwndsl entTkma t
rozhovorem( nef or m81I1 n2 | nestrukturovanil) reprezent
Ot §8zky nejsou pSedem d&ny, vznikaj?2osbddhem Kk
aktus8ln2 situaci informanta (osoba pSi kval.i
je z8znam informac2 a n8sledn® vymadmddem2,
rozhovorvy u g2 vkavmall i ¥ ativn2zm pS2stugwmMihdedinmaaci @
zvol en® t ®ma empivychkizh pSedpokl!l adT, kter
Pol ostruktur,owva®gl rroozzhhoovwoorr pomoc2 ngvodu, | §
ge | pSipraven soubor ot 8zek/ t ®mat st rkitketrn®r
no poSad2? ot§zek. D a lodt2env Steynd e iort t§e&
roBmoyseou NMrleny ot8zky, kter® je tSe
a je nepSirozen§8 komuniskaldm? aatl ®pef ®n
Tvg rozhovoVkuamyt il tastoivvinel drmeijpt|vs8trilijpie ¢
r st.andardi zovanl

2 ro0zg2Senou technidkooua ZEedkT.&1 sdeato ve? s
b dot aiznoSvgsn 2ur |ciotgs paSel zkal 2 veymg2zeénau os
aNDpakhehzdTvodT obt2gn® (mal® dRti, os

nz2k poug2vsg§ pSi kvali thatliowm2ac hneibo kv &rs

Il zac?2, i pl nd standardi zovanl. RTzn® ap
Lze hrnout, ¢ge volnl (nestrukturovanl) dot
informant volnD rozepsat. To mT§g®zm&rme mhaalad
nesvyhodnocovg§n2m. P2semn§ odpovhDN bTvsg pSehl
mTge informant oHpboBdNDhe®@mampmoit8dkg!l Vt ati vn2h
setk8v8&me nejl astDji se strulbwur dwamuh §6et az
um2 st PDnyuroltiS§tz&ny pwoSad2, ne kter® m§ informant

Obsahov§g,paralclizgaopugneatem slpbed8&8wvajacki vl cl
prvkT, NBmahBspkkltnfloswt ech jeho vznik&n2? jakec

sdal g2mi do#ume®tbp,ahjov®u anallza nen2 jen ana
dokument je sdDlen2m, a kagd® sdhbDlen2 jako |
napS2klad komuni k8§tor (aut or) mDk g mwri| kaasrt tn DO
jejich zpRDtn® vazby, obsah sdnDl en?z?, k-d (po
sdPRDl en2), smNDr komuni kace, jej2 efekt.

Posl edn? etsa@azaldlzk@ muyhodrnoaomv dnTyrmmel xk w
statistiku nebo pol 2talov® programy. Kvant i
procesem:k - dov§&n2 Yt S2dNn2 prvn2ho stupnhYY¥%pravy
K- dovgn? kvanthilagi vmkc¢h geatj epmot!| i vim vari
znaku jsou pSiSazovs&§ny symboly, obvykle | 2s
kt eS2 vyShe2dread istzanovenlch variant. Chybhj2c:
hodnothR AOf. azeokn-edcovdmapal 2nt ale vkl &dan§ d:
rozs8hlou virtu8ln2 matici N kr8t n = pol et
respondentT), a n = polet sloupcT, neboli p o

METODI KA ZNALOSTNECEHO MAROGDBDKU¥YS TRRAXI

PSi Segen? problematiky v praxi je zapot ¢
popi s ovVkapithlehs ki a dn 2 techni ky sbDru i nf or mac
met ody a t ec hpmriokeye swl zzknuamhwo s n2 ho management u.
teoretickichegpB2stprpolbl Eemati ky metodi ky a
managementu se (naps§. obchodn? spolelnost) C
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| astn? met odi ku ar en®ldrell c hapgdd km2vrak &8dmT o b/c h
Tzkumng linnost mTge blt napS. zamhRSen§ na
i nan|l n2ch poradcT. Pro tuto skupinuemhmDst
otazn?2k, kterT by byl kl 2] ovhR zamhRSenT n
dotazn2kov®ho ¢getSen2 mohouvédducprmivemp®eads:t
veden2m popS2padnimdanadgdrgy cjhe prodtod ke kpyarSasdc T,
Vzhledemko b | ast i Segen® problematiky, kter§ je
zdroj T se jako vhodn8 metodika jev2 pS2stup
Pro dosagen? proceswbhass i §|z@iagenestl magrijup v Sma?

Vv
\Y
f

d

r
:
S

vyug2t pS2stup zalogenl na filozofii AGemba
vprost Sed? japonsklich spolelnost?2. Vz§gjemnli
Karla Wiiga upraven® o proceA)vnémsi §IpBEctn
Gemba Kaizen, navrhuji vrya&loslidcah mpadm?2 nakpsicih
vegker8 krit®ria pro tvorbu pSidan® hodnot
spol el nosti . Cohledem nakozsahrpblematvp rhaiy ii jssou n8sl e
f VytvoSit model procesu tvorby a realizace
T Osvojit S i nejnoviDj gébl asebretmek®di Ry znz
managementu;

T Osvojit si nej nov obgl2a sttei o rSe2tzi ecnkd®? pploazendast Tk W
na pr daé&GembaKpizan,

T Prov®st pri mg&rn2 anallzu soulasn®ho stavu
spol el nosti;

T Analyzovat eximgsljedcrr] imevioddrkegm sa prakti c
metodi ky pSi tvorbhD model u;

1 Navrhnoutpst up i mpl ementace navrgen®ho model u

C2le jsoahlveodeemynas skutel nost, ge Segents
podm2nek. Visledky pr8&ce by mhRly bilt vyugit
sreal i zac?2 pr omaensaug eme alt st nMhloy by z8roveR
podporu a dal g2 rozvoj pobcasdnznabpbosehhlbost
nNg8stroj i mpl ement ace znal ostn2ho maoaig e lhe nt

teoreticl®,akaipak ®v

ZCVnR
Zaveden? znal pgtaxidi honewmeédejneédnwduchs § z81 e
vygaduje mnogstv?2 zdroj T, a to nejen mater.i

vystavovat rizku ywodob D pokusu a omyl u, praxgspyt SNDkneuwnl
zkugenost? a akademi ky vytvoSeny metodi ky p
spojemAmgsst v2m existuj2c2ch definic znalost
vhn2m8&§hodmozpak vyplTveg, ¢ge | ermdnohmang eikvt® cnhe tsoed ilki

PS2nos pi&ktkiuckzho hl edi skaoijetitcekni,chgepo
z2skanlTch studiem nejnooljgstcih pBadlso sipd2 hao
Vzg§jemnim propoj endanpltnelonr2em i mwrkak t|i8sktlichs pog.
schopenz 2 s k a't cenn® poznatky pro obl ast pedago
pS2nesBkvick®m vyugdgit? bude zcela wurl|litDhD g

2 PDCA cycle (Cyklus PDCA): an gl i c k-@Golchceckalc a n I i1 Apl 8§nuj , udnDl ej ,
Z8kl adn?2 kroky pro dosakpeed2 neust 8l ®ho zdokonal ovgn?2
3 SDCAstandardizacelo-chcecka ¢ t (Standardi zwjs,kua éDInej), zB&knhtadaol?ujk,r
s

t8vaj2c?2ho stavu.

19



nejz8sadnhDj g2 vgak budu povegbwm®m mogsodSeda
spd el nostirephbijeraou sl ek8&8vanlTch pS2nosT pro s

PS2nbeorzeti ck®ho hbedidska odpatB@®@)iliverat
dostupnich informac?2 tlTkaj2c2 se metodiky t\
nN8§sl ednou civmimeime ot gsaonui|zaascneR dvwobD je na | esik
odbornTch publikac?2, kter® se vDntu¢ ér eptriocbk &

rovinbD. niM8ghl ov gza k popisuje procesy tvorby m

takovim zepTdolbegm,zokt edRoval re§l n® prost Sed:*
praktick® vyugit?2,

Pedagogi cklohp8dems nsevg8§jemnou provsgzanos
praktick®ho vyugit2 Segen® probl emaz§klyaduwe |
Segen® prowlgemat 2k ydadodd lea emo nwo jmIng c2 se poc
prost Sed2 a mognost Kkonpraktacé&l meapénioakheé

mognost vyugit2 z2skanlch poznanalademeaten vI uc
spol el nost? a rozvojem konkurenceschopnost:
l'iteratury a dal g2 ch informal n2ch zdroj T
managementu.

LITERATURA

BUREG, V. Znal ost n2 man agGada Publishing, Praha, 03 | e h
216 s. ISBN 9780-247-19788.

COLLISON, CH., PARCELL, GKnowledge management. Computer Press, Brno, 2005. 236
S.ISBN 80251-07604.

LASTORCL, Z. Strategickl =znalostn2?2 managemer
2008 384 s. ISBN 9780-8675499-4.

HRONE K, F. Rozvoj a. GragdadPhlising8 ans?, Praha, 2@00, 240 5.k T
ISBN 97880-247-1457-8.

IMAI, M. Gemba Kaizen. Computer Press, Brno, 2005. 33BN 80-251-0850-3.

KOS¢ K, M. Znal osotbnl2asman asgeometmotv n® ho prost Sed
Gilina, 20855404D003BN 978

KOTLER, P.Marketing vpohybu. Management Pred’raha, 2007. 171 s. ISBN 988

7261161-4.

NENADCL, J.sydMP ®enrec hv management u jrahl, @01, . Ma
310 s. ISBN 86r261-054-6.

REI CHEL, J. Kapitoly metodol ogie soci 8l n2ch
192 s. ISBN 9780-247-30066.

TRUNEL EK, J. Znal ostn? p .OPdofessional Weblisking,aPrabas t n 2
2004. 32 s. ISBN 808641967-3.

Kontakt Ing. et 1Ing. LuciTee dBBamritokg® ven i Weyrszoikt§
Sokol sk8 tSz2da 33, 14@86% luccianekk@9ezhani2c . Tel . 737
KONTAKT

l ng. et l ng. L
Vysok§8 gkiolleac hbnSi
Ekonomick§& f ak
Katedra VeSejn
Sokol skg tS2da 3
701 21 Ostrava 1

Lesk8 republi ka
e-mail: luccianekk@seznam.cz

cie Bartogovs§
Rskk88 uni verzita Ostrava

onomi ky a spr8vy

wo
~ Qo

20



PROBLEMATIKA RPSN
PROBLEMS APR

Mi ¢c hal Bl ahout, V8cl av Leinweber

ABSTRACT

Theaim is to propose an alternative option grasping the annual percentage rate of charge
(APR), which would be better than the present. The first part describes and evaluates the
current state of the problem. In the second part, suggested an alternativiersatutthe
problem, which is then evaluated by comparing the current option and proposed changes

KEY WORDS
|l nfl ace, RPSN, bHBrok, DBvDr, BvDrovs8 spolelnos

JEL Classification
M21 - Business Economics

bVvOD
RPSN je instrumentz§nkXreerni zbvwilgiwvy ttwoaShesnp asre
smluv a tak wulehl] it |l idem jejich rozhodov§gn
zadlugovgn2 | esklich dom8cnost2. Bohugel, RPS
pom&§hal, a to nahr SwW® | red mocttiend. m Z¥%wlrgoev Tzmm?2 n |
pr8&§ce zablTvsg§ problemati ku RPSN a n&§8§vrhem mog
Pr8ce je konstruov8na s hypot ®zou, ge e»

pS2stupu k ¥viDrTm, pl«rtoerv§j,eb:}hntyylme\bToho/d’thI’gjim"‘u
bude verifikov8na prostSednictv?2m splnhDn? h

navr hnout mogn® alternativy pro konstrukci R
POJEM RPSN

RPSN, neboli roh@8%| pdzpSck¢odtw? osslarthaec 1 z
jako: ARol n2 procentn2? sazba n8kladT na spot
ngkl adT spot Sebitele vgech n&8kladT sjednanic
kt er ® se sjeeldsnk8iv §%vsipro,t Seebpicl 2t § se na roln2 |

PSi prvn2m pohledu na <citaci ze z8kona |
ovgem pr oblo&nm mja sktu§v & dvw doj de ke stanoven2z \
druh®m odstavciagrpaS2us| §gom@houvpeareny ngkl ady,
nezapol 2t8vaj?2. AénsgkladT splatnich spot Set
z8vazkT stanovenlich ve smlouvhD, ve kter® se
neg kupn2 ceny,pokvieredn jpeSis pkootuSpeibizbed g2 nebo
bez ohledu na to, zda je transakce wuskuteln
jeho vyugit?2. N8kl ady na veden? Y tu zazname
'ng. Mi c hal Bl ahout, doktorand VGFS, katedra ekonomi
Lei nweber MBA, Katedra S2zen?2 podni ku, VGFS, Podzl 25
2Z8kon | . 1045:/NX0ld ISth. podm2nk§ch sjeAdhGv&hst spbt Sebit
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gttevtEm2c hplmpr ost Sedk T pro platebn?2 trans
nz mi transakcemi se zahrnuj?2 do cel ko
, kdy je zS2zen? Y%l tu nepovinmw® a nS§
: ve kter® se sjedn8vg§ spotSebitels
Dglep . dize | 2slo 5 z8&kona 145/2010 je
RPSiINt. acddea kpgter ko, tak vijimelprjostpommR
nterpretaci,ddn®ne neebuagriu 2s cdopnosadad r
i nemaj 2-KrRgemr dlvyn@jfiekyi z Dunn 'g

§ konstrukce vzorcepSepdpoklipoae® R
pb®8dhomyw [edn® stranh a cel kov® so
na stranlD druh®. Vzorec m8 pak n8sl

nee < nu novT TS
0T o g3 MY
SOTO— MNY®
——rro~0~"0T T
VYWOTSIS—UME ® DO
~0NQSE00<aTC
-0 ~omg-

T »
o O
T C

mC 1+X) ZD(HX)”

k=1

Kde:

XjeRPSNmj e | 2sl|l o poskljedn?2?2hd © deep §hsr;%k,axjel er p & n
interval lweyjeghSean2zIlvomc2ch roku mezi datem |
sleduj2c2he0mieepBhnsd,opposbednz spgj&tkysl me
| §tky, nebo platby poplatkT;tkBleijtevalvi ge
j§4ISetnéch/ a zlomc2ch roku mezi datem prvn?2
lat kT.

ALTERNATI VNC O©OCR®OBHEN

ZdTvodT rozelvma@nikapivt ol e pr §ce sloué¢ akodst
podobhD je gpatnhD strukturovan ® a nepln2c? S
sjedn8v&mr viaeNrSTadNV je ale dTJlegit® sOduvhdo
pol 8t k bylo pTjlen2 penDz, takzoke®. pSsyptr
Yar o k u byl o kompenzovat vRDSi teli vzdgn? s e
Vpr TbNhu tloansuut osep Ski dal o jegthN zapitgeBh2 nS§&l p
spojemploskysnut2m YvDru. RPSN by tedy mBDIl o
zaplat2 dlugn2k vDRDSiteli, aby mu vyrovnal
n8kl ady. Ovgem stS8lpohsedpedh pal2obmjnNs d@Fa biyd o
RPSN uchopit pohl edu vRSitele, zej m®na pak spol e
prezentovat pS2padn®mu z8§jemci o ¥w%Dr. VDS
| 8stky, zaplacen2 Yroku, ktpeods tjoeu poednn?lnroiuz izka
spojeo®kgtnut2m ¥%%vDru a vyrovns8n? infl ace.
zvlI 89S, jelikog je n8kladem, kterT nen2 fir.
Yar oku,poaall eda dan? jle By okbodmislk ememlDIt ao i nf
daRovi z8kl ad.

Vzorec pro vipolet spl8&8tky by tedy mnlI m 2
SsP = J + r + C +
Kde:

SPje vigeldjsopl §pkgt ns&rjle§srte §linst i Grysloav 81 §rk? raal;
spol el nosti na’ jpeo snk?yrtan uitn?f |palcjel.k vy ;

Z8kon | . 104 5/MAcdhledp iSbm2 nk §ch sj edn §v §ni20 sopdosttSeb2|teIskC
Z8kon | . 104 ;/NXQG led TSth. podm2nk § sj epl®BIVEmMA& Ispod Sebit
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Zpohl edu dlugn2ka je RPSNModhdlelddauv & NrSd It re2l ev
j

pak pou¥zeo@Q|lash® dobDh e RPBNhivgdEdSlemd m2 k&l
jak byl opzmhAaDrkapvtole prs8ce, tak nejsou ze
vipol et podle z8kona je pro obylejn®ho |1 ov
pro zvigen2 pSehl ednkomsttubvat RPSN pohleds firayradonako o s t i
pod?ll emP® | 8§8stky na cel kowledhk o%vi i enc8hk | faidrTomy ,f

Tento vztah bude | ®pe vysvhDtlen na pS2kl
firmy Alfa je 50 000 K|. Celkov® n8klady fir
rokyvevli gi 3 000 K| Pogadovanl %ok je 10 %, n
1. SP =1 000 + (3 000 * 0,35) = 2 050

2. SP =1 000 + (2 000 *0,35) =1 700

3.SP=1000 + (1000 *0,35) =1 350

Celkem: 5100

RPSN:

A 3000/50 000 = 6 % (4 %,2 %)

A 30000 *0,06 =1 800 (1200, 600)

A 1800/3=600

RPSN = 600/3000 = 20 %

PS2m® n§kl aWlvyDrepno jheenjsRe osk omst ant n? . Nap$S:2

sestaven? YvDrov@remimuvypcee Pemze w~vozd?2| j
cd kovIich prevtn2nkdryocve j e RPSN o nhB&€el mdonj2c¢?2a
nNco thpgrz'[,rgmraLkgteud/e YVapbhako®s tpanatxn2 .| e Yar o

celkov® navlgen?2, kter® by mhDlo phkrpt8§adgkij
Yar ok ch8p8n pouze jako odmbDna za ¢ppsadwpeally
mohly blt odligeny jednotliv® slogky cel kove
firmy na danl %vpod?lku eva®@Riveylcm@I e hRlzch prc
firmy a stejn®ho pod21l u na n §Kklrazdabycfimy,f i r my .
kterou pSedkl §d§8 finan|ln2mu %Sadu. D2ky tomi
n8klady, kter® se st8vtaj2 dalg?2 formou zisku

MODELOVE PP CKLADIYCA HODNOCENC

Jako model ovou spolelnost poskytuj2c?2z YvD
vi gioooa 00 K|, pS20000008KIladyad3o spolelnost po
20000 K| na otl $iz2 mr dGSw % n2NB k| avckyd esipon @@ | £d § v |
14 200 K|. DaRov§ sazba je 10 % a m2ra infla

Pr vn?2 pS2klad bude podle soulasn®ho stav
ngkladT pro dlugn2ka, daor uh®nol| p $2 ensRPEMNK snee zk
pol 2t at a bude vyj adSovat stejnl pomDr me z
variabil n2 mi ngklady firmy, jako je pomDr pT

5Pr ok +i nASN=a0cl€05+0,2=0,35
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PS2klad |2slo 1:
Tabul ka | 2sl o 1:tidsa.t aKlpro 1. Variantu v

Pohl. VC PTj || poplatky roky wr ol DaR| Inflace
10 000 3 000 20 14,2 3 15% 10 % 3%
Zdroj: vliastn2?2 zpracov§gn?

Tabul ka | 2sl o 2: DIl uhovs§ slugba pSi 1. variantDD

Roky 1 2 3 Celkem
Pol 8t ek 20 000 13 333 6 667
Spl 8t ka 6 667 6 667 6 667, 20 000
Yar o k 3000 2 000 1000 6 000
poplatky 14 200 0 0 14 200
Inflace 600 400 200 1 200
Spl 8t ka 24 467 9 067 7 867 41 400
zTstat ek 13 333 6 667 0
Zdroj: vliastn2 zpracov§gn?

Tabul ka | 2sl o 3: Managersk8 visledovka 1. varianty
Trgby 24 467 9 067 7 867
VC, 6 667 6 667 6 667
VC, 4 000 0 0
EBT 13 800 2 400 1200
DaR 1 380 240 120 1740
EAT 12 420 2 160 1 080 15 660
Zdroj: vliastn2 zpracov§n?
Tabul ka | 2slo 4: vyhodnocen? :E varianty

DI ugn?Kk VNDSitel St §t

21400 Kl 156 6 0 K| 1740 K|
Zdroj: vliastn2 zpracov§gn?

Pr vn? varianta byl a km@@hm®op§mﬁ®nmhd§kh
internetu byly zjigtDnywopdopt®@d RR|I pSDpavajri a
ng8kladT | ze zapol| ?2tat pouze pSZmo Ipbt Slad® t e
N8kl ady na poskyto@® ? #MAOPDITbytekPZ4A tt eorv@® njlscchu pdo p | e
soul §st 2?2 zi sku spol el nosti Ve |l tvrt® tabu
zY%l astnDn® subjekty.

PS2klad |2slo 2:

Tabul ka | 2 s Varianfuvt idsa.t aKlpr o 2. ,

Pohl. VC PTj || RPSN roky vur of DaR| Inflace
10 000 3 000 20 10 % 3 15 % 10 % 3%
Zdroj: vliastn?2 zpracovgn?

®VT p ol ®120/00@000 =0,002; 0,002*800000 = 6000; 6000/3 = 2000; 2000/ 20000 =0,1
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Tabulka | 2slo 6: dluhov§ slugba pSi 2. varianth.

Roky 1 2 3 Celkem
Pol 8t ek 20 000 13 333 6 667
Spl 8t ka 6 667 6667 6 667 20 003
Yar o k 3 000 2 000 1 000 6 000
RPSN 2 000 1333 667 4 000
Inflace 600 400 200 1200
Spl 8t ka 12 267 10 400 8 533 31 200
zTstat ek 13 333 6 667 0
Zdroj: vliastn?2 zpracov§gn?

Tabul ka | 2slo 7: Managersk§ visledovka 2. varianty

Tr gby 12 267 10 400 8 533

VC, 6 667 6 667 6 667

VC, 2 000 1333 667

EBT 3600 2 400 1 200

DaR 360 240 120 2 140
EAT 3 240 2160 1 080 19 260
Zdroj: vliastn2 zpracov§gn?

Tabul ka Izsl'o 8 : vyhodnocen?2 2. varianty

Spot Sebit Spol el nost St §t

11 200 KI 6 480K | 720 K|
Zdroj: vliastn2 zpracov§gn?

Druh8 varianta je rovnDhDge Xlom@tpumve&nmk aa
na internetu byla zjigtRDna vige pohled8vek :
variantnD |2slo 1|an®al|&skikgdBmppo®redpvksm b
odpov2daj 2c? mnogstv?2 ngkladT vyj 8dSeno | ak
hodnoty pro jednotliv® z%l astnhDn® subjekty.

CELKOVE ZHODNOCENC

Tabul ka [ 2slo 9: komparace popsanich variant
Varianta DIl ugn?2Kk VNSite St §t
Var. 1 21 400 15 660 1740
Var. 2 11 200 6 480 720
Rozd?2| + 10 200 -9 180 -1 020
Zdroj: vliastn?2 zpracovgn?
Jak je z#z abul ky | 2sl o devDt patrn@,asjteoeupgenh
dom8cnosti vihodnDj g2, j el2i0OWo gK| z a pcloagt 2j ememrg
pozitivn2, jelikodg jeho c2lem je mimdl8al i zov
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Kl meng? , to je d8no umengen2m vybr ho® | §8st
vyplTvsg i meng2 | 8st pro sts8t, kter8& zdaRuje
ZCVnhnR

HI avn2zm c¢c2l em pr8ce byl o navr hnout al te
vihodnostotprioo® eekonomi ck® subjekty. Tent o c:
Navrhovan® pojet? RPSN bylo vIihodnnRjg? pro
pTjlen® | 8stky, neg za soulasn®ho stavu. Ten
by y nuceny % tovat dlugn2kovi opravdov® n§8kl
dobnD firmy ¢g8daj? na poplatc2ch v2ce, neg | s
st8vsg§ vinosem firmy.

Z pohledu vnRSitele je navrhovan® uchoper
umengen o nadsazenou vVvIgi popl at kT. Ovgem VI
se sn2g2 dlugn2kovo navigen2. Tento jmev je
EBT, bude m2t vRSitel meng2 daRovou povinnos
mezi vNRDSitele a st&§t. Pro tyto dva subjekty

Dal g2m pozitivem je vDtg? pSehl ednost a
dl ukgenmd a vDSitel em, jelikog bude pSesnhD mog
skutel n® n8kl ady

Z pohledu jednotlivich subjektT nedoch§z?
doch8z2 ke zvligen2 produkce. P §ees umr ah osd nrou lyo
soultem, tedy o co jeden pSijde, jinl z2sk§g.
EATu je disponibiln2z dTchod dom8cnost.i vl as
jedna dom8cnost svVvTj YD 2vi Rozdélt pesivedsnh i
dan?2 kter® pTsob?2? jako fisk8l n2 expanze, k
videj zpTsob?2 multiplikaln? proces. Tedy proc
agreg8tn2ch vidajT.
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FOREIGN DIRECT INVES TMENT IN THE EUROPEA N UNION
Ladislav Bl agek

ABSTRACT

This paper summarizes the main resolt@nalysis of foreign direct investment in the world
and in the European Union. Describes inward stock and outward stock foreign direct
investment in individual countries. It analyzes the differences between the old and new EU
countries.

KEY WORDS
World Investment Report, foreign direct investmebt, inflows, FDI outflows, FDI inward
stock, FDI outward stock.
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F65
bVvOD
PS2m® zahraniln2 investice, zkr8cenh PZI
jsouinvestce ahr ani Il n2ch inkestotrdl sb®podmi kTavto
novhN vybudovanTch, za Yl elem zt8®kBhd® pakaove®
kter8 jim umogn2 aktivn2 a dlouhodobou real
investicedanPmgPodheckuvne] mdnN desetiprocent
nebo nejm®nN desetiproceAtn2 pod2] na hl asov
PS2m® zahraniln2?2 investice jsou ned2?2lnot

viznam psohRrov®oe¢konomi ky a ekonomi ky jednot
se dominantn? m.

C2lem |1 8nku je prezentovatt okITan ead k % § saonba
pS2Zmlch zahramemdatTbhEvnopsk®cuwni e.

AnalTzy byly provaedestyi hw gpSkmladmd zahrani
kagdorol nhD publikov8na v r8mci studie World
O obchodu a rozvoji (United Nations Confer
UNCTAD) . Ve staticsamnik|8mthchpSemiedht izcahj sou s
pol ogky:

-tok pS2mich zalrDlows)l n2ch investic (
-stav (z8soba) pS2 mFRIktocelahr ani | n2ch investi
'Prof. I ng. Ladislav Blagek, CSc., Masarykova wuniver z

hospod§Sstvz?.
ZDefinicep S2 m® zahr adlié¢ nOECBvEestsacel adu s EUROSTATem a MMF

APS2m§ zahraniln?2 investice odr§8g2 z8mRDr rezidenta | e
subjektu, kterT je rezidentnevne svt oerkao n(opnsizcnes jiinnv® srte ¢c ee k
i mplikuje existenci dlouhodob®ho vztahu mezi pS2mim i
viiv na S2zen2? podniku. PS2m§ investice zahrnuje jak
ng8sl edugl2oc®® ktarpansakce mezi ni mi a mezi afilovanT mi p
vliastn2 nejm®nND 10 % z8kladn2ho kapit8lu, nebo hlasov
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atozhl edi ska jednotlivich zem2, jejich seskup

Vr§mci toku iplSAmmikhi zadstainc je sl edov§n
- pS2| iFDIiNav)od zahrani |l n2ch investorT do dand
- odliv PZI (FDl outflows)od dom8c?2ch investorT do zahrani

V. r8§mci stavu (z8soby) pS2mich zahraniln2ch
- stavPZIvdan® zemi ,d2kkyrgS2iziniikli nvestic ze zah
I nv e FDlonwald s{ock),

- stavPZlvz ahr,anktlerd2 kvyz noidklli & an ®n x edsidsj | cetdzk. u v
zahrani | n2ch aktivit dom8c2ch investorT (

PS2 m® zahr deaigll m2b §ilmeers tmNS2t ku

Tok pS2mich zahrani|lgPobS8lim¥ymsmNDS82slkuraalj
svRtov® ekonomiceVbbdpbeéecedemtorkld rn®9t0e.do ro
pS2Zmlch zahr ariell ®mc ks o @n Ve WBD iha coan2T,4 biliony USD,

tedy zhrubBa Tdeensteotk~r§'tstovT trend se projev
vekonomi k8§ch veyksopndlniickh§,c ht akozwoj o%.Tch i trans
Graf | . 1 Stav pS2mich investic ze zahrani]l ?2
14 000 000
12 000 000 //
10 000 000 /
8 8 000 000
>
£ 6000000
4000 000 /
2 000 000 ol
0 - i ‘
1990 2000 2011
=y ysphNl ® ekcrcmbkyojov® ewsc-vomakygfor muj2c?| s
Zdroj: vl asUNGRPAD@G@Pol ty dl e

5Lze pSedp adk[lsy ceadtk,u ¢e rv u§8l n2ch tokT i nvzees tviyck,a ztojv.a nt@®,k
sku | nT

to ze spekulativn2 dTvodT, bude telnl objem PZzZI p o

“Vsouladusnet odi kou studie World Investment Report zaSazu

- mezi zemD vyspDI ®: zemhD Evropsk® unie, dal g2 evrops
Spoje® st 8§ty americk®, Kanadu, Japonsko, Austrs8lii, N

- mezi zemND transformuj2c2 se: zemhD bTval® -Jugos!l §vie
soviDtsk® zemD, v|etnhD Ukrajiny a Gruzie,

- mezi zemlD rozvojov®: vgechny ostatn2 zemh.
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Vgrafu | . 1 uvg&§d2me situaci tlTkaj2c2 se
investor T. Na z8kladhD obecn®ho povDdom? by
investice budou vympPReksmy miskp2 gdge =Bkonomik
Skutelnost |je vgak takov§g, ge&l cpuSktd d ovb EGMEZ | p rdlo
pSevyguje pS2liv PZl do rozvojovl cdce20Konomi k

I i nil ve~vyspDITch e k &o mipk ah cSd b1 3 gh Nbi6l,
viozvojovlich ekonomi k8ch.

i} Velmi virazn® rozd2ly mezi vyspDITmi a r
Aexportuf pS2Zmlch zahranilgm?adhu tlneexs.”iOM,1 ¢ o
cel kovl stanv @2MywsSpktl Hrc@® z e m2 a hirnavreisitzo,v ap $i bdlc

bilionu USD,vp S2 padhD troresjowTchkh zem?2 to bylo pouz
vabsolutn2ch | 2slech je velikhl|leadiskh®&®nbhDoneaofp
zen® vsgak projevuje pozitivn2 trend, kterl n
Vroce 2000 byl vyexplolraf R&m2 zoprot i rozvo,j
osmin8sobmddceeyj@22 we jednalo jig jen o nece

Graf | pS2miSt mvd atvreasntiilc2 v( FDI outward stock)

18 000 000
16 000 000 )
14 000 000 /
12 000 000 /
% 10 000 000 //
= 8000000
6 000 000 /{
4000 000 /
2000 000 l/
0 | :
1990 2000 2011
—@=yvysphNl ® ekcicmbkyojov® ewzswbmakhygformuj2c?| se
Zdroj: vl asUNGRPAD@G@Pol ty dl e

Lze tedypSédcesu geoavoje pS2mich zahrani|
podstatnh viraznhj g?2 rol i vysphDlI ® eRogdmi ky
Aexport®ryfn, ale t®g vhDtg2mi Aimport®ryn PZI
zem2ch pSevaguje Aexportf PrZdz wamjdo vAicnhp oz & ne2nt
naopak (cca 3,7 : 6,6).

VTzna,m tzv. transfozmubedicdkad pejieklonpmdXk!
Yhrnu pS2mlch zahraniln2ch investic vel mi n 2
Il 1l enem r®2x0. 2011 | inil sNDalit Zremecalahewd@Bg 7

svDt ov®ho objjzammu, 2s tpaoow hBZI12 Wb.
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PS2m® zahr anizlem® cihn Eevg toipssek ®& uni e

Vr8mci zem2 Evropsk® unie m8 nejvhDtg?2 z8s
kr 81 ovls9t9v 2ml (d1 UusSbD) , n8sl eduje Francie (964
Kdal g2m zem?2m, kde stav pS2mlch invéestijegz®
NDmecko, GpanBhDlsko a Nizozemsko.

Nej vRt g2 z8sobuzprariclhz imesovoNWPWL Spoj e
ml d UusSbD) . N§ s | 442 mlg. &SDN & Fancik@7 J 1USD) . Stav p
investic v zahranil]?2 BSqgeaghu) 2Bce?l gp el, WNiilzioare
It 81 i e.

Jak | e patrn®, j de 0 skupinu vel~chh,
ekonomi kou, rekrutuj2c2ch se ze Astarlchi ze

PSi pSepoltu na jednoho obyvat e32emitc\ho S2
zahranil n2ch i nveexsttri®mnl?u cheondbnuorteakut 2138 mt ing.s | &
Belgie (87 tis. UusbD) , Il rsko (53 tis. UusSbD) ,

Nizozemsko (35 tis. USD).

Na stranlD nej g2z &hrAeemxiplonr2tc®r Tiin vpeSs?tmlcc h
podobn§: Lucembur o (259 tis. UusbD) , Bel gi
)

Ni zozemsko (57 tis. USD), D8nsko (41 tis. US

Jde pSevg&§gnhD o vysphRI ® a pSemaiviém xemmi E
zni chg whtjgimkao,u sNi zozemska a Bel gie,Sam&mMm§ v?2
t Dchto pS2padT | ze | Egak pRé¢cpanll Ddate sl G®, s a |
t oky, souunv2issteljm2cnd nsadngftrodwdé ctha Rpwl eh nong§j T.
to bezpochyby plat?2 o Lucembursku, patrnbD t®

Naprot. tomu vgechny postsocialistick® z
obyvatele pod prTmBDrem EPyr TéDho ntarl mm& ehzod oprryo ct
ve znaln® m2Se pS2livu zahraniln2ho kapit 8§l
figuruje v gebS2] ku EU na 15. m2sthD Lesk§ re
(9,5 tis. USD), na 19. m2stm3 sMadlNarod ksck o( §,54 1t

JegthN viraznNjg?2 visledky jsou na stranh
invesposfsa@wcial i sticklch zem?ahumlnat Rovjaet |jpes
dokumentovg8§na skutel nosfi2PZigenal ebykatzaltel fi
zemlgebS2| ku EU na posltecm? czhe nide s\eitsie gm2§dtseceh
m2sthD MaNarsko (2,4 tis. UusbD) , na 21. m2 st D
Pol sko (1, 3 ti sSlovedskd((,8tia.UBDY. 23. m2stDh

Je evidentnz, ge pro vyspRlI ® ekonomi ky
zahrani |l n2ch investic, pro ekonomi ky rozv?2j e

zem2 Evropsk® unie ppodheamkl@axmakdlzd Aset azva hR Z
outward stock [/ FDIgrianfwarld s3t.ock) uv8§d2zme v

Kl adnou bilanci, t] . hodnotu dan®ho ukaz
vpoSad?2 |trn8ct§ Belgie (0,99) je t Ds,260 pod
PS2znaln® je, ¢ge na prvn2ch p tn8cti m2stec
15). Vgech dvangct Anovichdbceemd®PD4kter®pdo?2
figuruje na zbTvaj2c2ch mzstech.
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Graf | . 3 Pod?2rlt uAiexRZol? ¢vu AEar dp snp® uni e (rok

Pod2] "exportu" a "importu" PZI v zen

0,00 0,50 1,00 1,50 2,00 2,50

NDmec
Finsko
Nizozemsko
Feck
It§
D&ns
Spojen® k
Francie
Rakousko
Irsko
EU - p
Lucembursko
Gv@eds
Gpannl
Belgie
Portugalsko
Kypr
Slovinsko
Estonsko
Ma Nar
Polsko
Litva

Lesk8 re

Malta

Slovensko

Lotyg

Bulharsko

Rumunsko
Zdroj: vl asUNGRPAD@G@Pol ty dl e
ZCVnR

Poznatkypezésedae®l eh anallz | ze shrnout ta

PS2m® zahranil n2 investice jsou faktorem
v2ce neg dvacetil et®m obdob2 celosvRDtovD vyk

Dominuj?2 sice toky pStywméphl ktehrekohamck d
rozvojomlcm®&nND viznamn® jsou i toky mezi wvys
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zasluhuje t®9 rostouc? trendrAvzivwgowid chs2erkioa
a to jak do jinlch rozvojovlich ekonomik, tak
Evropsk?8S ujne eye bytudii World Investment |
ekonomika, se bkl edi ska internacionalizace kapit8§lu
prvnz skupiny patS? Astar®i |l ensk® zemD (
| I enskl cvh iznekmo2u., Ky pru a Malty se jedn8 o0 post
5 Prvn? skupihhadezekd jaternacionalizace ka
Aexportemi pS2mlch zahranil|ln2ch iwmweddnlcc hpo
skupin.
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ABSTRACT

Article explains the concept of tax and contribution burgayides comparative data on the

tax burden in selected OECD countries in 2012. From 1.1. 2013 apply in the Slovak Republic
law on social and health insuraneeLaw no. 252/2012 , Law no. 413/2012 . and Law no
421/2012. The article analyzes the impacttwnges resulting from these legal amendments

to wedge employees and employers. Contributions to social security funds and health
insurance as a result of these changes increase, the future is likely to negatively affect
employment growth in Slovakia.
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bvoOoD

Vs¥l asnosti Sl ovensko tak ako @lpdobccem §8 E
s% asng§ dlhov§8 kr2za vyvol 8va potrebu zvlge
konsolid8ciu syst®mu verejnlch financi?2. G
l neni e svojichkosekcB8UNYtIlyh&h® hztneahl onv@ hfoi nnaencl
striedky. Na prvom mieste vo financovan?
u ob] andidavodbDba®ovzRaS@ageni e oblanov vyjad
eni a, alkDbP jack §t v carseSn §z z advdd nt e n Ir mis p d a Ra
jov m8i kp@ajdmiai kna prerozdel eni® Jprostr
metom mnohTch diskusi2 o hraniciach toh
ig vysokIm zaSagen2m ahspegso®muvosti da
riemern® daRov® a odvodov® zaSagenie
ni z8ci e pre ekonomi c kdku 2012 @dsiahpor3R6c% Boto r 0 z v
0,1 percentu8lneho bodu viac ako v ro
skaphnkOrgan|z§C|e pre ekonomick¥ spol urg
ej zostalo bez zmeny. Najviraznej g2 rast

t

n
o]
d
I

F)
a
0
n
n
| ovenskej republi ke (o 0,8 percentus8lneho

'MARLANOVA@ADOR, o6.: Efekt 2 vnoSRShitphobs8kiPoBLIKa Sageni a v
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Od roku 2010 do koncdlva Raj gka sa daRov® a odyv odov® zas$s
kl esl o v siedmich. Vo v&|l gine gt§t celkov
vymeriavac?2ch z8kl adov, pril om samotn§ sadzb
zvigilastbahvkgajingch.

Rodiny s dvoma deSmi, ktor® gili iba z | ec

odvodovo zaSagen® vo Franc%zsku (43,18 %),

Taliansku (38,8 %). Priemer za krajiny OECD predstavuje 26,1 %. OE@D tat a Sa geni e
vyr8tala ako rozdiel medzi cenou pr8ce, do Kk
zamestn§vateOom, a |istou mzdou vr8§8tane r1t!zn

I

DaRov®vadov® rafageénilé v ED zobrazuje Obr.

Obr . DhRob@®@vadov® zaSagenie v ED

60 Danovo-odvodové zataZenie priemerného zamestnanca v EU (r. 2012)
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Zdroj: http://www.konzervativizmus.sk/article.php?4398

Napriek zvigedivodaa®Row Ph mé& st e § vamesnahoov  a
vrokoch 2011 2 01 2 prin8gaj % novely z8konov t T ka
zdr avoopbisteRilha daRovania platnlch od til.mM. 2j018as\
ng§kladov zamermn?néviad elOovt @ho pr2jmu zamestna

ZMENYV ODVODOVOM ZAsSAGENE ZAMESTNANCOV
AZAMESTNCVATEOOV OD 1. 1. 2013

Z8konom | . 252/ 2012418,/ 212, Zz8kona@m zI8kon
saod 1.1. 201f&enia podmienkypr e pl at eni e poi stn®ho na soc|
| . 461/ 26866081 El nam poi stenz, pr2spevkov na d°*
43/2004 Z. z.c¢ t ar 0 b noodnk odviocnh ppedda¥kav poa spal®sbn®oaes
z8kona | . 5 820d r2abWoit nob.m zp.oi st en?, ustanoveni
sdohodami @r §cach vykon8vanlch misnba nporvaecnoivan ®h ® k
595/2003 Z. z. @ani zpr 2 jatawi si ace o0 armerhampir2sgspevkoyv
ditchodkov® sporeni e.
Od 1.1. 2013 sa pre zamestnancoy ednocuj % maxi m8l ne vymeri e
vget ky druhy socip§lededhaor k pwi sntaenzdr aggot h®m p
vymeriavacstn8klaae Onajme rovnakl ako vymeri av
Maxi m8l ne vymeriavacn8saBakapgyi eSReadrak@@lY mg iy 5
i5 x 78 6 39BWHBurza nhesiag.e

2 http://openiazoch.zoznam.sk/cl/132103/Vacsinekrajin-OECD-sadanovea-odvodovezatazeniezvysilo

34


http://www.konzervativizmus.sk/upload/images/TaxFreedomDays2012-graf.jpg

Me n 2 S a pomer poi st n®po 2 ae vsktoavr dbxw ® s ploo 8 ® e
sporenie 2% + 9% nal4d% + 4%. Od 1. 9. 2012 do 31:12.2011
nasl|l eduj YYca: 49% Op% ep rzea easntensa mc8av aa e Oa .
Vdt sl edku vgeabklTacsht i z nszcdcniaS8dortent®h oa poi steni a
zvy uajjedéodoy ® zaSageni e zzamestsanao@toat e Oov a
l,uzamestng8vateOa:

1 za zamestnancansi ni m8|l nym vymer i awacZwy ga§lel addwm

povinnos Sumeas a(lmBeyv T&3% ni7e Eur- rnod sneed2eeg 1

(44,50 viac, | og8pakm®%Hoavuje

f vpr 2 pmadkeé m&l nych vymer vawméowahenm @k lpagjckadst a
402,4 Eur- na 1383, 35 a mesal ne, | o rolne pr
zamestng8§vateOa za t akl®h®Q ora® @din@2%t nanca Vo

2, uzamestnanca:
T s minim8lnym vymesiaavagyygmj eS8hidaddmv g8 povi
4522 (rast@ , 20 %) inecs agdrneedst av ujl& 8ar arsot| noed.v odov
T vpr 2 preacke m81l nych vymeriavac2ch n8kladov pi
zo sumy 345,5 na 526,26 me saatlo®28% ). Rol n® odvodov® po
zamestnancarma X i m8l nymi vy meriavac2zmé3h®kl2adin.
Uveden® visledkyyddkumemtyuij4% t abuO
Tab. VIigka: odvodov zamestn8§vateOa do Soci §l ne

01.01.2012
Mi ni m8I |Maxi m§| S .
Poistenie Sadzba vymeri alvymeri a g/“d\r/”oglsl ('\)ASC:J?EI
z8kl ad z8kl ad
Starobn® 14,00% 327,2 3 076,00 45,8 430,64
I nval i dn@ 3,00% 327,2 3 076,00 9,81 92,28
Rezervnl
solidarity ( 4,75% 327,2 3 076,00 15,54 146,11
NemocensKk 1,40% 327,2 1153,5 4,58 16,14
Prazov® 0,80% 327,2 3930 2,61 31,44
V nezamestnanosti 1,00% 327,2 3 076,00 3,27 30,76
Garanl| n® 0,25% 327,2 1153,5 0,81 2,88
Odvody do SP
spolu 25,20% - - 82,42 750,25
Odvody ZP za
zamestnanca bez
zdravotng
postihnutia 10,00% 327,2 2 307 32,72 230,70
ODVODY DO zZP
a SP SPOLU 35,20% - - 115,14 980,950
Zdroj: vliastn® spracovanie

Tab. Vigka: odvodov zamestn8§vateOa so Soci 8§l ne
01.01.2013

Mini m§l Maxim§l| v e Maxi ms|

Poistenie Sadzba \Zlgrknle;:ja\zlélr(nl\elglﬂa odvody odvody

Starobn® 14,00% 337,70 3 930,00 47,27 550,20

Il nval i dnd@ 3,00% 337,70 3 930,00 10,13 117,90

Rezervnl

solidarity ( 4,75% 337,70 3 930,00 16,04 186,67

NemocensKk 1,40% 337,70 3 930,00 4,72 55,02
bez limitu

Prazov®

0,80% 337,70 bez limitu 2,70| (zVZ 3930, 00
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je 31,44)

V nezamestnanosti 1,00% 337,70 3 930,00 3,37 39,30
Garan| n® 0,25% 337,70 3 930,00 0,84 9,82
Odvody do SP

spolu 25,20% - - 85,07 990,35*

Odvody ZP za
zamestnanca bez
zdravotng

postihnutia 10,00% 337,70 3 930,00 33,77 393,00
ODVODY DO zP

a SP SPOLU 35,20% - - 118,84 1 383,35*

* Jiastka zahRRa % azov® poistenie z vymeri a
vyggi a, nakoOko vymeriavac? pon§ikslitand®h a a mes t ar
poi stenie nie je obmedzenl najvyggou vIigkou

Zdroj:http://www.podnikajte.sk/prevadziamy/c/802/category/dane-
odvody/article/odvodyyamestnancaamestnavateld-1-2013.xhtmH+ v I ast n® spr aco

Tab. VII.gka: odvodov zamestnanca do Soci §l nej
01.01.2012

Mini m§liMaxim8l o i nsiiMaxi ms!

Poistenie Sadzba \Z/3§/E1:a;|da\2/)§/21:a;|daodvody odvody

Starobn® 4,00% 327,2 3 076,00 13,08 123,04
Il nval i dn® 3,00% 327,2 3 076,00 9,81 92,28
Nemocensk® 1,40% 327,2 1 153,50 4,58 16,14
V nezamestnanosti 1,00% 327,2 3 076,00 3,27 30,76
Odvody do SP spolu 9,40% - - 30,74 262,22

Odvody do ZP za
zamestnanca bez
zdravot n®h

postihnutia 4,00% 327,2 2 307,00 13,08 92,28
ODVODY DO zP
aSP SPOLU 13,40% - - 43,82 354,5

Zdr oj : spradovwasid n ®

Tab. VII.gk4: odvodov zamestnanca do Soci 8§l ne|j
01.01.2013

Mini m§l | Maxim8l oy s Maxi ms!

Poistenie Sadzba Z)élr??;:ja\zlglinle;lja()dvocjy odvody

Starobn® 4,00% 337,70 3930,00 13,50 157,20
Il nval i dn® 3,00% 337,70 3 930,00 10,13 117,90
Nemocensk®a@® 1,40% 337,70 3 930,00 4,72 55,02
V nezamestnanosti 1,00% 337,70 3 930,00 3,37 39,30
Odvody do SP spolu 9,40% - - 31,72 369,42

Odvody do ZP za
zamestnanca bez
zdravot n®h

postihnutia 4,00% 337,70 3 930,00 13,50 157,20
ODbVODY DO ZP
aSP SPOLU 13,40% 45,22 526,62

Zdroj: http://www.podnikajte.sk/prevadziamy/c/802/category/dane-
odvody/article/odvodyamestnancaamestnavateld-1-2013.xhtm+ v I ast n® spr aco
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ZVhGENI E ODVODOVE£HO PREAFADNEI XKAWMESTNCVANI A
ZAMESTNANCOV NADOHODYO PRCCACH VYKONCVANRCH MI MO
PRACOVNEHO POMERU

Odvodov® zaSagermiaamesd mé&stan &rOowvzavadsniai e aj
povinnost.i phardBavdvop@®@ypoi stenie a jednotl |
ajpri pr8cach khbod®hokueno zisn &hd ap rnisw&®d 81 Z@ ko
poi sten?
Najva&@]l gou zmenou pr.i pr8cach na ddadvodwvEge
povinnosS do soci 88§l nej a zdravotnej poisSov
pomeru-ptvodne platilo, ogyé&@ ptdaody z hteoAd avaomeV8it gnks
1, 05% (garan| n® p0|stenie, Yar azov® poistenie
Od1.1.2013 savyguj % odvody pre zamestn@Bivah e®bgk a

bude odv2jaS od faktu, | i bude pr2pPrem doh
nepravidel nom pr2j me s a nebude pl ati S ne
nezamestnanosti, ostatn® odvody zostS8vaj¥% za
NaNal ej mogno pracovaS na vgetky typy doter a

T dohodu o vykonan?2 pr 8ce

1 dohodugpr acovnej | i nnosti

T dohodu o prig§dni‘pkejgpuéeht@\tuﬂént/ovve
odpracovaS vgak m!gu maxi m8l ne polovic
tT gdenne

Na zamestnancov pracuj %%cich na 2z 8knl2akdae pdro8hcoed

vzSahova$ aj nasleduj Y%Yace ustanovenia®) ktor®
T ustanovenie oiad nli .m8.Ix®Y3 mzedemi ni m8Il na |
Eur

T n8rok na matersk% a rodi |l ovskY dovol enk
T pr2platok zaezgviatkcu v noci a

T pr8vo na pré308mkon%uvopg8piest8vka na | e
6 hod2zn)

T n8rok na nemocensk® d8§8vky

f ochrana pred neplatnou vipoveNou

1T ospravedlnenie nepr2tomnost. Vv pr8ci z
nepatr?2 dordddacd®engvi n8h

Zamestnanci pracuj ¥%%ci na dohodu nemaj % n8r ok
Zamestng§vateO je povinnl kagd®ho nov®ho ¢
a zdravotnej poisSovne. U dohod®&rgwwa,nllitho mi mec
pracovn®ho pomeru ppedcuUdj.janugooMml20dadcamb
zamestng8§vateOa ApredOgen§8 |l ehotafi na dodat c
nemocensk® poisteni e, dtchodkov ® regpolensnae ni e
d*chodkov® poistenie najnesk?r do 31. j anu ¢
decembr i 2012 S zamestng§vateO pln?2 pri hl e
vzni kom povinn®ho poistenia, nbsi.ge naj nesk?r
T Zzvigen® odvody nebud¥% platiS gtudenti st
z8robkom maxi mg§l ne 66 Eur. Aj gtudent i
vigke maxim8lne 155 Eur maj % odvodov§ p

® http://www.zauctujeme.sk/mzey-personalistika/zakonnikrace2013/
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Z8roveRus¥ntitosfgbboden?2itomd oploastl eorbioad ema ie

mtgu uplatniS len z jednej dohody. Ak pr:
ozn8&§mi S zamestng8§vateOovi a z ostatnlch do
T Star obing!l uahov? diYe hpdabvbBa 2Buf% na star
poi stenie a do rezervn®ho fondu solidarit
f Gtudenti, invalidn2 d!chodcovia a visluho
na cel ® d*chodkov® ako aj garan|l n® poiste
1T Pre ostatnlch pracovn?2kov zamestnanlch
zaSagenie do soci 8§l nej a zdravotnej poisS
Odvodov® zaSagenie zamestnancaamestmo8yaceOd
dohod8rovl3odznl8zlor RuWj e nasl eduj “aca t abuOka:
Tab. Odbvo#dy dohod8rov
Kateg-ria Odvody Odvody IPoistn®
zamestnanca Zzamestns§vag
giaci str edokevsmakal|l ryl 0% 1,05% GP +UP
pr2j moEURoa6égmedahti
pr2j momeEURO 155
+ +
Giohodku. ak dovRaill4% 19.8% CRe
DOBPG okrem ¢i ak arokevt
+ +
cetatnich Grudentov |7% 228% CREIP
smesalnlm pr EyRmov do
+ +
VTl uhoveho d'chodiul’% 228% CRE<IP
+ +
Ostatn? rdeomroadv§irdelsnTn11% 32,8% SIIDQFE:DP+SZF;
GP + UP + SP
13,4% 35,2% +RF +IP +2ZP
+ NP + PVN
Ostat n?2 prosghwiddelinism p
Zdroj: http://www.investujeme.sk/zamestnanesvivnostnikovcakajuzmenypoznames-
najvyznamnejsick vl ast n® spracovanie
Vs¥vispositnnmssSou plati S poistn® na jednot
bud% ma$S ziadnelsd d&micin§ajolaylnenia efRNndov soci §l n
azdravotn®ho poisteni a
T Ak zamestnanec bude nemocensky poistenl
pr e nemocensk® poistenie, bude maS ng§ro
neschopnosti a tieg nemocensk¥% d8vku
T Vpr2poeedenebjud?%%» nemocensky poi sten? a t e

nemocensk®ppépsatdencédprwby ospravedln?2z zan

vpr 8ci, avgak nemaj ¥ n8rok na n8hradu.

T DohodS8ri, ktor? bud% d!chodkovotepesast en?
tento pr2jem bude r8taS do ich dchodku.

1T Vpr2pade pl ateni a mpeoz asmenskthma maas tpio,i sst a nti

aj do vymeriavac?2ch mn&anestrdrost. na vIipol et
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ZCVER
Vysok® odvodov® zaSa( eanljedgednn emrag s/t2 1 §¥ athe Goa
tv8rania novich pvagojvelchnmi psce B&Rmestr
k dopyt naj m?2 po n2zko kwalsg¥%li konwanteij prr
ovensku mini m8l na mzda k33 7s,nve0 ueku8rz.a | 4 § rvoyvgeg
k%t o n2zku mzdu pl at? zamestng§vateO vysok
mestnancovi vypimg e a smouphedpou jehtn gamestnanék je
o n2zka, je obmedzen§ ajpgamadcde zayeck hamc
vgak pre zamesnanABkwau epPrai ce&mau phEdreotsou p
ul osti nahr §dzaalktporr8ccohu ndeonuosdeSlr opvl,atzi S t
y . V. disledku zavedeni avbdeondav vyamerdiod
dov pre zameshundancmoos tsia rdés to | mdSRa meSs tvn
t ak p tefol i PY¥avv ysd ks § .i by bol o potrebn®
hodmroits 5t ssobi S ekonomickejednitaB8Rbdnakm¥
n. autora: LI §r8arkcib olr oy yegkrt auc oOWEaGMAT VA Kkt u § 1 r
nomi ky zameir @ n®l I grosparity fgodnikev 1/0980/12.
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MODERNRENDYVIi ¢ ZERNODNI KOVE VhKONNOSTI

MODERN TRENDS IN CORPORATE PERFORMANCE
MANAGEMENT

Veroni ka ,BiurieggoD8oS&§8kov§

ABSTRACT

The central theme of this paper is the issue of corporate performance. The paper presents
results of analysis of the stabéart on corporate performance, partial researiththe area

of enterprisecompetitiveness and performance which was carried out within the projeet SGS
2013040 Development paradigm in the*2dentury and its influence on economic entities
behaviorThe paper represents the authorsE answer
respect to economic development and modern trends of the early 21st century) to determine
the performance of the company? What kind of methods, respectively tools, is the best for
optimal enterprise performance management? What are the pitfalls assawitticfthancial

variables measuring and evaluating corporate performance? Which modern trends should the
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VIivoj moder n?2 ekonomi ky wutvgs? Sada rTzno
klima jsou determinov8ny internacionalizal n:

st 8l e snadnij g2 mi pSepufge.eklbapimi ki ch, fakor
2011, Kunegov 8§, Cihel kov §, 2006, Kl eks2002n gZ2mid v 8

na makr o¥r ovni se viraznhD rychle a intenzivi
po c el ®3uadek 2005, Drucker, 1999,1994) Vi ze, cpbdnak3Itdatrzngi
zmNDn podobnN jako hodnoty, kter® se pSi podn
podni ky S2zeny a vedeny k efektivnosti a dlI
Podni katel sk® subjekty saouj enjuiccehni ma(nnaagpeS.i vl Ti

flexibilnhD reagovat na tyto hlavn?2 trendy a

T nov® mognost.i a girg2 prostor pro podnikat

f schopnost obst8&8t v glob8l n2 konkurenci pSi

T rTst pogadaykT z8kaznz2k

T dTraz na ekologilnost (udrgitelnost) podni
inovativnost,

T zkracuj?2c?2 se inovaln2 cykly vIirobkT,

T rTst viznamu nehmotnlch aktiv a informac?

“Il'ng. Veronika Buregovs§, Z8padol|lesk§ univerzita v Pl z

Univer206n248PI zeR, Lesk8 republi ka, spoluautorskl po

“"Prof. Ing. Lilia DvoS&8kovs§ CSc., Z8padolesk§ univer

Yol et nictv?z, Univerzitn2 8, 306 14% PlzeR, Lesk8 republ



T zrychluj2c2 se n8§stup novich technologi 2.

CELE A METODOLOGI E VhZKUMU
Tento pS2sphNvek pSingg2 visledky kvalitat

podni kov® vikonnosti a odpovRhRdi awhledem] na
naekonomi cklT vivoj a moder nw2ymerzendw I kdnpols §t
Jak® metody a n8stroje jsou nejvhodnnDjg? pr
Yas kal 2 sfoiun asmplonj2emia wvsel i | i nami mNSen2 a hodn
modern2 trendy by mDla propoddenmaktu ka $Hehen:
informaln2ho zajigthRDn2z zohlednit a jak?h

VisledkT je doc2leno deehitohiclk®ef gt mDi i
odbornTch pramemnuTp !l pwmhllilTkcdv agnSTecvh8 gD dvacet i
anal T ma idikeoewat kauzg§ln2 vazby a viznamn® s
podni kov® vikonnosti (a t2m tak® dlouhodobo:
region8ln2m a glob8&8lIn2zm r 8mci .

AS je ekonomika ve f§zi pokka$e]sbiagnau
vkagd®m z tRNRchto obdob2 patrnil boj udrg s e
2 1. stol et ? st 8l e v2ce aktusgl n? |omr§Szekna2,po
vyhodnocovgn2 a usmhRDrRov&wmd ® @R, eaby byly do

TEORETI CKC VhCHODI SKA FEGENEf£ PROBLEMATI KY
VAhKONNOST PODNI KU

Podni kovg praxe klade silnl dTraz na posi
stabiln2ivikonnost podniku jako vrcholnl ko
podnkuass ek ag na baz8§ln2 %roveR aktivit, |inn

PSestoge je podnikovg& vikonnost tak inte
jednoznaInD definovsg8no, co pSesnhD pod poj me
procesu apod. ) cfhaSptaut .j eP Sol ginnou stpoahtoSoov at v e
oplTvg mnoha podobami. Vikonnost je podrobnhi
YaspRNDgnosti, efektivnosti, prosperity, produk
pS2padech feom2nyyt pusphNgnost, efektivnost
konkurenceschopnost podni ku) povagov8ny na |j
Vymezen2 podnikov® vikonnost:i tuzemskTl ch i
zn8sl eduj 2c? tabulky, rozd2Il n§.

Tabul ka 1 Vymezen2 pojmu podnikovg§ vikonnost
problematikou

Autor Vymezen2 pojmu podni kov§ vikonrn
Kislin Vikonnost podniku jakogto sch
(2010) gur!itpu dobu dovbsahedkT tankoma

ur |l i tl ch dadlisdledikryi tf ®mil2 hs j ed

Podni kovg vikonnost je ztotogH
Nena((ch)‘l)jednotlivci, Sskupinami, organi
Gul 8k a|Podniklow&nnost je ch&p8&na | ak
(2005) zhodnotit investice vliogen® dag
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Zde je podnikovou vikonnost?2

zpTsob, respektive pr TbDhy§8 jur
Wagner(2009)!innost’ na z8kladhD podobnost

(prTbhNRhu) t®to |innosti.

Roghanian, .
Rasli, GheysariiPodni kov8 vlIikonnost je ekvival
(2012)

Prochsz Zhodnocovgn? do podmimiEkichl a

(2006) visledkem c2l en® snahy a pTs
Yol et n2 obdob? .

Zdroj: vliastn2 zpracov§gn?

Podni kovg8 vIikonnost je ch&8p&8§na a vymezov§na
ugivatel T t{mamtadyéifnsftonr2ntaic,2 i nvestoSi aj . (Ki:

PSes patrn® rozd2ly ve vymezen2 pojmu |
vsouvislostt odni kovou vikonnost 2 co nej pSesnnhj i
podni kovich vstupT (vstuipmpwthT)ekmanomilckuply
ut

ekonomick® zdroje, o puty).

METODY A NCSTROJE PRO Mn¥ ENE, HODNOCENCE A ¥
PODNIKU

V souvislosti S mNSen2m podni kov® vi ko
met odi BlkslTuMapl skaBeROmar kjiemgd, kvayrvt8 viI sl edk-
Scorecard Kap !l an, Norton, 2004, 2000) a EFQM mod

v |

pSedstavuj e znamnl metodi ckT nN8stroj proc
vesv Dt ov®m mRNS2tku. Je tomu zt§8amkR pDeheowdEhm k?2
uo s Mi obl ast 2. T D mi j sou orientace na z8Kka:z:
zapojenz |id2, orientace na procesy, odpov D

visledkT a partnerstvos Gsl 8k daVakasak,iNorerGD §1 a v
2004,2000.

Zds§l e vyug2vanich n8&strojT a metod mnRS
konkurenceschopnost. podni ku) |l ze j meinovat |
Variable Costing, Direct Costing, Activity8Bs ed Costing (bl 2ge viz P
2009, Gunasekarana, Williams, McGaughey, 206%lton, 1999, Shank, Govindarajan,

1993 , Target Costing (Feil, Yook, Edhenbach,2 00 4)
2004),Tot al Quality Management, teorie omezen?2,
Justin-Time Bain& Company, 20100 zaapjoime®& ut 2 neupadly
poug2vang8 finadmlkm2z akreil e®mrieanttappdithu, n8&Fat
pak metody zalogen® na urlen2 ekonomi dk® pSi
MVA ( Ki sl i ngeRemwesg, 22001009 , Janel ek, .Hynek, 20

FI NANLNE A NEFI NANLNCE Mni ETKA PODNI KOVE VhKDO

PSestoge jsoluuhstz§l evejakonw podni kov® vI
dovs8§ny krit®ria a faktory f
2

sl e i nan| n p o \
determinant 8m vikonnost.i (a t2m tak® podni k¢
Zi skov® v @lSieldi ar okzi,skodni katel skl zisk, na
zi sk, Vi z naps§. Edwar ds, Bel I , 1973), tr gby
ukazatel e rentability koexi stuj? S ukazate



( n e ) oddnpoosvtl Z a dopady do udrg%rtoevlnnfbspbsiglloo

kooperace a podpory po |l el nost i prospRgnich iniciatiyv
nen8sl edovat pS2mol aSe pouze c2l maxi mal i z
(bohat $tevzbr,§tav wWahu (kromhR pS2jmT) i pS2r
aktivitami a | innost mi

tak zajistit dl ouho
ekonomi ky, ekosyst®mu) jako cel ku.
ViraznT pS2klon k nefinanlpisimomB6f mk 7 myp¥%a
di skus?2 a snah mezin8rodn2ch instituc?2 a vy
Azraj2c2i odezvu na s2?2|Akkxl2ahpbykazmerg?n2 s maj
sekonomi ckTmi aktivy, ale m8§ nmpdhRe&rm agi rog 28 zkiy
individu8ln2ho blaha, kvality givota a bezpe
nepl acen® sdoum8bcyn osrt§cenevwo volnl | 2090).70 ( Mo hi
podtrhuje rozvoj iniciativ, ni ch g mBj §9 rjagou:
T spolelensk8 odpovhRDdnost (bl2ge viz Kuldov
T udrgitelng8 vikonnost Kpomdan kwg el Dol ek aladky
Wagner, 2009),
f udrgitelnl rozvoj, udrgiteln® podni k&n2,
rozvojeHy r g1 ov §, ,260@)b § Rk o v §
T reporting udrgiteln®ho r oBreckejt d&Rezaee,2Q12 gr o Vv a
Eccles, Krzus, Tapscott, 20110
Podstatou t Dchto novlch trendT a i niciati\
envi r onnseoncti88llnn?2p adoi pnoej peabtémisdikal corporate governance.

ZCVnR
Probl ematika S2zen? pokni2k oaw® m v folbd mrsd £tm
podni kov® praxe i vizkumnlch pracovigS po

publi kovanlaoahchp&2esjpPDvkdh s ve svDtov® dat e
napodni kovou vikonnost je kladen pSedevg2m p
podni ku a jeho d2l]l2ch slogek (procesT, | i nn
t 2 m p o &konkukemces@opnostivont ext u cel osvDtov® konkur
vy Satdi hu zsl abg2 hr 8§l e.

e
I

Pvod pS2sphRvku objasRuje viznam, kterl
popodni katel sk® subjekty a jejipf2 dppeihwdabrt
shrnul:i nej vpntg? vizvy, kter® podni katel sk
ovlivRuj 2.

AnallTzou soulasn®ho stavu problematiky poc
nejednotnost vymezen2 pojmu podnikdv8 wmEkono
jakTmi | ze podni kovou vikonnost hodnoti:t J
jsou spatSovsgny girokl okpobougewnatel Fohnbet

Aut oSi pS2sphNvku rovnhRNg poewnkjazjppdu naporn
sapli kov8n?2m metod a n8strojT pro finanln?2 h

finanl n2ch cwdI® !Siardﬁ)\repcéé@\md'[mknltorov§n2 mi n
jevT maj2c2ch jen kr 8tkl m asmewvzien®o steohj nds t bu

budouc? konkuren|ln? schopnosti podni ku.
Vkontextu probpemai kby®t véhkofnosti je vI:
kvality podnikovich informaln2ch syst®mT a
jako naps8® poddi kK&€n2 a inovace, environment §
rozvoj e, reporting udr gitel n®ho rozvojelir
podni kov®hwou$asewmstiv | e koncentrovat I nfor
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environmeng®&din®lchz2ch aspektech a corporate ¢
podni kov®mu managementu do jednoho efektivnh

PS2sphvek vzni kIl -20034r08 niPcair apdri agjmeak tvd v9G S v
viiv na chovg8§n2 ekonomicklch subjektT
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PRENOS I NTERNETOVEJ MARKETI NGOVEJ K
NA KONKURENCI ESCHOPNOSs VI NCRSKYCH

CONTRIBUTION OF INTERNET MARKETING COMMUNICATION
ON COMPETITIVENESS OF WINE COMPANIES

Lucia Coskun, Pavel Herzka

ABSTRACT

This paper explores eontribution of internet marketing communication on competitiveness
of wine companies. The literature review has been supported with the results of our own
expermental data. From the shown results we could prove that internet marketing
communication strategies and on line purchase of wine products are big challenges mostly
for the small and medium sized wine enterprises. The most important characteristics are
bath way internet communication and improvement of a quality of tH@@communication.

KEY WORDS
internet marketing, marketing communication, wine marketing
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bVvOD
Kagd§8 organi z8cia, ziskov & oarueh dkookveslSi sk o v
(Fil I, 2005) . Li ug opri kbohddnbehnaktiwnbs
zabezpelenie vhodnej di strib%cie tovarov. Me
zosobn®ho predaj a, p 0 ¢eEjooSy urpeaskeldaamya., NizeSkathoorv
zaraNuj ¥4 medzi f or my propagal nej komuni k8c
(Boul kovg, 2003). Kombin8cia tlichto foriem s
Vyugitie internetu vo vgetklIchrmasbals@mlst i ac!
begnTm n&§strojom hOadania inform§ci? (Lagr
verejnosSou je richlejgie ako ktor®hokoOvek
rokov telev2zii dosiahnuS pol ett%tuay 2hvraa reiGow |5
rokov (EIlIIl sworth 1997). I nternet znalne po:
umogni | girg?2 v beeirenproodd urkit orvy ¢ hs | duajd &wa tae Oo v
expandovaS na nov® tr hy5 npa@ikenukso nmuorvi@k as| | nu@) k
aprostredn2ctvom internetu zvIigiS konkurenci
Il nternet odstraRuje komunikaln® bari®ry
el iminovan2m Sagkost 2 splsobenTch geografi ck
at Tm vytvs8§ra Ahladk®i obchodn® prostredie.
globBUud® vyug2vaS vihody internetu ako n§st
1996) . Gl obali z8cia prispieva k n8rastu konl
gl ob8l ne m®di um, podni ky, ktor® ho vryamZowaj ¥
gt 8t ov. n\8adisd ut anekdzi n8r odne| konkurencie (W
je veOkTm pr2nosom hlavne pre mal ® a stred
vprocese globaliz8cie (Hamill, 198 7)) nt €®r swpa
internetov?¥% komuni k8ciu do marketingov®ho ko
Vmi nul ost i bola konzum8aka WAYmn8cselbpepBo:l
Ss¥l asnosti patr 2 medzi rasabtigolkageodemeeju
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ooientovan®ho predovgetkim na mugogienwzr¥3ho

naglo uplatnenie nie |l en ako n8poj,vaarleenzaj
(Quinton, 2003) . N8&r ast rmmeog®stemd uspmtorjeal inthe
kan8§bov8&§aa mognostpregdhpappopaggedr2atvom in

Cl EOMEATODI KA VhSKUMU

Tento pr2spevok sa zameriava na gt %dium v
na konkurencieschopnosS kvooc hv.y bGiaenQocnn  jve nga tsu
i ntegrovani a internetu do mar keti ngov®ho k
auviesS v akej misweasnas§t s kenp emrdagplodukiav pr op
vyug2vaj Y.

Viskum s agtoYpdeiaunal dlzul edkov vedecokla®ho sk&Y
i nternetovej mar ketingovej K @emudo kISce kT vV Ind
meran2m vyudietimreadmj a dotazn2kgkbwvednemeve Okl
vin8rskych Spbodenkbkeg| vr epublikei dSeolkovejl remiliile| rep
Nemecko.

a

Vh SL EDKDMSKNSIA

VeOa ¢t wudi 2 savweediutjieu vil etnearmmue tau  pr i zave
strat ®gi 2. Kiang (Kiang, 2000) sl edoval v I
vz8visl osti ud t/ypodprpdyh%dpmd&Oapr&wlta(pnaIpeml

nasl edovnich 3 kang§liov:mehkamumifloa|lmgici kam&ld z |
ak upuj Y%ci m, pr2shupralotrigaint a Snoaavygtvorenie t
k a ni8ide opred | produkt ov, zdokoeali bni ety didi eOnd
fyzick8 vimena produktov, zn2genie n§kladov
reSaztodbwm aperalnich n8kladov. Rozl2gi S je
odt rvankiovholuj ce par ameedgienl naer o phoerentis&
k Yapy , pr2notsu fheoRInroa ! 2ageni a. Peterson (Peter
n8rol nmegmgeje laasto kupovan® tovary | e I nt er |
vkame nnT c h obchodoch. Taktieg autor uvsg§dza,

(digit8lnych -lprmaubtedpj grdink preddjn rezhapdje cend,

hmotnosS/existenciatmepédmototchgemwmivar oPr ad a |
medzi tovary cenovovgm3dpkbmn§topR®m hmaot A@eni
at Tm nie veOmlindogn®dajp. oRr §ca Kianga (Ki ar
funkci e kans§8l ov pr e internetovl mar kseSt,i ng:
logistkaao b SagnosS transakkihe pPpiepaedajeér ¥yéma\
ge pre hmotn® produkty je rozhoduj Ysca mognos

mognost. viroby na z8kazku a ~hdkdmonm ruamiseskt
komplexitou -a k o vl2onkoola8da st &l e veOKk?Y -ligea(Kiang, Yus p e ¢
2000).

Prionl i ne predaj.i sl edoval Li kK{Ulpiu,j %20C®) de
bol i z2skan® dotazn? kolviorue me8k Wp uz & a3neprasmcdarh
VUSA. VIiskumu sa z%l astnilo 999 r 4imepSdknudeunt ov
za posledn® 3 mesi ace.|l iNae vnigkeurp bsoa i n2oudspkouvte
kr 86, kAalga ,kr78a ,krl8lt, viac ako 20 -limepSodukty Kupuj
1-3 kr 8§t bol i oznal en? ako pir2depgiodskndv kak
kupuj Y%ci . VIisledky dok&zali, ¢ge mugi s¥% | ast
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| astTch kupuj ¥%cich mala vyggi evyugkg?ni epr® jvnzodn

zaraNovali do skupiny dyambrdb i hepwmj§¥auipch. Vek

Lagrosen (Lagrosen, 2005) sl edoval vpl yv
vpodni koch sl ugieb. Viskumu sa zW astnilo 1
met - dou otvoren®ho I nt er vi degentralizdradrad®a pdakn§ xka
uprednost Ruj % osobn¥prkewadrn &jal miersd r pt ®gi ue
faxu aemai | u. Pri mal om polte z8kazn?2kov je ney
VeOk® podniky vyug2vaj¥% n8streysokoomateepk
webov® str8nky, automatick¥ personaliz8ciu

z8kazn2kov.

Gt %di um internetov®ho S@mojkenomgkir O0 v ptrea
2003) sledovalomaykgtingovejppes et @wpik8§zal i,
pod hrani cou p ot einnctie8glrnoevhaon e y y ungai rtkneatvir vhqug We |

silnejgiu orientdcine kamou@k &B8rcika it ie36ormans§
mal oobcheoedmdkowilmg8roedaj pe potrav2n, obchodn?
na v2no, mal oobc hodnl2iksotvo ionbtcehrondent® v ®o noyb cd o
zameran® na g¢gtyri velilinhodkomuni K&gidg, vienh:
rozmedzie od Ovagi boubt® ¥hblukdnbol i vyhodnot
interak|l n®ho kont?2nua (strategic interactivi
| | | | | | 1. | | | |
120 110 100 90 80 70|5| 60 5 | , #0 30 20
5| = g 3
&
Strategick8 interakci a Taktick8 interakc!
Obr. 1 Strategic interactivity continuum
Zdroj: Quinton, 2003
Vysvetlivky: supermarkati obchodn® domy, idperpeaddjmeent p cttroaw2sn, W
Vi n8§rne, speci dloibcsthodhhei mgpebaat izluijssbco isnat emranev

obchody, bricks and mortama |l oobchodn?2ci

Z2skan® visledkgn@odpgmatiaj ngepobrchv2n vyu
len takticky, § ednoduchT m webobvelzm rdii clihel]jietpoakeie nao
z8kazn?2kom. Mal ab®dchondn? ot eanetov® obchody \
produktov strategicky. Komu prispeld epgi a i nf ormovanosS na web
optickl vzhOad, vyloardd 8 Wwa j dirrag pikmpfdoamkmaoev. a nDs1Se
poznatkom zost Bwmwa, mgekatningoni nternetovich o
orientovanl na zdSokma zjne kaév o] sPmeerdnp8o kH eamuni k § c i

apredaj com ako ajdinsekduzsin Tzc8Hk iafz-er2gkone.d adrc ovi a Vv
sektore musia zabudovaS do marketingove,j ko
z8kaznz2ka.

Vi sl edky kett¥digeo viharh strat ®gi 2 ¢giestich p
podni kov (Begalli,viz@®rX)kydbk oadlnii k olipee nar as
komuni k8ci e. Zavedeni e We b u 2.0 na rozdi e
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komuni k8§8ci u a dlajcarh -ag§ kmed2 konmpre TIm sa zvli
i mpl ement 8cie obchodnilch marketingovich str
vin8rske podni ky: Azienda Agricola il Mosnel
Gregorio (C), Casa Vinicola Zonij, Fratelli Gancia & C. (E), Cantina Ca" del Bosco (F).

Analyzovala sa vindistt @e@moosn$ ctznaslolkcy §lvnych m

Foursquare, Googl ePl us, Linkedln, T wehdvéj r Tw
str8nky H oww®.bowsoeidhble.eom .( D&t a bol j ednoozmbi ef §d @
visledky viditeOnost:i sa vypolz2tali podOa
apriradenzm | ej hodnoty 10. Aby s algontoub | i Vy

berie do %vahy posuvn® mierku. Dosil@dsiut ® h
stanoven® vzhOagdmminazgtr&iydard v

Tab.1 Hodnoty algoritmu HowSociable
Zdroj: Begalli, 2012

+ A Yyt podniky

t I NI YSGNS A B C D E F
Facebook 15 1,4 1,3 1.4 2,0 1,3
Foursquare - 1,7 1,2 1,2 1,7 1,2
Google Plus 2,0 2,0 - 2,0 2,2 -
LinkedIn - 1,6 1,6 1,6 1,6 -
Tumblr - 1,2 1,2 1.4 1.4 1,2
Twitter 1,9 2,8 0,9 3,3 3,7 1.4
Youtube - 2,0 - 2,7 1,7 -
/| St120t K 14 2,7 1,1 3,3 3,5 15

PodnikyB,D& dosahuj % znaln% viditeOnosS znall
medzi najva| gie podniky vo vzorke. Pri porov
Pravdepodobne je to sptsoben® veOkokevSNau odKk a
rozg2renie inform8cie je |asto potrebnl va]
kongtantn® hodnoty, pravdepodobne spl!soben®
vykazuje rozporn® visledky, splsoben® mog
v rovnakom okamihu.

Vnagom vIiskume sme dotazn2kovou niee -dou
predaja produktov vin8rskych podni kov. Dot
(Coskun, Herzka, Tomlain 2012) Jednal o s amaplr@& v a @ g admkoy S
zamestnancov do 24 (cel kouvwa edn®vi d®r s4ky9% hz ap
(cel kovo 12 vi-4v8rtselyooh sgoRdrei kedw oby i ch mogn:

Vingrske podni ky boli osl oven®: toho jeS bktrednee ns k e j
veOklch podni kov; z LeskéejphoeptbBi lsy reanezi
azo Spol kovej republ i ky Nemeckot slao vd % k4 msait 1z

veOk® podniky.

wl asSou do a b o8vaaj di Spzrkioae, (Cklkonwo mad n i
33 podni kov (7 60ine2pietn), 2 oo g 3 vwa 2dn p o8&dstredkeov ma |
veOklTch (obr. 2, obr. 3) (Coskun, Herzka, To

)]
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n#y 2

= Nie

m#y 2

m Nie

Obr20nl i ne predaj mallcBbrpOndmepkeday %Htrednlch podt
Zdroj: vliastnl viskum (CoskKdmpjHewvtzhatnTomliakom 2Cdb8Kkun, Hi

VNal gej ot 8zke n §sc ealakigobr@mgedstavuje dife obj em z
predaj . bolhi vibmotpndosE%, do75%haol@¥%.U 31 podnikov
predstavuje ofline predaj do 2% zobratu, u 2 podnikov d60%-oba s % mal ® podni
(Coskun, Herzka, Tomlain, 2012)

VIiastnl viskum ako aj visledky nB8teshe uvce
podni ky nienvtyargietajwvs potenci 8l ne mognej miere
reakcia a flexibilita pomocou predaja -bni n e . Dtlegitim Kkrit®ri
komuni k8ci a, ktor&8 ¢giaO nie je u wiomymskyec
|l nvestovanie do | asu vynalogen®ho na starost
m:tge byS pre podniky nvoegOnkolsnt i prprneodssotnav u$ler yv
komuni k8cia so z8kazn?2kmi hlavne u mallch &
vytvorenie dlhodob®ho vzSahu medzi z8kazn?z2i
opakovani ng&kup
ZCVER

N§g viskum dakgzale, igme evnetu pri i mpl en

komuni kalniTch strat®gi?2 vo vingrskyoaoanepodni k
vzorky sledovanlTch podmninkowreaapgdg§pusethdk Sov ¢
sl edovanTich po-lihe prédaj predstavyjeylenkmenejnako 25% e | k o v ®h o
obratu podnikov.

Ri egeni e vzrastu konkurencieschopnost. Vv
kvality i nternetove,] mard lgethid meoiv pj e dkag nau n v K |
produktov. Vs Y4l as nanl| hej kr2ze s% n2zke n8klady na
vingrske podnilkyrkeldaenee®&kliichhvansgrsky
strane z8kazn2kov bude ovplyvsesenh®i pke
znakmi.

Onl i neum8produktov z8vis2 od mnogstva vel
ontine starostlivostt @ §kazn2 ka, r fdlelxaS | obaj sat rannej K ¢
opakovan® zobrazenie znal ky na webe s¥%%W prec
podnikov.

ch po
daj omt
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DI AGNOSTI KA ODVETVI A TELEKOMUNI K
DIAGNOSTICS OF TELECOMMUNICATION INDUSTRY

Stanislava De8kovs§

ABSTRACT

Sector of the economy by branch structure cdiddrmation and Communication (ICT) is an
important pillar of the economy, employing tens of thousands of people. ICT have recently
great potential for economic growth and contribute to the-pasts recovery of the

economy. It is now one of the most amant and fastest growing industries.

KEY WORDS
branch structure, Information and Communication sector, diagnostics, growing industries
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bvoOD

Sektor hospod8rstva pno8dzQrao no dl vnet tovmanviecjk & tiara
(1 KT) j e dllegltlm pilierom ekonomiky, ktor
vposl ednom obdob? veOKkKIl p o tprispievd Elo k p¥ 2 o veRBknoun

zotaveni hospod§tbasaostM njag vi 2zdarmmejj@i2chl eq gi e
rozvz2jaj%cich odvetv?2,

HODNOTENI E SR ZAHRANI LCM
Sl ovensk§ Republ i ky m8 dl hodobo stabil

najrenomovanej g2ch pasliendgmomh chokwgenrnt®name/n §
vivoj, ktorT je ale sp!Eobeniphemne grkiosnzomizwko u
ostatnTlch §It|oa/nsk2{r|:2hgeg1tl rating SR pbd&l i gmpdis
zadl genosSou niektorTch | 1 enskT ch kraj2n, |
D*sl edkom bolo spomBUenie rastu ekonom?k v

Hodnotenia ratingovlich agestédosw®pre Sl o
1 Standard & Poorshodnot 2 Sl ovensko ako A+ SO st
bud¥cnosti
Moody'sude OQuj e hodnotenie A1, rovnako so sta
Fichude Ouj e hodnotenie A+, tiedg ud8va stabi
Rebr 2| ek ByRolmgbusingss20&n umi est Ruje Slovensko

Oproti _roku 2012 nenastala wmi est nen? gi adna rz§memia . L
vybranlch charakterist?k uv8§dza tabuOka.

'Ing.Sani sl ava De§kov§, P h [Br,a tH ksol naovnei, ¢ kF8a kuunlitvae rpzoidtnai kvo v ®
Katedra podni kovohospod8rska, aut of/s1K4/121008d i e | 100%, p
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TabuOka 1: Doing business 2013

Umiestnenie 2013 Umiestnenie 2012 Zmena

Gt apodhikania 83 78 -5
Povolenia na stavbu 46 48 2

Pr 2 st u plektrickg 100 101 1

energii

Registrg8cia 8 8 -

Z2skani e - 23 23 -

prostriedkov

Ochrana investorov 117 114 -3
Platba dar? 100 126 26
Medzin8r odn98 100 2

obchodovanie

VymogiteOno:69 70 1

Ri egenie i n:38 36 -2

Zdroj: www.doingbusiness.org [cit. 18.4.2013]

Transparency Internationah od not 2 krajiny sveta podOa
zi sSovan8§ prostredn2pgtivesnk unnBozvor m§ z oerxopve.r t Re b
Corruption Perceptions Index. idku 2012 sa Slovensko umiestnilo na 62. mieste zo 176
k r aj roku 201Mo bolo 6amiesto.

HODNOTENI E MAKROEKONOMI CKEJ SITUCCIE NA SLOV

Podni kateOsk¥% |innosS kagd®ho psesdthuBai al z
natthuvd anom odvetv?2. BDspech podni kania je pret
apredpokl adani a v I vnoajdav 2nzan odsatnio rm a¥zuevne2cee nV® s Kk U
najd!l egitejgie ukazovatele makroprostredia

| nf IhSocvioar 2 o k%pnej sile péR@t2 bokaapinel
mi era IR |v8yli2eslven8 na Yar ovni 3, 99 %overn st or i
2003a0 na Yar ovani 3, 99 %, pril om sktojlker irekad0ddh ®0
vivoj uvabdbudkev | . 1.

TabuOkd vioj infl cie v SR
roky 2005/ 2006/ 2007 2008 2009| 2010] 2011|2012/2013
i nfl 2,8/ 4,3 1,9 3,9 0,9 0,7/ 4,1 3.6/ 2.2

Zdroj: http://www.finance.sk/hospodarstvo/ceaynflacia/inflacid [cit. 18.4.2013]

Por ovnan tempa¥adt@aHD& Slovenska& r aj i na mi ED vid2zm
Sl ovensko mal o polas sledovan®ho obdobia v
vh2maS ako pozit2vumkuMa0i0mumOdbaibatl krv¢ zy
pokles aTempo rastu HDP dosiahlovo k u 2 0 ®9 h b § praka 3010 pod

vplyvom opatrem? zzo csht rsanynuvlovd yHDaP r §st | o.

e,
I r
S
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Graf 1: Temporastu HDPVSRaED pol| as r2088ov 2004

f- predikcia

Zdroj: Vliastn® spracovanie podOa:
http://epp.eurostat.ec.europa.eu/tgm/table.do?tab=tabite&&plugin=1&language=en&pcode=tec005 [cit.
18.4.2013]

Za z8kl adnT uk az meranem@estpanosta Nq e®leowag¢ ns k u
roku 2000 kol 2savli priebeh. Aktu§8lne sa pohy
vyggie neg prEBemePrr ivenkerranj8 nnBecshal n8§8§ mzda 2z ame:
Gt ati sti ck®haomi¥rud doun rSDRK ub c8l0&d Wi .

T a b u Ok\ierahezamestnanosti v SR

rok | 2000| 2001 | 2002| 2003 | 2004 | 2005| 2006| 2007 | 2008| 2009 | 2010| 2011 | 2012

% | 18,8| 19,3| 186 | 17,5| 18,1 | 16,2 | 13,3 | 11,0| 9,6 | 12,1 | 14,4| 13,5| 14,0

Zdroj: http://www.finance.sk/hospodarstvoAphace/vyvojnezamestnanogta G B [BitR18.4.2013]

Vivoj pri emer nejSRnacrmiam &lknejr imady wraf | . 2.
So00
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Graf 2: VIvoj priemernej nomi n81 nej mzdy v S

Zdroj: http://www.kurzyonline.sk/makroekonomika/priemerngzda/ [cit. 18.4.2013]

Priemern8 messla@@owamdamm@bdob?2 rast¥%ci tr
pozit2pvonsel.edViom sl edovanom obdob? (rok 2012
zaznamehndmdh &€ 805 U na jedn®ho pracuj Yceho ob:
roku to znalmMenlB.pnriastolkbu 2008 to znamen§ n
mzdyo8 2 U .
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PODNI KATEOSKE PROSTREDI E

Podni kat eOsk® pr ostgtevdriteo m ag tlrSu eorksuk u2 0sla?
u8lna hodnota Indexu podnikateOsk®ho prc
eskumu pripravuje PodnikateOsk§8 aFreadmia
rt8l om kl esol index o 4,43 %. Vn2man® zho
2 bolo nageheenh?egheygiemerania | PP. Skep
m2  zZngeknoyn n® kn §pagr-edaBRdovv®ho z afmepgiani a. T
@ePstsou ekonomickou situ8ciou zvyguj ¥ ri

ekomdmirky.m \MtvrSroku 2012 hodnot il

SQ 0w SNXT >
QQ DOPT Y O =T X

[S—

at2vneglygli @stzazmelnggi sl at 2vy upr ae ®Ombsc e |
dl h bo panuje n8§zor, ¢ge odvodoav® zaSJFgpemi
Druhounaj negat2vnej gie hodnotenou pololfjksa sa
ZvVvyguj Yce]j sa nezamestnanost. poadrnirlat al, i &tn
zni guj ¥% flexi bptsobbiarpuotpir 8castau zamest ne
podni kateOov sa tTkaliodssWhuemypho$ penednejodaud
zamestng8vania Tirae Swapne guart|2ivine.j gi e hstalan ot e n o
l egislat2va upravuwmjviesd 2¢c¢are, Zpypgloataky eadan?

e
e ]
neg
odo

podni kat eOov viraznl dopad na zn2genie zi sk:¢
im vIig&§da odober§8 voOn® zdroje, 8zd uktvorpko droe
zn2geni a byrokraci e, zl epgeni a vymogiteOno
predpi sov. Lza8skto® oz me nryovwmako zhorguj % predyv
podnikanie st r ednodob® pl 8novanie. Medzi sk®h@azn®
prostredia pat rn2ettriaents pzalree nftuin8g yjulsca ca a, kt or

Index podnikatelského prostredia
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Graf 3: VIivoj indexu podni kateOsk®ho prostre
Zdroj: http://alianciapas.sk/prepddality-podnikatelskehgrostrediasazrychlujd [cit. 18.4.2013]

ODVETVIE IKT

Tel ekomuni k§cie s¥% odvegtew2nmmmijldtymra@i mb § j ¢
odvetv? sl ovenskej ekonomi ky. Na financovan
mi ere podieOa nielen verejnl ale @@slséukmioenm |

2 http://alianciapas.sk/prepadality-podnikatelskehgrostrediasazrychluje/[cit. 18.4.2013]
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http://alianciapas.sk/wp-content/uploads/2013/03/IPP-4Q2012-1.png

rokoh neust8ly vstupe@opoddporfiilrteje obtassioedzi nov § ¢
z8kl adn® pr edpsokd cahdwy s proslhoulonadasdBorve mogno r
efekt2vnosS, schopnos$ Tpdd kytSo waS kvwkdvistr ra@ 2s
asl udieb.

Medzi viznamn® wudalosti v roku 2011 pat
rozgirovania ¢girokop8smovich si et ? vr 8t ane
oper 8§torov. V oblasti rmd&i I2n0elj 1 kuamnhiunji hk8Srcanset
poug2vateOov eb mobil n®ho internetu vVvNa
podielu z8kazn2kov fakturo

sl ugi

pokral uj ¥Yci rast
rozgiruj %ca S a dostupnosS a PRiy3gomnoksvSal i 1t &
mobi |l n®ho hr 8] a, spol ol nosti Telef-nica 02,
ktor® sa prejavilo vo vgeobecnom pokl ese <ci
Liastoln® spomalenie v porovhan?d'!s| epdledmh §c
satur8cie trhu a intenz?2vnej cenovej konkul
pokral oval. v rozgirovan? svoj ho portf - -1ia
infragtrukt %ry a skvalitRoveRova e8kadovahk®
telekomuni kal n®ho trhu v SR dosiahli v roku
poklese o pribligne 1,4%. Najvygg?2 n8rast tr
rokom zaznamenal s e g me npina SlovakeTelekent wku 12@1h s | u g
potvrdila ved¥%cu poz2ciu s trhovlim podielom
Tabu®kaNajvaa]| gie telekomunikaln® podni ky

{LRf26 ¢NDoe& ¢NDo6& Zmena Zisk  po Zisk po Zmena

OliAade 60GA&de 2011/2000 T RIFYySy T RIyYySy 2011/2010
(%) HAMM O HAMA 6 (%)

1 Slovak Telekom 867 742,00 669 468,00 29,60 113933,00 78052,00 46,00

a.s., Bratislava
2 Orange 728566,00 764 135,00 -4,70 167 208,00 186 202,00 -10,20

Slovensko, a.s.

Bratislava
3 ¢St $Fsy) 15529500 111341,00 39,50 40359,00  -14593,00 n

Slovakia, s.r.o.,

Bratislava

Zdroj: http://ffirmy.etrend.sk/rebrickfiriem/najvacsietelekomunikacne-it-podniky.html [cit. 18.4.2013]

Naj vT znan@regmsg2mi n § Imegdc h a z na me n 8§ vnaf noer -mavl n o
komuni kalnTch linnostiach o 9, 5mébs ahzoe8vpr i e my
decembr i 2012 medzirolne vzr8stla v i nform
vybranlTch trhovich sl ughb§ct. Vpriembreearak20@2 1 %,
mal i naj vyggi u priemern% nomin8lnu mesal n¥%
komuni kalnTch |inpobOaduohj éddstvigigyli awahZ pkri a&jme
nomi n8l nu mesaln% mzdu mali zWrBe sisa @t nT g h E

krajoch sa hodnota mzdy pohybovalag®#ttic ( Pr e g o v&8R@d (kGialji)f sdkol kr a

® hitp://www.istp.sk/ktp/charakteristiksmeru/3%telekomunikacie. phfcit. 184.2013]
* http://www.portal.statistics.sk/showdoc.do?docid=30[cli0 18.5.2013]
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Tabu@kaPri emernl evi dovanold bpoor|leett ezl aenkeosn unnai nkc§oc

Zamestnanost v odvetvi elektronickych komunikacii

12 000

10 000 — =

6 000

4000

2005 2006 2007 20038 2009 2010 2011

oEvidenény podet zamestnancov prepodiany =z toho Zeny: oz toho musi:

Zdroj: http://www.telecom.gov.sk/files/statistika_vus/telekom/index.htm [cit. 18.4.2013]

ZCVER

Na z8kl ade uskutolnenTch hodnot en? povVvac
diagnostike IKT. Objektom diagnostikovaniarv8 mc i tohto pr2spevku
VI chodn sa&knal | zy bola charakteristika z8kl adn

podni kat eOsk®ho prostredia, ktor® ovplyvRuU]j
n8§gho g&8eewel YIch | astiach som sa zaoberal a
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SI TUALNGE ANALCDZNG NKAR TURWLIMNAI EJ ¢
VhKONNOST PODNIYBRAWBH CH ZEMECH

Ji S22 pHWadminlaa DNdi nov §

ABSTRACT

The aim of this article is to analcyuzde une bt
evaluation met hodol ogy according to the cri
connection between the type of national cult
Performance of enterprises i ncotnhoemi @o u mtdriyc ait
GDP. I n the 21 century, on the basis of ma n
i mportant factors influencing the perfor manc
t hat i nfluences corpor aatte fawlttour eofasc otmpe nmo
architecture which affects their performanc
national culture situational analysis of sel

KEY WORDS
National culture, organizational culture, companyganizational architecture, Hofstede's
national culture assessment, situational analysis, leadership style and management.

JEL Classification

M10, L22
bVvOD

Tento pS2sphNvek je iniciovs§n na z8kl adn
organarahntektury podniku za Y| elem zvlgen?
gkolou polytechnickou v JihlavDh. Vol ba vhodr
zvligen2 jeho vikonu je dTlegitlm faktorem psS

C2lem tokoto el la8hal yzovat podni katel sk®
hodnocen? n8rodn? kultury dle krit®ri? pana
typem n8rodn? kultury a vikonost? podni kKT v
vikon dankRy ,e klonhe®mi ] e vVyj 8dSen makroekonom
21. stolet?2. se ukazuje na z8kladhD mnoha vz
vi konnost podni kT m8 pr8vn n8rodn? kKul t ur ¢
nejd'[legitminZZa!!niZniatrgclhidreg<atury podni kT, kte
LI 8nek je proto zamRDSen na proveden? sitwualn
Situaln2 anallza podnikatel sk®ho prost Sed2 d
zem2ch.

Teorevichka@&di ska

PSi srovng§vegn2 jsme pougil.i | tySi z§kl
Kul tur ami . Kagds8 n8rodn2? kultura mTge blt u
kagd8&8 kultura dost8v§8 charakteri stistarod, pr of i

' Doc.Ing.J iD&Fd iCS@Vy s ok § gk ol avJpiohllyavelk i na cé&Igo n e-mmil:dediha@hse.szt udi 2 |
2 Ing. Kamila DN doivi8y s o k 8§ ¢ k o | aPraz& latedranmaadge§nente;mail: xdedk02@vse.cz
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viduali smus, mugnost a ¢genskost, vyhlbS§&r

nosti mocifi vyjadSuje stup
droad&| ©dkehb®d @l ev y20a0drS)u jd o |
dS2zen® uplatnit mo cC . V ku

S
to, co znamen$§ bit nadS2z
t
S

<('D_1(D<

nesoubl mal sa sxtBl enadB?
sko, |z e nadS2zen?2 a podS2zenz r
pol el nost.i by se mBDlIly minimalizovat. Z
ek8vaj2, ge se sdntamn, buad® KenzdidltajatnpjSa
Geert, 2005)

Dimenze IDV Al ndi vi dual i smuh vyj adSuj e tenderl
| nosti staral.i s ami O sebe nebo naopak
o d8§8v§ tkyletdnroa |pSednmpsSed kol ekti vnzm,
Se individug8ln2 (napS. USA, Britsgnie)
8§ prs8vo na soukr oml givot a ng§zor
rri zowi§slan2pmevmgmecesno (naps§S. Il r &n, P
ch rodin nebo klanT, kter® je <chr §i
ost ke sk inND a c2lem je bilt do
vidualistisemiob Kobt i $e viTeciedhe§lk ol ekt i
anizace je mor 8§ 2 a vyvaguje Yplnou odev

O~ T T OXX—TW®”
-~ SO TV C ODT
@ Qo NN O —xXxO0

up
k ®
| n

Dimenze MASAMugnosti | i @genskost
eferuj?2 asertivn2skk@8g8hk® pedDd
uh® 1 idi. Di menze Amugnosti fi
l egit® kon8n2, finan|ln2 a ma
| k®, jepadlkn®. ANami nistic C
alitn givot a. DTl egit2 s
me z i mugem a genou se podl e
poH av?2 jasnhD rozligeny. Geny
rodi nu. Ve feministicklch k 8ch exis

probl ®m pSevz2t ¥ ohu opatrovatele a naopa
DlmenzeUAIAVthb§n2rJ|s‘eanaeqSutheotstupeR nej i s

skupiny c2t2 ohrogen?2 a vytvs§Sej? mechanism
nenucenost, s jakou se kultwura vyrovn8vsg§ s
vyhTbg&n2zm seJmapjoinskot Diec&m$. | i d® poci Suj 2 |
se ohrogen2?2 nejistlmi situacemi, prog2vaij ?
prac?, stabilitou kari ®ry a netolerantnost?2
dopenze

V. kultuSe se slabTm vyhiTbg&n2m se nejisto
gi votn2 nejistota pSij2m§ sn§ze a kagdl den

Dimenze LTO AStupeR orientace na dl ouhodob®
soust Sedit se na dl ouhodob® c2l e nam2sto kr §
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Situal n?2 an
| z

sk®ho prostSed2 d
zem2ch. V .

120
104

100 1 J1 39

B USA

80 1 62 66

1 |
60 40 46 51 UK

401
OSVK
20

O E
PDI IDV MAS UAI LTO

Graf 1: Hof stedeho t ypPSAUKgSVKE (01 odn2ch kul tur

PDI-Vzd8l enost moci
USA:N2 zk® hodnoty vyjadSuj2? pSedpoklad sv

organizac?2ch ] e hierarchie zal ogeamy enanttno?l
spolehliv2 a dTvRDSuj?2 zamBDstnancTm, al e i c
dTvhDra se nez2sk8§ automaticky, ale kagdl si

UK: N2 zk® hodnoty vyjadSuj 2, ge nerovnost

Vizkwhywzuj2, ge PDI je nigg? mezi vygg?2 tS2d
SVK: Vysok® hodnoty na Sl ovensku j sou %

spol el nosti. Kagdl jedinec m§ ve spolelnost
zodpovhDdZosipiovDdnost nesou manageSi, kteS?2
podszzen® V podnic2ch a organizac?2ch se h
vicholovl management vyd§vs§ pS2kazy a stSed

toototypuobI’Jma stran8m vyhovuje. Z toho mTge ply

IDV - Individualismus
USA:Spojen® st8ty americk® jsou vysoko 1in

nejvygg? hodnotou individualismu 91. Nejsou
Nedbaj 2 na t o, Co sSi mysl 2 a dnDl § <«Kuw@ihDna,
sv®ho %sudku a uv§8gen2. Lide jsou zvykl 2z s

nej bl igg? rodinu. V. zamBDstng8n? se od zamBDs
iniciat2vy pSi Segen2 probl ®&mT.
UKiBritov® jsou hodni®tinAdi vidd®®u alDiDg tii Iste? ua

aby byl sobNDstal n®, aby si nagly svTj j edi
prosphRgn® spolelnosti. V' p o sKorzumeritacismuscae s e t |
pos2|l en?2 kulutryafma Aj8A a Ana sebe sam
SVK: Pr TmRrnT index bl2zkl stSedu vypov?2d:¢
osobn2zm i pracovn2m ¢givothD jsou jedinci v2ce

¥ THE HOFSTEDECENTRE [online] [cit. 28.02.2013P 0 s t mg nh& t p :h/o/f & eerdte . c o m,
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co nejdel g2 dobu. ZamhRDstnanci, astiotmamRwjeSia
se na nich nepod2lej2. StotogRuje se s nimi
ngzory nejvygg2ch S2dic2ch pracovn2kT. Na n8§
na spokojenost cel ku, nikoli jednotlivcT.

MAS-Mugnost a genskost
USA:Spojen® st8ty maj?2 hodnotu 62 a jsou

Amugskouif spol el nost. Mu g i vli 8dnou spol el n«
soutNgivosti a zamRDSuj2 se na lvel sil evd etkkN g NI@np |
je zalogen® na dvdoaWlhsn@lyliadms2ecthihocdcredt £ph?2 i
Typickl Amerilan ¢gije svoj?2 prac?2, snag?2 se

vygg?ho statusu ve spolelnosti
UK: Hodnota 66 ukazuje ge Brit8nie jsou mugskou sp«

me z i britskou kulturou skromnosti i, kter8 | e
syst®mem v kultuSe. Rozhoduj2c2 pro porozumLl
To, co Seknou,0 meamPs?2 cwl si opravdu mysl 2. V
jako jsou napS2klad skandin§vsk® zemhD, ¢ij?
ambice, aby dos&8hli dobr®ho vIikonu.

SVK: Sl ovensko je muyskoonentawgw | d ndsp Bc h. P
je dTlegit®, aby byl povagovsgni za Yasphg
obl el en? at d. hraj 2 tak® velkou roli. Spol
Mugnost dosvPRDd|uje i fakt, egekPepoxici mabhobhS§

UAI-VyhT b&8§n2 se nejistotnh

USA: Z uvedenTch hodnot je vidpbt, ge Ame
nevyhTbaj2 se nejistothD protoge vRd2, ¢§ge no\
Prot o, je tam vDtg2 m2ra pSijet2 novich myg
vyzktougBconebo®mdco jin®ho, aS ug se to tI
prakti k. Vysok8 tolerance a mal 8 sv8zanost p
nov® pS2legitosti. Z uvedenlch hodnoentoje vi
prvek se d8§8 wvyug?2t k zavsg§diDn? zmDn v orga
nevytvg§Sej2 konflikty, na zmRny se adaptuj 2

UK:Brit8&8nie m8§ n2zkou hodnotu vyhTb8n2 se
bez probl ®mT bpov®@mBmBnw2.zkyak UAI se Britovd
nejednoznal nl situac2ch. tak® d2zky tradici

ch
ykazuje vysokou m2ru vyhTbgn2
u uru a pSedv2datelnost ve svich
itTm prvkem v individu§8ln2 motiv®ci. Vz
nNg nov® pS2stupy. Nov® pS2stupy maj?2 r §
m v y(zKkolugleenky,. 2013)

LTO-St upeR orientace na dlouhodob® c21| e

USA:Tat o hodnota vypov2d§ o pSesvhDdlen2 Amer
a musej? jednat flexibilnnD. Jsou strategicky
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tomuto %%hlu pohledu, val nkeorni crka® zpSokdlna k¥ dkkrIDESt2k os
Vikazy zisku a ztr8t jsou vyhodnocov8ny za

UK: Di menze na Yar ovni 25 ukazuj e Britsg8nidi
spolelnost, kterou poh8&8n2 na jedn® stranh ve
zamNDSen? neadkychl?@ wlesy dl ouhodob® c21 e. Pl 8
a i obchodovan? je pSedevg?m zamNSen® na kr 8§
plat2z Age je lepg?2? vrabec v hrsti, neg holub
SVK:Sl ovensk8 kultura je tak® kr8tkodobD or
r Tst mnogst v? konkurence, zvygovs8n? a snig
spolelnosti, aby byly co nejv2ce ostragit®
n8hl I m zmDn§8m.

Situal n? anaIT;a podni katel sk®ho prostSed?2 d
makroekonomicklch ukazatel T.

Tab 1: HDP na obyvatele (20022012)*

HDP na obyvatele ($)
2007 2008 2009 2010 2011 2012
S|l ovens k8 r gpl8@m#,29k a2 658,35 20874,78[ 20 781,35 22 844,85| 22 456,95
Vel k8 Br it 8§ni46149,28| 43297,95| 35286,54| 36 371,26/ 38 592,10 38 891,32

USA 46 467,47 46 900,91| 45 348,46 46 900,39| 48 386,69| 49 601,41
60 000
50 000 —)
# > 4‘74_*—‘*
e: 40 000 w
g 30 000
2 20000 f*bﬂg-ﬁg _ 3
10 000
0
2007 2008 2009 2010 2011 2012
roky

amgms S|ovensko empmm\/ e | k § B r emem8USA €
Graf 1: HDP na obyvatele (20072012)°

SrovHAi§gmanoti v® st8ty z pohledu HDP na ot
HDP na obyvatele na Slovensku, a HDP na oby\
podn?2ku a i cel ® ekonomi ky je dlouhodobD nej
naSlovensku ( Pol 8|l ek, 2013)

* GDP percapita v y d 2610®.2013[online] [cit. 01.03.2013Do st ngp'n ®
http://epp.eurostat.ec.europa.eu/tgm/table.do?tab=table&init=1&plugin=1&language=en&pcode=tec00114
® GDP percapita v y d 2610®.2013[online] [cit. 01.03.2013Do st ngp'n ®
http://epp.eurostat.ec.europa.eu/tgm/table.do?tab=table&init=1&plugin=1&language=en&pcode=tec00114
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C2lem tohoto |1l 8nku bylo analyzovat p od
hodnocen? n8rodn? kultury, dle krit®ri?2? pana
typem n8rodn2 kultury a &I kdmrdastsk apsdrniulaT n¥¢
podl e metodi ky pana Hofstedeho zjistili, ge
stupni YaspRNDgnosti dan® zemD. Fl exibilita,
z8vislosti na Y%spRDgnosti ekonomi ky dan® zemD

Z hl edi ska s2 ]y n8rodn?2 kul tury, kter ¢
obyvatel stva, se jev2z na prvn2m m2stnD kultur
nakonec kul tur a Sl ovenska. Stej n® poSad?
makroekoo mi c k ®ho ukazatele HDP na osobu, nebol i
byl o n8sl eduj?2c?: na prvn2m m2sthD jsou Spoj
Brit&8§nie a na tSet2m m2sthD Slovensko. Potwvr

ovivRuje vikonost firemn2 kultury a samotnlch
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VOLBA VHODNE KUREMRY PODNILKBEL EZM D
ZVhGENC JEHO VhKONU

Ji S$2 DKadminlag DRNdi nov §

ABSTRACT

This article is a continuation of previous r
nati onal cul turbausamesist peirimpaentanoer in selec
studies it has been shown that nati onal cu
respective surveyed countries, but al so exa
The aim of st hhios dembinclte ate the i mpact of poy
performance whi ch -acsonexrce sisredi ciant oma cGDoP p e |
many studies it has been confirmed that on
organi zrad hiotnedt var e which affects the perforn
culture. This finding |l ed the authors to f oc

analysis on selected business entefprmaesein
of enterprises and economi es.

KEY WORDS
National culture, organizational culture, corporate culture, business performance, GDP,
U.S., GB, Slovakia, situational analysis, leadership style and management.

JEL Classification
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bvOoD

Ll 8njeek i niciov§gn na z8kl adnD intern2ho
organi zaln?2 architektury podniku za Yl el em
gkol ou polytechnickou v JihlavD.

LI 8nek je pokralovg&n2m pSedch8zepakcbrha v

ng§rodn2 kultury a jejich vIiiv na vikonnost ¢
vizkumech bylo prok8z8no, g¢ge n8rodn2 kultura
ale i vlikonnost zkouman® ekonomi ky dan® zemh
C2l em tohoptroo kl8lz8ntk w ljiew s21ly podni kov® Kkt
ng8rodn2ch ekonomi k, kter8&8 je vyj8dSena makro
Na z8kladhR mnoha szku,m'[ se potvrdilo,
organi zal n? ar ckhtietrelk t @v lyi vpRoudjnei kwl konnost p o
kultura. Toto ztomu,DnZamm3eilto tamntoo y|l k8§nek na
firemn2ch kul tur vybranlch podni kT ve vybra
podni kT a mfikodn?2ch ekon
'boc. Ing. Ji $30bBdiyhkal aClpioh yaedtekon mt k B T c &mad: dedinhi@¥se.cz
2Ing. Kami |l a DNdinovs8, Vysok§8 gkol amad kdedko2@vse.kz§ v Praze, katedr a
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Situaln? anal a firemn?2 kultury podni kT ve
0

Tz
Teoretick8 vichodiska
Vztah firemn2 kultury a vikonnost:i podni ku
Kultura firmyjevs ouvi sl osti s vikonnost?2 organi z:
ag sdooul asnosti. DS2ve se firemn2 kultura zko
soul 8§st? kompl exn2ho pohledu n®o8db8n3j edn ol
znej dTl egithNRjg2ch linitelT organizaln?2 archi

Prvotn2m podhlDtempe&pmeamati ku vizkumu se
americklch manager Tj aponts&tl mvenasagemé€ntems a
konkurenceschopnost svich firem. Druhotnim
z8padoevropskIch, al e Ti oshtsSe§dtoeveopsklivanlg nmm
managementem a udrget si tabkskabhkhk&megtebahonp
svDt etmepo¥ | edsdulSadio su i doch§gz? ke stsgle i
vikonovich ukazatel T kubnomi k, fjepmoBRch§8kadt!
vi 8mci st8tT Evropsk® unie po prvn2 f8zi | ej

JakTm zpTsobem ovlivRuje firemn2 kultura vl

Hl avn?mi parametry firemhediksldurp] mktre
ovlivRovs8§n?2 vikonnost. podni ku, jsou obsah a

Obsah fi
chovsg8§n?2 jeji
S2la fir
normyami c h p
2

remn?2 kultury organizace pSedst
ch zamhDstnancT, manager T a vl ast
em
[

2 kultury pak znamen§, nakol
j2gédwviziou cedlhewygnz v

ve Vvysok® m2 Se, je firemn
oy mdDnpomdniNleu jlej 2 m obsahu v
vnz | negativnz2,

n
y vV a
Jsoul i sd I eny

a m¥) y
poziti

remn? kultura sl abg, znamens8§ t o,
dnmaly® ampdstaj @ebo vTbricgg?2Pmkn ehoa

o —

Viiv s2kwyltiurgmma vikonnost podniku

Vihody siln® firetnond, kqud:t ury spol2vaj?2 v

a) Silng firemn? kultura vytvgs:? soul ad
Soulad ve vn2m&n2 a myglen2? pracovn?
konflikty uvni t S firmy a zvyguje tak® schop

urychlulg | atkr gaorihomnaowiv,sneak reali zace
Pak je vikonnost podniku vzestupns§sg.
by Sil n§ firemn? kultura usmiDr Ruje chov

hodnat &imr m8 m hovg8§n2 je zabezpelen ne
sniguje potSebu budovat form§l n2 kon
koordinovan®ho postupu uvnit$S firmy.

§
u
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c)Siln8 firemn2 kul turha hzodamen & sck?lITen 2T
viraznlm zdrojem soudrgnost. organi z
zdrojem motivace pracovn2kT. Pak je v

NevIimoady® organizaln2 kultury
a)Silng firemnaz&ubepsdahive@gemwakoa §n2 si c

zvnhDjg2ho prost Sed? . Management firm
fungoval o dosud, bude fungovat i nadS8§
Vikon pak mTge oproti konkurenci I st
b) Sil ng8 firemn2 kulturzanaDngMmsobujka ymge sies
firmy rozhodnou ke zmBDn§8m, sil n® sdz?|
uvnitS firmy zpTsobuj e, ge |1 id® uvnit
zmNDn a maj2 tendenci zTst8vat u svi
chovgn2pakimkpipe oprot. konk@&Dd&mndinai s
ml., 2008)

Situaln2 anallTza firemn2 kultury podnikT v

Praktick8 vichodi ska

Met odi ka bylzkuzmail ogena na jdeodmatnl2ikwive®m zj
Jednal o se o getSen2 firemn?2 kultury podni kT
kultury byla hodnocena pomoc? dotazn?2kT, Kk t

zamDstnancjTejich motivace a z charakteristi
Visledkyn%z | §sti byly vyhkteotehy bfybomawiu dbDa
odpovDiDdi . Hodnoty pak byly pSeneseny do spid
ozodpovRzenlch ot&8zk&8&ch. Ot 8zky byly sestave
zastoupena silnTm souhl asem

Visledky vIizkumu
Sl ovensk8ivylpadbnokan? dotazn2ku na firemn?2 Kk

Jak vigrzarfeu z| . 1, firemm? okehskboa npaénink
kuturouvpor ovng8n2 se zkawhaminmil 2podmi Kyedn® str a
ochotn?2 pracowdadtk az nj2&joivd h jwz tpdSh jle mnl .

Na druh® stranh njejh:rf-\tztahI«pa)dig'é?ozemTvnedjeelzn&a
ZamDstnanci se domn?2vajndevytev § 2 vj ei dne nct o snt eapt of
kj ejich profesn2mu rTstu a optim8ln2mu vIkon

Vporovo8§hate2mi zemDmi je firemietliskkul tur
jej?2 s2ly na nejnigg?2 pozici

Z tabulky 1 je patrn®, ge sl abg? firemn?2 I
pravdhDpodobnnD jedn2m faktorem, kterl mTge o0\
na osobu.

Zhl edi ska podle HDP na osobu je Slovensl
sUSA a Vel kou Britsgni?2,
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Lze potvrdit hypot ®z u, ge firemn2ch kult
zkoumanT ch st8tT pravdRDpodobnhD naoct®@ejuni gge
pravdRpodobnhD bude vikonnost podni kT na Sl ov
sts8tT. Lze tak® potvrdit hypot ®zu, ge vIikon
pS2|lce ze zkoumanTch st§&tT, ryjZe obwl vypDha §j @ijt
ovhNDSen2 hypot®zy, ¢ge firemn2 kultura podni kT

Silnl
nesouhlas

Silnld

Nesouhlas
souhlas

M2 nT

Souhlas
nesouhlas

M2 nT
souhlas

Graf 1: Vyhodnocen? dotS3RZnPoklTE Ineak ,f i2r0elnBn)2 kul t t

Vel k8 Bwiyth®mdin@ecen? dotazn?kT na firemn2 kul't

Angl ifd k & mn? kKultura je dosti silnou fi
z8kaznz2kmhDstananci S i uviDdomuj 2, ge z8kazn?
nejdTlegithRjg2. Je pro nhD vel mi dTl egit®, a
skupi novs8 uppriS8icoev ® r ozhodovs8n2 v2c neg indivic

Silnou str8nkou t®t o firemka ek®hburmrsye jme®
zamfDstnanci spol ehndiugpozMecdiougdr ajde tv gad yv gkd y
podS2zenlch.

~ VporovoSmnatse2mi jeermdmemn? kul tura podni
st Sedn?hlpaziskia 7z ej 2 sz2|y.

Zt abul ky 1 je opnt patrn®, ge st SednhD
Britg8ni.i je pravdhDpodobnhD jedn2zm faktaor em, |
m2ru HDP na osobu, kter8 je vDtgBAneg u Sl ov

|Upraven® na z&8kladn (Pol §l ek, 2013)
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Zhl edi ska hodnocen?2 podle HDP na osobu |
Ve s r oUBA &Slcvenskem.

) Ztoho vyplTvsg i ovhDSen2 Iy kdat Gzvyl,i viRaj B i
vikonnost.

nesouhl as

=
I —

|
0

Silnl swouhl as Nesouhlas

\

Souhlas M2rnlT nesouh

M2rnT souhl as

Graf 2: Vyhodnocen? dotWKZnP&ITShak fi2@mMhP kul tu

USAivyhodnocen?2 dotazn?2KkT na firemn?2 kulturu

Podniky VUSA jsou silnhD zamRSen® na z&kazn?

z8kazmiickryt ovan®m chovgn?2, ZamBDstnanci jsou
spokojenostpadrkiakzin 2rkalj.2 VzamDstnanci dobr ® po
motivuekvys ok ® vIikonnosti a zdokonalovg8§n2z se.
Jejich vedouc? je jim ng8§pomocni, podporu
si jejich n8zoriynia kboenru npirkouble®nmaT ssnag? se jim
Zt abul ky 1 je opDht patr}n®US@e~jesi|¢bm£vdm|mcea
jethnz faktor T, kterl ovlivRuje vikonnost tan
je vhDtg?2 neg ve Slovensk® republice a neg ve
Zt oho vyplTvsg i ovhRSen2? hypot®zy, ¢ge fi

vikonnost .

‘Upraven® na z8kladn : (Pol&lek, 2013)
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nesouhl as

]
| —

Silnil s Nesouhlas

Souhlas M2rnT nesouh

M2rnlT souhl as

Graf3:Vyhodnocen? dotazn?2kT-USA°@)iremn2 kul turu

Situal n? anallTza hodnocen? vikonu podnikat
hodnocen? makroekonomi ck®ho ukazatele HDP na

Tab 1: HDP na obyvatele (2002012)°

60 000
o 20000 —_— ——— —
< 40000 ——— — " ¢
g 30 000
10 000
0
2007 2008 2009 2010 2011 2012
roky
empus Slovensko empmm\/ e | k § B r s=e=8UBA €
Graf 2: HDP na obyvatele (20072012)’
*Upraven® na z8&kladn : (6)

®GDPpercapitg vydan® 26.02.2013. [online] [cit. 01.03.2013
http://epp.eurostat.ec.europa.eu/tgm/table.do?tab=table&init=1&plugin=1&language=en&pcode=tec00114
"GDPpercapita vydan® 26.02.2013. [online] [cit. 01.03.2013
http://epp.eurostat.ec.europa.eu/tgm/table.do?tab=table&init=1&plugin=1&language=en&pcode=tec00114
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ZCVnR
Czlem |1 8nku je prok8zat vliv s2ly podni
dSena makroekonomicklm ukazatelem HDP n:

Vyj 8§

podnihkTedz ska s2ly jejich fedemnPi kiud thup 9 d i
prostSed? na Slovensku, Vel k® Brits8nidi a USA
krit®ri2ch potvrzena hypot®za, ¢ge firemn2 ku
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VhZNAM METCDY JUST EIUJN VIPILWEY ANA VhKONNC
PODNIKU

SIGNIFICANCE OF JUST IN TIME METHOD AND ITS IMPACT ON
FI RMES PERFORMANCE

AlexandraDi vi ncov §

ABSTRACT

The success of companies is largely influenced by the degree of adaptability to external events
that are dynamically and continuously evolving. The responsible preparation and subsequent
implementation of Just In Time method can improve competitiveness. edsentially

a philosophy that is well known by the Japanese company Toyota. In general, the Japanese
management is based on different assumptions, compared to our European or American one.
It is more focused on making small steps leading to the preigeesnprovement of the whole
system. For that reason is necessary the thorough preparation and at the same time the
positive attitude to innovation.

KEY WORDS
Just In Time, Genesis, Principles, Aims, Kanban, Pull System, Impact, Performance

JEL Classfication

L23, L25
bvoOoD
Neust 8l e zwydcd baonviaeni @ pogiatbdaavajzmlstraryo str
cel ®ho podni kateOsk®ho prostredia sa virazne
spol ol nost? Nest 8l osS pbrud setnrtendbisaS, |jie hos tdayn
znaky n%tia podniKky | or az Vi ac uvagovaS na
ak onceptov, kteav®@gpvamsipu eedje¥t Kvnosti podni
p8§dom pod&simabnbti u st atavediam®tthe | i si |l n®ho po
Uskut ol Rovani e p er s ppeokzti?tvZnvyncyhi npore?gstitiouglpm u ks?

dilegitlm predpokl adom prospientu¢fkehop’poenpk
kvytv8raniitul enoivdiclhneg g2 ch postupodoaj Mmanhgmleaot

meni acemu prostrediu. Vyv?2jaj %pomenoe®nivgde
z nich mogno zaradi S tzv. gt2hlu virobu, ktoa
gpeci fick?s8 manag®r ska met - diaapoh& kn® maoaén
vyznaluj com sa mnohlT mi cpariakt2ermist incak Tzngik |c
stoj 2. Technika spol2va vo virobekomrke ®rte e§t
kvaliteavk onkr ®t nom | ase, pri | onngca &k || sacksndhenp odniass@ o
n8kl adov. Mnoh® podni ky najm2 automobil ov®hc
virobu realizuj¥% pr8&ve prostredn2ctvom tejt

Toyota,ktporrSowue ssa danl koncept sp8§ja.

“lng. Alexandra DivincdBv&tiBHRavemi Flak ul tiav @roainti &k ow ®h o
podni kovohospod8r ska.r mcis peiE®djke kteu 5/pGt K&dONBD.I v
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PRI NCC EBIELEAUST IN TIME

AnglicklT viraz pre met-du zvan% Just |
asi. Poki miOa ¢ evnyxkmpmg82vmaen 2sn s amot ne | podni
char akthefriilzoozvoafSi ua kepl riime bne8hcui ec eslt@h8at v |

n
ni ka
rob
hot

o> 9

kupu mapgcelrot§dwaroav ag po di s'tExistije/sacero
fin2ci2 pppdsat dtlel, v et kvy 2zn88kzl cardyo ns 2ar ez ke o gla |
|l atnen2m tejt ododaeicth np &tyr edbonc@®h8od zran kg st v a
onkr ®t nopno glaadoe arae | kvalite. Techni ka za
sobovania ag po ddbwypnsing, sktogr @ljvodt akt
bl asti riadeni ad?zI§8es@ibt. % Td %] ps R dpddanwviulownv T c
ykonanl managment kakuresciesctopnasti podnikevt abi | it e a
Ide azdagednuzn aj z n 8 mej go?bclha sneit -ldogvi sti ky, ktor 8§
nielen vamer i ckadpbdnsakll mmsspath, ale aj eur - -psky:
zohr 8va amuajomfobivl ovom priemysl e, kde S i j e
renomovanm®n@ spol ol nosti ako mhoyhw®t aNal o red, |
Toyot a dostal a t Yat o t egherd Ktuavdig e pdveédamif a
managmentu, ktor8 svoje praktick® uplatneni e
viacerTch japonskTch marfuall alst Y%rlanc h Ti nidea soa ¢
viceprezident Toyota Motor Taiichi Ohno. Oba kortcegp vy ch8dzaj %% zo samur
kedy bojovn2k neprest anet ankitkideyg zsdio knoinkadOo vraeSz
SVOj malnad®@r skom pon2 man? mu s 2 manag®r neus
ako aj pon¥kme® produkty a
Kag d § met - da j e zal ogens§ na existenci.

|
u
§
e
p m
k b
§ I
0 h

v
j

n
d
u
v
z
v
v

nepredstavuje ¢giadnul ivll @i antk¥r, e pm&yreo na®jpag . r
predstavuj “%uce prim8rne pili epgwel It e§Btilsd Moata:-nd ye,
naz 8kl ade pull princ2pu zpam&n§§cd®bonhadpsk
zalne ag vtedy, keN z8kazn2k bude pogadova!
z8kazobk hol nn2gksolvewdineeo bkcovi . Uvedenl faktyjej e |
vpr2pade efekt2vneho uplatnenia techniky pr

analZaaveOmi pvrieshtOajdnn® ah Oadi sko povagujem p

princ2pov, ktor® ilustruje sch®ntat vio., 1n.o Tnootgo
skongtatovas, ge praktick® uplatnenie nachg8d
aplikovas.

Za prvl viznamnl princ2p modgno povagovas$
vy hT banmaes ksoavaami e pr obl e ma tlddavénie ahl asint®u §rciie?g, e I
Druh8 z8sada je reprezentovan8 elimin8ciou
kenvironment 8l nemu prpstrtegruncKanb&n zgksa@m
ajvpr2pade tohto |lenenidtbaz§larcyoorm T p rtwkko vby

kmaxi m8| ne mu zjednodugeniu virobn®ho proces
zkompl exnej met - dyanrgiladceknRhao KkTvoatlailt yQuazl i ty

'!GRZNCRjJGIMNSKHAH MARSI| NA, r®@mn ® pBra§staeaBprint dva,.2009s. 123I1SBN
978-80-8939304-6. ~
2Kanban predstavuje syst®m riadenia viroby na z8kl ad

efekt2vnejgie riadenie viroby, pretoge plnia funkciu
LU, D.J.i KY ¥ KA I N.Kawban Justn-Time at Toyota[online]. Cambridge: Productivity Press, 1989.
[ ci t. 07.01.2013] . Dostupn® na

<http://books.google.sk/books?id=TxJNaPkuc4oC&printsec=frontcover&hl=sk#v=onepage&q&f=false>.
ISBN 9780-91529948-5.

* BUER, L. Supply Chain Management im deutschen Mittelstadtamburg: EBusiness und Logistik, 2003. s.
19. ISBN 38311-46667.
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Dl egit¥% %% ohu tu zohr8va permsansamogn®Rbmt vl
procesu, aleajpr 2 pade promptn®ho s$hagnosvadi aSkakhati
to umogRuje zpokeosmpaOobawaerei e kvalitat2vnych
produktov konel n®mu z8kadkrag &ove. r Redppstiht owva i
kvality predstavuje taktiegnosbbymajphéchl poce
manag@nzeanme sat nampciocmaje’%JVy T nezastupit@@n® mie
fungovaS efekt2vne, je nutn®, aby bol top m
z8zemie pr e i mpl e me wrte@sleddnom tadej adbaznantoeak $vaojichk y a
zamestnancovgr ebi ehaj “Yscpmdnpkoce3mi by mali aBa dru
na dis@amd oy nosti, neogt8l aSn a psooghdoopznaoss|tai o.s tLio &
dod8vat eeCaskkt®heoy az §kazn2ckeho vzSahu, predpok
al 0j 8l ny charakter. VzSahy pml§g@en® mmajdtver
pre vgetky z% astnen® strany. Posl ednl pri:t
anapredovan2m, ktor® migeme takviegzogapbns§k
ptvodu, ktorheusd §lisynj eil eddhoosm,ahsuS ur | i tl
uskutol Rmvdrlh wma seba nadvazugb/aizhahRRodkmo b
manag®r skycposttauponvz k NeodmysliteOnou sW%|l asS
vgetklch zamestnancov do danej mp¥%Sprl 2epreadd k vy
japonsk®ho managmentu jeho z8kladnTm znakom.

Sch®ms eim z&8kladnlTch princ2pov JIT

Atakovanie

zakladnych
problémov

Meustale Eliminovanie

zlepiovanie odpadaov

Dodavatelsky /
klientsky vztah

Kanban /
pull systém

avizok top manaiment Nepretriity

pracovny tok

Zatlenenie zamestnancov, Koncept celkovej

kvality

Zdroj: PHENG, L.Si CHAN, R. Y. M. The Application Jusin-Time Principles to Process Layout for Precast
Concrete Production. I8ingapore Manageent ReviewlISSN 0129597 7, 1996, rd&.| . 18,

Uveden® princ2py podmi eRuj % splnenie z§KklI
je zabezpelen8 synergia kardin8lnych z8sad,
vgeobecnosti kjieaOz ctmee,megenigdbo dosi ahnus§S, m
aur |l it¥% v2ziu. Obzvl §g5dojkeontaddodahegirt@npgch
met -d. Pretoge ak chceme akpo hpro&dwmamnmyej ussae nsk o un
integrovanimu,nojv®hpr eos&s viznamne d!legit®
upl atnenie konkr ®t ne|j met -dy pr i Tineesmiogg.noZa Vv
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povagovaS z8kazn2cky, resp. trhovooygoivamt a@v
aupevRovarei unapozelubudielnpisu,i wWosi ahnut eOn%
vyhlTbanie sa neprosperuj %cim |innosti am, k t
at aktieg odhaOovani e neefekt2vnych aktivzt.
optimalizovanie kvantit ak val i ty produkci e, pdbdé&s kmaik| &c¢
v neposlednom rade minimalizovanie prestojov asovich <SSf®rasci ejOov.
podOa m!j ho n8mma@s tazkm wiplPad, sktor® JI T pri
by si podnik sta o v i | za cieO negat2zvobt m®@déyvogdusSype e
pozit2vny dtsl edok akT si nami stanovenl c
potenci 8l nych pr2nosov.

PRENOSEFSKALI A JUST I N TI ME

VI | §nkdicehl aach mnohT crh§ jasug ogiorvo kn® gsnpe kt r um
stechni kou JIT sp8jaj Y. Jednotliv® n8§g§zory
nach8dzame medzi ni mi ur |siutn®arprziug ickey .v 1 Meodlz
zal ogenej na dodr garf2 princ2pu pré&ve v]as pa

T “spora skl adoyac2ch n8kl adov

f niggia z8soba vstupnlich materi 8§l ov

T vyggia kvalita virobkov

f ni ggia nepodarkovosS

1 skracovanie ,dodac?2ch | eh?t

T vyggia kvalifik8cia z pnodulgititmancov, i ch m

Za Yaspegnou i riepal | ei nze8ncti 8ocui 0 LA met - dy JIT
synchronizovan§ mar ketingovsg |innosS zamer an
sa odv?ja deolhitoprddoveod.u Z2e nevyhhmt pEmomr adl
nepochybsbm gvahofi kovang | innosS marketingc
tu zast8va sofistikovan8 pol2talovg sieS, kt
Vneposl ednom r adleojm®lgmom hwa D aptiossl nzb 8kkua znna2 kzo&k | ki
rast/ac e |j spolddbphedku prehl bovani a kvalitat?2vn
statkov.

Existuje pomerne veOk® mnogstvo vihod, K 1
vgak abstrahovaS aj od negat2vnych sdena8nok,
zapr2|pmidm rVade m!ge st8&8S za neWwspechom J|
Techni ka si vy gadurj8mcd | hvogdeot bk’ cphr 2opbrlaavsut 2v o d
odbyt. Neakceptovani e z8kazn? catyjanianvobkstit ov an G
neprosperuj %cich produktov na trhu, | o n§8sl
konkurenl| nej vihody podni ku. VidpnanpZRa,z2n
ktorTch je JIT zalogenl. TIm sa naawlYasaSojueh
podni kovej kul t Yar vy, osadenstvo podni ku nepr e
svojich hodntt, mtge ta!maddka mé&sdied®din eznl i
am®t a mi podni ku. Met -da kl adi e wand al8® nBa @il ad
® WITTE, H. Allgemeine Betriebswirtschaftslehfe.on| i ne] . Mn2chov: Ol denbourg Wi
2007. [cit. 11.01.2013]. Dostufin na internete

<S.8http://books.google.sk/books?id=XsPIxhMG904C&pg=PAB&dqg=just+in+time+ziele&hl=sk&sa=X&ei=5
jLzUIUWUEQb14QTTKYCgCg&redir_esc=y#v=onepage&g=just%20in%20time%20ziele&f=false>. ISBN 978
3-486-582239.

*PRACHA¥, J. OptimalizaceT &oneans Jonkg@ddWwiych od§sdh. |I.r
09.01.2013] . Dostupn® na internete: <http://www. vVvus:
435X.
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negat2vnym sprievodnIim znakom,
zavedenia tohto pr2stupu.

Met -da ako tak8 neprin8§ga potenci 8lne r|i
neefekt2vne i mpl absirahotamiesoasnti] cshy sstk@umt od nost 2 m?
kstrat8npoako?2\wnym smerom sa vyv2ijaj¥cim vi
predpokl adom pre Yspegn® zavedenibezeshyth@®@m®@i 0.
managmentu kvalniatjyd.! | 2gi t,e | kjteodre® predwskibar f ungo:
na maxi mum. Vybudovanie vhodn®ho priestoru
vytvsg§ra platformu pre bud%ce napredovani e.
pomal gou cestou zabezpalahdicoa Aokobaj & pp @ §
bez n8legit®ho pl 8&8novani a.

je taktieg

ZCVER

S¥%| asnl charakter podni kat eOsk®ho prostr
novlch, netradi|lnlich met-d nielemwzmastgmiaoi
viznam iospci evaoadnl mi znakmi sS¥l asnej Si t
skutol nosti bol o kardinS8Il rupm zdirwedamr daf inmg Vv
aspekty pringggmisceppdoshpathOske]j |l i nnosti

podnikovej ki | t Yar y j e dosiahnutie konkurenl| nej vih
ako mRgg@Pektovanie z8ktmaml ch fpir [Timevwsypdows, dzuas,t

by malo byS prim8rnym predpokladom jej i mp
principi8lndg’chl aplmwekovpra prave mogno pozor o\
vikonnost. podni kov. VzhOadom na skutolnos
podhi kat eOs ke | |l i nnosti si aduj e aj podst uj

Vyg
charakteru @ 0z i t 2 vnymemSmom? ku byS dirl8mgiit Tgniv om2nG

cyklu podnikov.
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| FRS A JEJI CAOMRMSNIWC®H MALhCH A STFED
PODNI KS

IFRS AND ITS PLACE IN TERMS OF SMES
Gabiela Dlaskovs8|lvabanauKkb¥Bkov§,

ABSTRACT

Since the 2005 the firms listed on the regulated capital markets in EU are required to prepare
their financial statements in accordance with IFRS. In the other countries the capital marekts
are more developed and the IFRS are more implemented into then@coenvironment.
Success in making new business contacts can depend on whether the company is able to
provide reliable and comparable financial data. How is the SMEs prepared to face this
requirements, how they perceive this option, whether and to whexitehey are informed

about IFRS or have experience with their use, that are issues on which focused the research
project.

KEY WORDS
IFRS, implementation of IFRS, SME,

JEL Classification
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bvoD

Pot Seba kvalitn2ch, scpohathélivich fai rpaSre|dre?
jedngmojzevT] procesu globalizace svDtov® ekon
Yl etn2ch vikazech (rozvaha, visl edovka, v Ik
penRNgn2ch toc2ch) m8 ,v lazZlneam nperjce nb gmrkoy ,i nnvaense

nery a dal g2 wugivatele. Mezin8rodn?2 sta
pot Sebu postupnh vytvsSolady Nad2 Z@On2 m elt
/| 2002 Evropsk®he ¢ramel Ament er aerRaa y200 2,
® jsou obchodn?2 mi spol el nost mi a z8

rove

|l ovan®m trhu cennich pap2rT v slelsadmsvkinéh
Yol etn2z z8vDrky. | E®RGB5polTfTenapeakt Gspokoj il p
investorT a dot kil se pouze | 8sti vykazuj 2c?
srovnatelnich informac2 jinTch wugivatel T p:
zjednodugendl cfhi natnd me¢errod vi kaznictv? url enTch
sestaven?2 Yl etn?2 z8vDrKypougak2 doBotdtoegtuhod
pouze na rozhodnutnZa Ylogtard?a vicé drmo tbley,prroesd B.e dn

I ntenzita IpiokjllmoddeavkBERSppro sestaven? Yal et
obchodn2ch vztaz?2 okoanpfehi eemdebtijkeacskimdce
prost Sed2m odligng8: na kapitglovl trh je n.
mnogst v? firoevnhnsne)stblotsTels§apovat finanl| n? vk
pSedpokl §dat, e pogadavek vykazovattDtlhd ol FR
zem2ch mnohem VZCe rozg2Sen. A tedy e ve sV
finan| ndedhpokalt§dpat, resp. pogadovat vikazy :
takov®ho prostS$aju?hrbnuudejesuhmgl’.)r]@zSZc\/l, ge | F
prostSed2 tRchto zem2 v2ce implementovsgny a
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sowslt® i vh navazovanlch obchodn2ch vztah-

flnanInZCh vikazT sestavenich dle | FRS.
1. Vymezen? probl ®&mu a c?|

Soulasnl |l eskl % etn2 syst®m zahrnuje dveé
nez8vi sl ®§rsoydsn2@myy s tn®m, z8konem, vyhl 8gkami
regul ovanl syst®m %% etn2ho vykazov§gnz2, a me:
z8kl adhbD vyhl 8gky EU pro obchodn? spolelnosti
VEU. Obay sysjt®mu vz_8jemnlD zastupiteln®: ty
sestavovat finanln2 vikazy podle mezin§rodn?2
druho sadu YWlpeaton2daRoivpRk d¥lge Iny§r odn2ch %l et n
Ostaltrnrﬁyf na nhNg se tato povinnost nevztahu
n8rodn?2ho Y eponshedsesystd®mW. vgak roste pol et

Yl et n? vikazy podle mezin&rodn2ho syst®mu,

regulaton 1, tj . na z8kl adpnD vl daotmuamo kr @Xhlio dinsud
zahraniln2 mateSsk§ spolelnost, kter8§8 podl ®F
zahraniln?2 obchodn?2 fpadTné&t, (Mat p&8ndDvEgdr @@
2010) . T2mto procesem se do % etn2ho syst®mu
mezin8rodn2ho a do bRgn®ho veden?2 Y|l etnictyv?
tak dost8vaj?2 prvky syst®mu druh®lma TePB8mé h &:
vzg§jemn®ho ovlivRovgn2 obou syst®mT, kterl
individu§8§l n2mi potSebami ekonomick® a %%l et n?

Vykazovg8§n2 majetku a z8vazkT podle | AS/ I
zasahuj?2 doow®Hj2ettt®mnNS ywech pol ogek ¥l etn?2c
rovinhD to znamen§, ge W etn2 vikazy jsou ses
na z8kladhD jin® soustavy rozhodnut 2 a prove
zcel a (naodav kpyo na pS pravu, vzdDIlI 8n2 a mygl er
mus2 pobkny’tSevawNt g2 ned vygadiopoad p Torénr@ dinref oVl
pro provg§dhNDn2 bRNgnTch % etn2ch z8znamT.

Zt Dchto Ywah vych§z vichuemnmn2 pgoaekov pw
Vysok® gkoly finan|ln2 a spr8g8vn?2, Praha na t
VLR na i mpl ementaci | FRSfiak®ehoouo?| ERS] retkopr

vazby na |l egislati vno? pYiporsavSied Ri®mpSPeSreevn teo vnganny
tDchto firem informov8n o t@echbloemktuitledmowsyk
podle | FRSja&g®nfhm&pR, tyto podm2nky akceptoval

2. C21le vl zkumm&ho npr chjyepkott uBzay pr

C2le pSedkl §dan®ho vI1 zktulnn®ho rmpaowijrekdhi: | ze v
T Zjistit zpTsob sestavoMS8SR2 (iantvegrumgh,t 2 e Wil et n

bNngn® S2zenz, pro daRov® %l ely) aYilpetdm? n k
firmy.
T Zjistit podm2nky a mognosti wvyugit?2 |1 AS/IF
T Zjistit m2ru a rozsah i nformovanost. man a
Yl etn2ch pracovn?2kT na vykazovsg§n?2 dl e Il FR
T Ildentifikovat rozsah a charakter zmDn ve
pSinesl , haodmnSostlS8cdhn o bvsagenl ch tvehd iwaml In?aj
zmNDnu v hodnocen? finanln2 situace a viIkon
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Hypot ®zy | so
s

Vot emblboké&ngtanovenTm c2| Tm:
Hii Mal ® a dn?2

podni ky sest avuz&vi®%ll etsrt?2i

velikostit ma | ® rmy, resp. mi kropodni ky vyug?2\
st Sedn2? podniky vedod %wWBetinkotvhtaraBstavt

H2iMal ® a st Sedn2? podniky maj2 | etn® vazby nce
jejich z&8§mhRrem tyto vztahy rozgi Sovat.

H3iM2ra pSipravenost.i manager T a Yl etmesf ch pr
je mal 8. Oblast pS2pravy ve sf ®Dedstatops okl ¢
a praktickou aplikaci | FRS neslezsntaimuy 2d Dlv:
postgradu8l n2ho.

H4i Pl etn2 vikazy sestaven@®) pjoidioeu |sFoRUSs tpaovsuk ydt a
odlignl obraz o majetkov® a fjiimam rh2o dsniotcwe
finanln stability a vikonnosti firem.

3. PSedpokl §8dan® metody Segen? projektu

Postup Segen? projektu gapedpokl §d&me v rozdh
(1) Vprvn2 etaph byla provedena anallza podm2n
url eny hlavn2 probl ®mov® okruhy pro for mul
kter® budou zjigSovat data pro napbuniDn? |
z2sk8vs&ny finan|n2 vikazy sestaven® na z§8Kk
| FRS a dal g2 informace 0o zpTsobech veden?
2) Ve druh® etaphD je ve dvou f8z2ch realizov!
jednot Il i vimi z8stupci vybranlTch firem, ale t

sbNDr dal g2ch relevantn2zch dat.

B)Ve tSet2? etaphD je postupnhD provs&§dhDno d21]2
pSedl ogeny k odborn® di skusi na wor kshopu
d&8l e sdBbtadatkopv®ho get Sem?n,c eknt eark@rakeurd ec kudzh
Teprve pot® budou vgechna data vyhodnocena
C2lem tohoto pS2sp8iedky eprswerz2n§mBre sdot &

Dot azn?nkviayginowst i na sledovan® olplra®ti 8soz] Ib

zji gSovsny identiiifikdaym?j s/ajeSeodpaokinBdal i a

“udaje umogn2 n8slednou podrobnhjg2 anallzu z

ke zjigtnNmSi jdeTtvcodITFRS (faktick®ko plSiedputye mci

kontakty se zahranil 2 m, a to jak sts8vaj2c?,

partnery v budoucnosti. Ve tSet?2 | 8sti dot a:

ve tSech Yrovn?2ch: na Y avhbdnofdcmabesondT

Yar ovoni z8] mu o kminmkir.®t nt?2v rstegZ nI8§netn2d et azn?2 ku
| 8§8st % epodoiké npejwbeBblLej@?2? spopeno nejv?2ce
dotazn?2ku byla uehesa&a2paonggopffAma zalicd? pbHE
kter® empjéhsugit2m zkugenosti. SbNr dat a do
st Sedisc2ch Vysok® gkoly finanln2 a sprgvn?2,
vkombi norvmMm®s tfwdi a vel k§ koncentraklea otdib oSt 2.
podni ku a podnikovich financ?2. Byl o z2sk8no
pouze odpovDdi 59 dotazovanlch poMSPi kT, kter

4Dosagen® visledky v prvn2 etaph vIizkumu
Struktura respondent T

Zidentifikaln2 | §sti vypl Tvs, g ea loldplo v 2 d
mNDsteckh, v34 % podni kT se s2dlem v Praze a p
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zjinTch obl asrt®v.n?2P Sfeovrcr8dih,f hac 7t5q % dot §zanT ch
srulen2m omezenl m, 12 % akciov® spolelnosti
PSevl §daj2c2m okteddmh| 20ndstie, odbltacstz sl ugeb,
% a vIirobot. t ¥e®PmR dTJledgitou se jev2 z2skan

vdotazovan®m podni ku, ze 79 % se jedn8 o v
managera na stSedn?2 Yirovni S2zen?, cog jist
odpoviDd?2.
Poteci 8l n2 dTvody pro ugit?2 | AS/ I FRS

Vt ® o oblasti se odpovRDdi podnikT virazn
vzahrani | 2 uv 8d? 63 % dotazovanlch a na do

subjekty neg obchodn? pSi mwxtaikl zon 16c4h % oduovt i aszlo
pSevaguj2c?2 byla vazba 2a %ma tSeo3id Kasu 2s pd loaulhma
je u v2ce neg 50 % firem nav8zat a rozvin
zahrani| n2mi obchodm2gmilTlcyh@addT nprg. udetdh2 mAS/ |
tak® pl §novang zmNDna pr&vn2 formy, kterou p¢
dotazovanlch podni kT vypov2d§ obr. 1.

Obr .i2Z28vilsl ost odmRDRov§8§mi? emaiaderrT na %daj 2 cl

Jsou odmény manazeri zavislé na vysi nékteréhoudaje z ucetnictvi?

2%

= ano ® ano - zisk ano - zisk - obrat

ano - zisk - jiny - Cash flow 1 ®m ano - zisk, obrat odd. ® ano - obrat
mne m prazdné
Zdroj: vliaxstn?2 zpracov§gn

Zkugenwptdg2w8n2m | AS/ | FRoSo dm?jnekj8 cchh M\ m&nz2 v

Pouze 5 % dotazoviampleédmengt aku gradstvisug?2y
jako dTvod pSechodu uv§g§dnj? pogadavek od ma
vyt vgsS2z vivklanz ymTpsSekveord oz Al eskl chfi %% etn2ch v
maj 2 amdror mal nzZm syst®mu. Obdob? pSZpravy a
uvsg8§dnj 2 podni ky v rozpRt?2 jeden mBRDs2c ag | e
vzagkolRanttnamm] atsm svpoj &eincls n&§kl adT.

I nformovanost o] Me2|n§rodnzch standar dec!l
firmy | Val et n2ho oddnl en pSlpustllo 45 %
vykazuj? vedl e Leskl e@thIpbdFehJlsnhnldarl/d'[et
vykazovs8§n2 podl e tAISloﬂ:(’RSflurvargulVeIle% rZoz mar
odpovdlza s/t i mognlich pS2nosT | AS/ 1 FRS, viz o
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Vdotazovanlch podnic26B e eXkt ertnelos kvl2dno d a

firmami, pouze 36 % podni kT m&xuleaanttrczh ¥loatan
nab2z2 tak® mognost veden2? % etnictv2 dle |A
12 % odpovzdaj2c2ch a dal g2vc8mez®ivo%omSiasn v §

Obr .iMI.ho2dyiz2 | AS/I|FRS
Vidite néjaké vyhody &i pfinosy vyplyvajici z uZiti IAS/IFRS?

2%

W snazsi navysSovani vl.kapitalu M snazsi pristup k Gvéram
® Jednodussi reporting v ramci kons. Celku Zvyseni divéryhodnosti z pohledu obch. Partnert
W Lepsi vnimani firmy spolecnosti M lepsi vyuziti dat v ramci VP fizeni
B ZlepSeni kvality vnitropodnikovych informaci M Snazsi pristup k prostredkdm fondG EU
Moznost srovnatelnosti u¢etnich dat
Zdroj: vliastn?2 zpracov§8n?
Probl ®my Y| tovs8§n2 jednotlivlich obl ast?

Zhl edi ska YW etnictv2 za nejobs8hlejg?2 obl

a to 18 % podni kT. | befvobbapRbpbodmedBlehd7
Jako z8sadn? YW etn? Yiudaj pogadovanl pro z2s
visledek h®swopaSedPoukrodobl majetek a cash
ZCVnR

C2lem tohoto pS2ypBVikuklyyfpdzeedo€min2 kov®
z8kl adn z2skanlTch visledkT | ze -mah®t &t omat p
mi kropodni ky vyug2vaj?2 zpravidla slugeb %l et
sestavuj? YetwderdovmMrioddNDheefnhDL8stel nD se
tovl §sti |l etnTch vazeb mallch a stSedn2ch poc
jejich z8§mhrT tyto vztahy rozgi Sovat. Nepot
partneSigamlwdat po ovnatelng§ data od svich (1
partner T. Na z8kladhR z2skanlTch informac?2 | ze
m2ra informovanost. a pSipravenost. manager -
svI& nnosti je relativnD mal §.
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TRENDY VhVOJA KONKURENCI ESCHOPNOS
PODNI KATEOSKEHO PROSTREDI A NA SLOV
VLASE KREQYVSTUPE SR DO EUROZCNY

TRENDS OF COMPETITIVENESS THE VIEW OF SLOVAK
ENTREPRENEURIAL ENVIRONMENT OF THE ECONOMIC
DEVELOPMENT DURING THE PERIOD OF ECONOMIC CRISIS
AFTER ENTRY OF SLOVAK REPUBLIC INTO EUROZONE

J8&8n Dobrovi |

ABSTRACT

Contemporary financial and economic crisis under Slovak conditions is determined by many
specific indicators which highly impact its course, behaviour of particular players as well as
effects on business subjects and on the whole Slovak economy. Latestatiyve
macroeconomic indicators and results of Slovak economy show negative development in more
fields. From the last year development of Slovak republic we can see many important changes
in behaviour of particular subject$ government, business sabis, households. As a
common determinant of their reactions on changed economic conditions it is effort to more
rational behaviour and adoption of actions focusing on expenditures consolidation.

KEY WORDS
Recesion; Competitivenggurocurency.
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hospod§rstva SR determinovan® viacerTl mi gpe
orient8cia hospod8rstva, e l8dtuz vne rre?l zak & vmiee
nezamestnanosti, vi znapmd®. )r, e gk tomr§® n e 1 rdd srpea r
priebeh, spr8vanie sa jednotlivich akt®rov,

subjektov acelej ekonomiky SR. N
Kvanti makPoekonomi ck® parametre a SRkas| edky
obdobie rokov 2008 2011 poukazuj % na negat2vny viIvoj

ekonomickl rast hospod8rstva meranl cez u k
schodku gtp®Stltehoa rodeficitu verejnlch finan
kongtatovas, ge ddsxadhozvln®g emnlisel ejdky pj@o mv mat

vi sl edkkaodii tvi ch krajingch V4 a ED.

JedniTwl znamnich gpecif2k,bokt oord® i g6 p &d nelkno r
mi enky hospod8rskych subjektov SR od oko
al el nleasper 8cveel ovs vethowejodBirs&el ne&jr 2ay. S
mnohTch dopadovich §tovpré konamkua$Ra |l T z
amnlich pozit2v vn2mandibhhdpb®hov @Ok mkak
aniln®ho kapitsglu, stabilita vimenn®ho Kk
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eliming8§cia kurzovlich rozdiiedl oa, zr} gdnbdudger
ng§kl adov, ni ggi e n8klady naikh®pit &la, neyadiza
povagovan§ predovgetkIm strata nez8vislej 11
infl 88cie po zaveden? nevdejormeny®(dé&khadly pl
novY. menu.

Doteraj g2 vIivoj ekonomi ky SR vo vyggie uve
charakterizovaS takparge SHoemBdakoj eagnakntlegr
dvoch rozhoduj %cioch viznamnich vplyv

T celosvetovs8 finanln8 a hospod8rska kr?2za,

1 zavedenie eura.

1. Anallza vplyvu modwWeodbeniho spwrde8rvs kR Kr 2 zy

Zavedenie novej menywod mi enkach ekonomi ky SR doposi
pozit2va ako aj dopgaoc?vivahognw%tied8®h vpred zav
doposi aO buN egte¥lnaespnroenj awh d ob2r egpsobvia na
intenzitoua | ebo maj 4% dokonca neutr 8l ny alebo ag oj

Pr2kl adom mlge byS relat2vne n2zka miera i
transformovaS ag do pre hospod8rstvotonegat 2
vNaka papabeba®mu vplyvu deolspowdetraeskej fkirtaryl.

Opalnim pr2kladom mtge byS stabilita vImen
sa vplyvom cel oshvoestpoovde§r stkiem a nklrn2ezjyo kap i e v &t 0 §
krajingch) vypoamiemhkadketv2 ekonomi ky SR (
acestovnl ruch, r esgltuagubrya,| nt®o tzealriieardsetnvioa) ad ol &
okolitTm krajingm V4 (LR, PoOsko, MaNarsko)
vihodn§g.

ZpohOadruebsg®tOov SR s¥% vihody pl ymbaeb2zo

svet ovej hfoisnpaondl8resik eq kr2zy, ako napr2klad t
cestovani a, | i s Iluagchngehjngaing | 8 o veagrtye al Tars @z nperjegdi
z a v e d ara pradpoldadalo.

Naopak, pozit2vne vplyvy, ako SsYs vygag? p
podni kat eOsk®ho prostredia sY% dtsl edkom S -
el i minovan®.

Vz 8s ardev nvak e | pol ohe (pozit2zvum al ebo negat
savs “al asnom obdob? hospodS8r skegl ikmi2nz8c ijaa vki uar z
e

rozdiel ov, zjednodugeni obchodovani a® a zn:
n8kl ady pri prechode na novY menu, strata ne
Aj napriek uveden®mu i ntegrovan®mu p!soben
rozhodmug gaxte2 vne prejavy zaprz2|inen® separ 8§t

-+

i nan| no 8 ra kibasngoaynwkooh 2008 2009 oznal i S:

T virazn® zn~2genie export?lesjplsvoTbkeonn®10$tkir~enpo
predovgetkl m dopytovou kr2zou na svetovlch

T ni ggie vyugdgitie produklnlTch kapac?t podni
(predog et k1 m automobil ovl priemysel, el ektr
drevospracuj Yci priemysel, hutn2ctvo, c¢chemi

2 PodOa ¥daijzoav pGEvTSFh 5 mesiacov roku 2009 pabesol v
%. /Zdroj: http:/http://portal.statistics.gk
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1 vTrazn®~znt?oghacndreTcnmsRor@gkioebdlvsledok spotrebi
vokolitlch krajingch, ktor® bolo vyvolan®
podnikovSRd o par al el nlm spolup!®soben2m oboch v

a) zavedenie novejmeny st anoveni e SKKEURGKBOG. 2008 (ped
zaveden2m novej meny) pribligne 15 % poc

b)svet ovg Hdomand Sirfsrkha akmAzgpokl es kurzu n§i
meneEURvokol i tTch krajinSchilpe b Madae ska ¥
%, PoiGB8% o

1T niggie vyugitie kapac?t podni kov SR vo Vv
maloobchod, turizmus@ae st ovnl ruch, hoteslhudgbehtauralr

1T zn2geni e pr 2j mo prehipovante feleordeficitudzvpoodge enhiagp r 2 j mo
pl ynYplatbg BPHz pot rebnl ch dan?z2,

1 rast nezamestnanosti vo vybranlTch odvetvi a
Po dolasnom stabilizovan?2 s v\eprvejpatoyicirekk o n o mi |

2010 dogl @ nmpestnemn al kwiacerl chhemgatSlvanwee ms k¥ b
|l initeOov ako napr2kl ad:

1 Posilnenie meoboelichl khurkoajivh§ch V4, ktor®
Yar ovpnd h Ga du ilcahs ev I pgrkeyd8 eklre?dznoeu pao vsgpfemtkin ut 2 |

roku 2008, | o mi¥e rknoen kzulreepncgeiiles ch®mpmos S sl o
zahranilnlch trhoch.

1T Osl abenie EUR o0pr20%ivp rUiSeDb ephrui bp rivg@heo opol r ok
zl epgilo cenov¥% konkurencieschopnosS expor
trhoch mi mo euroz:-ny.

Uveden® faktory swagli w e ns2om  ssW| eat sonvien ekon
kzrl chl en®mu hospodk8gts&kleimui zr8csitiu nSeRoblastia z ni v ®
nezamestnanostii. Aj napriek tomu vpehOpdet r-

defictu verejnich froaonci20,10ktagrinapaiek dol asne
hospod8rskeho v vweg'al ashNadsetji psrae hp dhuy keujae na
Tento stav by pri zachovan? s¥%| asnl ch podr

® PodOa ¢t atii satmorimyv anESCDmi er a nezamest IB&Rn st i%rwvmgj il 12
|l o predstavuje 3. najwy@®diiwn8mihe rdtfpOdevzodadaty tojanost i v
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85



udgat eOnl
Yar ov Rou
Vpr2pade

40 %

ajstwedreOadcdmtikk vne
rol n®ho

ge

bol o mogn®
verejnlich financi?
napr 2&id @dk w. Preto
napr 2kd m@da cu

2. Anallzaybrdnl eb t5Rpkorvajdiam&ch EBD

Tab. 1: Sadzbydanep r 2 j mov

predpokl adas$s
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SR

nzzkej

HDP.
byn &\Wrakt uw p$\Se tdoovgd jo

mo h ol

zadl genost

hkospod8r sk
inee gan & lvynzy o Wdaomlaah vliiarmn

dospieS
€ vead! hegi y®ovapr emdSRaost i,
athadveypeliky. a

pr8&vmiSanclichkrag2m W4

Sadzbydanep r 2 j mov

pr8§vnicklch

os!'b

Nomi n8l na s Ef ekt2vna JNoming8lna s
Gt §t v roku 2005 sadzbadane vroku v roku 2008
2005
Belgicko 34% 29,7% 33%
Bulharsko * 10%
Cyprus 10% 9,7% 10%
Lesk§8 repub 26% 22,9% 21%
DE§nsko 28% 25,2% 28%
Est -nsko 24% 21,8% 21%
F2nsko 26% 24,6% 29%
Franc%zsko |34,9% 34,8% 33,3%
Gr ®c ko 32% 28% 25%
Holandsko 31,5% 28,5% 25,5%
Ersko 12,5% 14,7% 12,5%
Litva 15% 12,8% 15%
Lotygsko 15% 14,4% 15%
Luxembursko 30,4% 26,7% 22%
Ma Nar sko 17,7% 17,9% 16%
Malta 35% 32,8% 35%
Nemecko 39,4% 36% 25%
PoOsko 19% 17% 19%
Portugalsko 27,5% 24,7% 25%
Rak “s ko 25% 23,1% 25%
Rumunsko 16%
Slovensko 19% 16,7% 19%
Slovinsko 25% 21,6% 22%
Gpaniel sko |399% 36,1% 32,5%
Gv®dsko 28% 24,8% 28%
Taliansko 37,3% 32% 33%
VeOk§ Brit §30% 28,9% 30%

Zdroj: www.ec.europa.elkd § t u mu

2010/ 01/ 16
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ZanallTzy vybranlch typov dan2 (vi NSRge)y Tab.
dl hodobo na nezaemleintel] c hvrlorvaji i.;mdclhe dwdl cho srtouk
doch§8dzmilpovkani u prRdjzmebprd&wnei cakT ch oxn%Wh ag
so SR. Vigka sadzieb DPH je taktieg vo vybr
Yrovni . WzyhgQGadeomnkal yzovanim |initeOom je pr.
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konkurencieschopnosti, ako tomu Dbpod roa Ideol pno®shio
zavedenia eura.
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A MODEL FOR MEANSUREBRNMWM ASSESSMENT
OF I NTELLECTUAIREAAFII NG TO CIOMYETI T
FACTORS

Hel mut D°ring

ABSTRACT
This paper shows that the measureimendoasndna:
surprise that scientists as well as pract.i
assessmeintt eolfl etct eu a l capital for some years
mber of met hods and techniques for the m
pital. However, sever al met hodi cal probl el
achpphlcation. Mo s t of available methods,
e external reporting of intell ect-efat ectapi
tionships between the intelleetultomathit
age point the question is how suitable
assessment of intell ectual capital rel a
0
[

S
a

=)
c

-~ QO

dol ogi cal approtaathe i mo egla ivneitnm & toer a 9ao meu | ptri
i ndicators and vas«falklcés rahdt ibdnsgshdiems i ff
rategies, intellectual capital and compet.

+>ODO S90S Q

KEYWORDS
intell ectual capital, measurement, assessme
indicatef$ectcauseéati onships, corporate strat

1. | NTRODUCTI ON

Due to the increased importanoemebhsuesoan
ess intellectual capital more and more. O
i mprovement of the competitive situation.
main motivations fogsurcemepratni efs it ot alelad c tw
AfBased on t he notation t hat Ewhat
managedE the measur ement of I C beco
i mportant for thebdsednserian. & he knowl e

o
>SS »
@D 0]

ially in industrial suealt ocraspiwtialh ifsi e
r the business success. Nonaka expr
|l e competitive advantage in an econ
n an economy where the only <certai
®ne source of l asting competitiywv
knotwl edge. o

fact
sust

Ten years | ater, Pablos supported this v
economy [ é]baksneodw! reedsgceur ces represent the tru
advant agem.{@®an stehgeu efnitrl vy, t he methods and moc

Bontis 2004, p. 13
Nonaka 1991, p. 96
Pablos 2003, p. 62
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assessment of intellectual capital shoul d of
This contribution deals with current probl e
copnani es. For t his, an overview of current|l
first. Then, a critical di scussion of proxy
foll ows. A model of North and Griigbat ei modampl
indicators can not only eradicate some of t|
al so eluci-@dfaftectt hreelcatuisenshi ps between the i
its competition success.

2. MODELS FOEMEENASDRASSESSMENT
At the end of the eighties, especially i
made to i mprove the I ustration and descr

|1
i ncreasing iIimportance of I nt anognishildee raasts eotnss.

observation of the fact, that the market va
from the accounting al ue*llni ¢thed minddi lee ol alt
Svei by and Edvinsson dhrecasdvdadlewetbamedt t ha
intell ectual capital. Both autonomously dev
Focal oi nt of these models is the establis
components, descrnidbeid luussitnrga tiendd iicnataorrsepaor t .
i ay, Sveiby identifies 42 methods, r
ectual <capital, part of which can
to Sveiby, al | known systems for t
nd susceptible to manipul ation. On
and indicators in the measurement

AAl I me a ssuyr setmeemst i ncluding traditi
accounting, have to rely on proxies,

and indicators that are far removed f
or action that caused the phenomenon.
i nconsi stency bet ween hmanager sE exnp
promi ses made by the method devel opel
systems can actwually archive and make
very fragile and’  open to manipul ati on:«

of i n

rag

<+

I, North and Szogs have applied th
red paorbrl esnso nwdiitnhg t he I ndilkeat Dasi s
e for I ntel |l d@dteualp p@eeomictha borf SR entee me a
ddo ritfth e Raadonagr di ng t o Edvinsson. |t
nent wl edgd hlekakemowere described with ¢
knowl edge (e. g. average age and quant
estments) are | isted as changes of the ¢
heat ieodu) . |l sol ated interim successes an
esses are measured (e.g. availability b
volunfe of bonuses). o

é I
t
k
V
I

[
un
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p o

=
" O3> ~0 " —o0
Qo< TgJoTaoo

Cf. Barthel 2004, p. 332.

Cf. Alwert 2005, p. 23.

Cf. Sveiby 2012

Sveiby 2012

Gr ¢bel 2&@04, pp. 19
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3. MUSTATE | NDI CAEO®R SYST

Gr ¢ bel andesNorashnausletggndi cat or system fAwh
stock figures of the knowledge base, I nt
iness °dmern at icoms.iderations are based on
emMdagnmament by North. On the one hand, Nort
ectives can be achieved with systemati c i
d he points out how the resulevselosf winttheir
eparate cafTelgeorstersatogdgiicndaicrmtofr siinter ve
edge base is to convert knowledge into
by make them meadurable as business suc
endi cator <cl ass | of the modédlasede sadr itthe
poi nt in time tO quantitatively as well as
base are, e. g., the qualificatiobnhanduoptromé
knowl edge and -hdow. pThe eisrsd ikmaotwor c¢cl ass |1 co
as measurable factors of Il nterventions affe
days of further training sppeanrttipgdrpaémdl| aye
seminars or ratings of counselling or train
interim successes and transmission effects,
out put s) . Fi-fniamacn caila t eenrdmemacsmi s e d at the end ¢
period (e.g. gquarter or fiscal year) with th
be, for instance, customer?satisfaction or t

X ~+toSSOoOoTUT ™
SS9 T O
DO D®S>S—Tunun -

—= s

S
I

e
h

4 . CONCLUSI ON
The wmulattie modietatodr North and Gr ¢bel rem

indicators by separating stock figures of t
effects and business results of the managem
that, h odwervaemi, c tmet hod of monitoring the in
effect relationships bet ween management an
organi sational knowl edge base and the busi ne
order ttoh emapsrtoebrl em settings in the field of
and specifically relating to competition f
devel oped.
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Gl EGDZI E PAPIERGMCIWAWYCH W WEBRSZA

Tadeusz Dudycz

ABSTRACT

The article analyzes the investment activity of companies making their debut on the WSE. It
has been shown that, firstlhey acquire a lot of capital, many times more than they had
prior to the issue. This raises the question whether they will be able to effectively invest it.
And secondly, much of the capital is invested in st@orh deposits and current assets.
However, investment in fixed assets is the dominant direction of investment only for
companies going public during the bear market.

KEY WORDS
IPO, new issue, WSE,

JEL Classification
M41, G14, G23, G32
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Jednak ze procesem wchodzenia dwma-ngek na
wyj aSnione do ko@Ea zjawi ska. Z jednej stro
znaczy, Ue pod koniec pierwszego dnia not o
przedsinbiorstw sN wyUsze od ceny alimosyjnej
zjawisko byl |l bbot son i i n. (1994) , a przeg
krajach dowodzNcych powszechnoSci tego zjaw
Ostatnie badania potwierdzaj Nce zliJwatowskwi s k o
i LiziE&ka (2012) . Z drugi ej strony dgugot
przedsifnbiorstw jest niUszy od zwrotu z inde¢
uzyskane przez Ritter (1991) a przekrojowe badania potwviard Nc  wy st Apuj Nce
wyni k- w i nwestowani a w akcj e |l PO w stosu
zdywersyfi kowany portfel rynkowy dla 15 pac
Gresse (2006) TakUe w Polsce bddani@ kmar 4 @@r
potwierdzi gy to zjawisko. Przyczyn takiego
czynni kach behawi oralnych oraz zwi Nzanych z
bada G, kt-re analizowagyby spols-b gnegdyowdk
mogN dostarczyl kluczowych odpowiedzi zwi Nz
efektywnoSci sp-gek debiutuj Ncych na giegdzi
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Niniejszy artykug wpisuje sin w tN |ukn i
pod kNtemuokewyi Rwestowania kapitag-w pozys
zostanie potwierdzona hipoteza m-wi Nca, Ue
giegdy kapitagu inwestuj N w aktywa, kKt -re pc¢
kr - tkoteramimpowymiugi e nie gwarantuj N uzyskiw
oczekiwa® i nwestor - w.

CHARAKTERYSTYKA PREBY BADAWCZEJ )
W skgad pr-by badawczej wchodzN dane ze s

debiutuj Ncych na GPW i @gNiczNblyahka@dhéego pgr ne
obliczono parametry na podstawie danych ze
okres: w: r ok debiut u, pierwszego roku p o

oku
Przedmi otem badaCE s N pr zaehd260eXitb( &.r sRway dedy m t
debiutujNce w roku 2007 zostagy podzielone
szczycie. W zwiNzku z tym uzyskano cztery ok
- 2006 rok poprzedzaj Ncy szczytowy okres h
- 2007 rok szczytowego oé&su hossy podzielony na:

1 (2007 I) przed szczytem

1 (2007 II) po szczycie
- 2008 pierwszy rok bessy.
W poszczeg:-lnych okresach poddano analizie n
- rok2006-12 debiut - - w
- rok2007()-17 debiut-w przemmowadzonych do si e
- rok2007(N-25 debiut-w przeprowadzonych od sie
- rok2008-12 debiut - w.
GNcznie przeanalizowano 66 sp-Jgek za 3 | ata

METODYKA BADAG

Badani e polegago na identyfikacj.i kierunk:- -w
W tym celu dla kaUdej sp-gki oOoszacowano na
kapitagu pozyskanego w trakcie debiutu, z
zaksingowana na kapitale podstawowym, co de
nowych akcjonariuszy, a j aka na kapitale
pozyskanego Kkapitagu zakgadowego w stosunku
nowejeni sji co pozwoli o wustalil wielkoSi sprz
gNcznym kapitagem wgasnym. W kolejnym krok
akt ywach i przedstawiano je w relacj.i do poz
ztym,Ue zmi any w aktywach obrotowych uwzgl adn
zobowi Nzani a kr-tkookresowe, S uma zmi an a
pozyskanego kapitagu, gdy w przedsinbiorstw
tytugu wygmacygw&ku | ub starty, wypdgaty dywi deé
dgugotermi nowych. Zmi any w aktywach obliczo
debiutu, pierwszy rok po debiucie i drugi rok po debiucie. Wyniki uzyskane we wszystkich
okresach dniesiono do tej samej podstaiywi el k o Sc i pozyskanego Kk
udziagdg przedsinbiorstw inwestuj Ncych w konki
zainwestowagy w nie wifncej niU 10% pozyskane
Poszczeg:-I| ne kat encgor wg k rveyssatcthpupNeedst awi aj |
arytmetycznN i odpowiednio oznaczaj N:

- % sprzed.-wydaildagyww procentach udziag naby
zakgadowym sp- gki
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- 9% przyrost KWi wyr aUona w procentach releaywa kap
trakcie nowej emi sji do kapitagu wgasnego |
Nat omi ast poni Usze kategorie oznaczaj N wyra
pozyskanego kapitagu wgasnego:
- Il nwestycjiei nkwe-sttkyoctjeir .k r -t kot er mi nowych.

- Il nwestycjisnwdgugotferdgugoter mi nowych.

- Rzeczowe aktywazbowwafeaktyw-w trwagych

- Wart. niem.iprawnéwar t o Sc i ni ematerial nych i prawny
- Pozostdgkt FATw trwagych z wygdNczeniem rzec:
i prawnych or aaminomeghe st ycji dgug

- Pozostage aktiywamyobrapawew | nal eUnoSci
pomniejszonych o zobowi Nzania kr-tkoter min

OMCWI ENI E WYNI KEW

|l oS pozyskanego kapitagu

Jak widal na rys. 1 sp-gki wchodzdNkodha 30 %J
udziag- - w, co prawdopodobnie nie pozbawiago
Jednak sprzedaj Nc stosunkowo niewiele wudzia
przyrost kapitagu wgasnego (KW) st andmiwi Ncy
zwinkszagy kapitag wgasny o okogo 220% co ¢
pogowie 2007 wuzyskiwany przyrost KW wyni-sg
koniunktury do okogo 170% w 2008. Uzyskiw
wgsnego przy sprzedaUy niewielkiej iloSci wu
sprzedawadgy akcje p o ceni e emi syj nej wi el c
Wi dzi my winec, Ue w okresie analizy spgogdki po
w zwi Nzku z tym tyl ko posi adani e bardzo
i nwestycyjnych pozwoligoby efektywnie go w)
i nwestor-w co do oczekiwanej stopy zwrotu.
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Kierunki inwestowania rok debiutu

Obserwuj Nc popularnoSi danego kierunku inwe
debiutu i nwestowani e w rzeczowe aktywa tr
przedsinbiorstw debiutuj Ncych w 2006 roku i
koniunk ury wudziag ten roSnie do ponad 70% w
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i nwestowanie w inwestycje kr-tkoterminowe
pozostage akt ywa obrot owe (dal e PAO) . Po
dgugotermijinow®) (gpgakczNtkowo roSnie wraz ze
zagamaniu sin jej dynamicznie spadal .
Nat omi ast analizujNc iloSI kapitagu zainw
2) widzi my, Ue naj wincej kapi tlagut kotse m@ion @ @
(ponad 60% w 2006 r.) i wudziag ten poczNtkow
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tendec j i spadkowN. PoczNtkowo na trzecim a od
PAO. Inwestowanie w RAT podobnie jak w roku debiutu jest odwrotnie skorelowane z
koniunkturN. Wraz z jej wzrostem spada a po
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i nwestycyjne debiutuj Ncych sp-gek sN tak a

zai nwestowane przynoszNc ponadprzecintne s
i nwestycyjnej geekb i wiyt qug Micayjchic ys psi iz powyUsz

ni epokoj Nco. Po pierwsze, wW wyni ku nowe|j e
kapitagu wielokrotnie przewyUszaj Nce ich st
wNt pliwoSIi. Czylsemwgekii majrdktcy§ nreo progr amy
badN w stanie efektywnie zainwestowal pozysk
i nwestycyjnN sp-gek, widzimy, Ue bardzo du0!
kr-tkotemmesntowe] € i kr -tkoter mi nowe) oraz akty
tendencj a, kt - ra pokazuje, Ue rzeczowe akty\
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inwestowaniatf o dl a sp-gek debiutuj Ncych w okresi
domi nuj Ncymi kierunkami inwestowania sN inw
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TYPES OF INFORMATION USED IN SHAPING COMPETITIVEN ESS
OF LOGISTICS COMPANI ES IN POLAND, GERMAN Y AND
BELORUSSIA T STUDY RESULTS

Marek Dylewski, Beata Filipiak

ABSTRACT

The article presents some of the empirical research conducted by means of a questionnaire
and an interview whicleconsiders the information use in companies operating in the area of
logistics. The major aim is to highlight the importance of information in raising the level of
competitiveness in companies functioning in multinational environment. The article focuses
on the replies obtained from respondents from Poland, Germany and Belorussia that
influence the competitiveness of logistics companies.

KEY WORDS
corporate competitiveness, information, information significance

JEL Classification:
G3, G30, M2, M21

1. INTRODUCTION

Companies accommodate themselves according to the market, they modify and
upgrade the existing management system, and also do so with reference to offered products
and services. Due to their consistency, operation fluency and a swift dngpigenentation
instead of radical resistance they evoke support and trust and contribute to workers' greater
commitment These actions, however, are not sufficient as, in order to take decisions
efficiently, except for the mentioned above features, itni®rmation that needs to be
delivered consistently and accordingly to the needs expressed by managers. Simultaneously,
these actions must be in line with decisioaking expectations.

Companies, in order to compete and succeed, need information, bothakxied
internal (the one that originates within the company). The latter type of information is most
often generated by accountancy systems.

The major aim of the article is to exhibit the significance of information in raising
competitiveness of the logiss companies functioning in multinational environment.

2. THE SIGNIFICANCE OF INFORMATION IN RAISING CORPORATE
COMPETITIVENESS

In turbulent times the ability of swift identification and creating factors triggering
change, then creating and implementing the action plan in order to achieve the desired results
is of essential value for logistics companies and their competitive gusitihis ability
enables the company to attain such features agesetfiing and selimprovement, which, in
turn, results in improving the company's competitiveness. Competitiveness cannot be built
with no adequate information coming from efficient aetf-adapting towards the changing

! Scientific study financed from the budgetaegources in the years 202013 as scientific project MN 113
005839.

2 Associate Professdlarek Dylewski, Poznan School of Banking, Department of Economi@xzitzecin,
Associate Professdeata Filipiak,Poznan School of Bankin@epartment of Banking andrfance inP o z n a (E
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needs IT system. In order to achieve advantage over competitors the IT system in the
company should allow to create not only the adequate competitive strategy that would enable
to assess the current potential of the corgpamd the directions and opportunities for the
future developmernt.It is also important for the company to strengthen its competitive
position and to build its market poweérhese actions are based upon a multidimensional set
of factors, among which omaentions informatiof.

Competitiveness is always perceived while taking into consideration realized benefits,
offering customers the best possible services (or products), winning over competitors and also
successfully attaining the goals which have been. de order to achieve competitive
advantage each company will strive to lower the costs, to differentiate the products offered, to
raise efficiency, qualifications and competences, to create new solutions in their market offer,
and finally to create thability to render services or manufacture products that keep pace with
consumers' requiremefitsThis means that the company needs to possess adequate
information on both internal processes and market situation in order to be competitive.

3. METHODOLOGY

The notion of information use in raising corporate competitiveness was examined in a
multidimensional way. Not only were entrepreneurs' expectations on supporting a decision
making process with the information stemming from company's IT systems examined, but
also the significance of the information derived from financial and managerial accountancy
systems. Different types of information that would streamline process management and would
result in competitiveness growth were analysed.

The study was conducted three countries: in Germany, Poland and Belorussia. The
countries were selected deliberately taking into consideration the development of their
economies. This selection was performed on the basis of GDP index, population wealth and
corporate developmenthe questionnaire and interview were tools used in the process of
collecting data.

Due to the population characteristic features and the fact that the access to some
factors characterizing a given population was limited a decision on quota sampling veas mad
The structure of a study sample according to nationality is presented in figure 1.

3210%

B 34.20%
= Germany

m Poland

. Belorussia

Figure 1. Structure of a study sample according to the respondents' country of origin
Source: prepared on the basis of own study results "The Use of Accountancy Tools in LoGistizsnporary Experience of Poland,
Germany and Belorussia“, 2012.

3 Jonas A 2002,Strategik onk ur encj i na r,ynKiubluisdtuegk @ amemevd/@enr a i b
Warszawa, s. 16.

* Garbarski L., 1997 Wy b - r rynku do c erbiorsiveagvavarynkazhekankupencg e d s i

[w:] Marketing jako czynnik i instrument konkurengWE, Warszawa, s. 38

®Lichtarski J.(Red.), 200 odst awy nauki ,o Wyrdzaenwdnsiicfibwioo rAsEt7Z.wiee Wr oc §aw
®Lichtarski J.(Red.), 200 0o dst awy nauki ,o Wyrdzaewdnsiicfibwioo rAsEt -bicee Wr oc §aw
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While assessing the significance of gathered information adgi@ade scale was used,
where ifformation was assessed as extremely significant, quite significant, quite insignificant,
totally irrelevant. While assessing the direction of acquiring information agfiwde scale
was adopted, where "5" is the highest grade (the highest significartik,lwis the lowest
grade (it denotes the lowest significance). The responses were examined both as a whole and
with the division into the three examined countries.

The study comprised top and middle management and also people directly involved in
decisian making processes (major specialists).

4. TYPES OF INFORMATION USED IN COMPANIES IN ORDER TO RAISE
COMPETITIVENESS

In the light of the conducted research (figure 2) almost half of the respondents
indicated that information on logistics processes in makiegdas, and especially in raising
competitiveness is quite significant (40.6%). Fewer than one out of three respondents
indicated that this aspect was extremely significant (27.7%). For about 11.7% this information
was totally irrelevant.

® 33.90%

38.70%

40.60%

A
41.90%
| | | | t Germany|

Belorussi

QD

21.10%
B 1290% Poland

142.90%

1170%
= 16.10%

Figure 2.Significance of possessing information on logistics processes

Source: prepared on the basis of own study results.

During the study the following directions of acquiring information that (according to
respondents) influence competitiveness of logistics eones were analysed: mandatory
financial statements, additional financial statements and internal analyses, -lsandnd
information (external), information acquired on the basis of talks and interviews with the
workers.

The significance of information sozes in the decision making process when it
concerns raising corporate competitiveness was assessed by entrepreneurs in the similar way.
Some of the given sources were graded as quite significant, occasionally as irrelevant. The
highest number of respondsrgave highest grades to:

- additional financial statements and internal analyses (grad31%),
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- mandatory financial statements (grade %7.7%),
- information obtained from talks and interviews with the workers (grdd@%2%).

As one can see inglure 3 (grade % 58.7%) entrepreneurs, as far as the significance of
mandatory financial statements as the source of information used in the process of raising
competitiveness is concerned, had similar opinions. Most respondents graded this source
relatively high. However, one can notice that this source of information was especially
important for German entrepreneurs (grade58.7%), and then for Belorussians (grade 4
58.6%).

| | |

| 37.70%
® 5870%
. 36.20%
| | 17.70%

M | = 950% |

30.60%

58.60%

N

b.80%

total
| 15.80%

* m 2380% u Germany
5.20% Belorussia

17.70%
Poland

8.70%
B 4.8D%
0.00%
21.00%

7.10%
u 3.20%
0.00%

17.70%

Figure 3. Significance of mandatory financial statements as the sdunéermation

Source: prepared on the basis of own research results.

Responses given by entrepreneurs assessing the significance of additional financial
statements and internal analyses were similar. Most respondents graded this source of
information as high. Similarly to mandatory financial statements the additional ares w
given highest grades by German entrepreneurs (grade657%). The second in order were
Belorussian respondents who graded this source of information as quite important (grade 4
25.9%).
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38.70%
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P5.90%
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= (36.20% m Belorussia
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Figure 4. Assessment of the significance of additional Gizdustatements and internal analysis as information sources

Source: prepared on the basis of own research results.

Entrepreneurs while assessing the significance of sdwand information as the
source of information in the processes of raising comypetitiss of logistics companies were
the most skeptical. Most respondents graded this source low. This information was the least
important to German entrepreneurs (gradé 23.8%) and Belorussian ones (gradeé 2
39.7%). This tendency is presented in figbre

m 17.50%

u17.20%
9.70%

u total
28.40%
00% m Germany
= B788%ussia
Poland

H 39.70%
1.10%

23.80%

24.20%

Figure 5. Assessment of secelmand information as the source of information

Source: prepared on the basis of own research results.
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As one can see in figure 6 entrepreneurs, while assessing the information obtained from
talks and interviews with workers, gave this source high grades. However, one can notice that
this source of information was especially important for Belorussian eetreywrs (grade b
53.4%, grade 4 41.4%). Then, it was considered important for German companies (grade 5
T 39.7%, grade 4 19.0%) and finally for the Polish ones (grade B3.1%, grade 4 26.2%).

I I I
35.20%
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53.40%
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11.009

H 9.50%
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6.60%

23.0p%

B = 160%
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16.40%

Figure 6. Assessment of the significancénébrmation obtained from talks and interviews with the workers

Source: prepared on the basis of own research results.

One can notice on the basis of the responses considering the significance of different
sources of information as sources of knowledge b® used in raising corporate
competitiveness of logistics companies that entrepreneurs gave highest grades to additional
analyses which could be mostly adjusted to their specific activity. Mandatory financial
statements were not considered as being soriamo Entrepreneurs regarded the information
in gathering of which human factor was involved as the most fallible.

The significance of information was not questioned by most respondents, however this
was not transferred into the attitude towards gatherkegping records, processing and
presenting data, especially those obtained from financial and managerial accountancy. In most
companies not enough attention was paid to creating a qualitatively efficient and complete
system based on data derived fromafinial and managerial information, which would be
significant from the point of view of raising competitivenéss.

5. CONCLUSION

Processes designed to increase corporate competitiveness will always make use of
information. From the presented study results it can be inferred that in logistics companies it
is not only information that is considered to be important, but also itsltyijpemation which

"Thesis made on the basis of conducted research.
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is not viewed as credible (secehdnd information) according to decistamakers will be
considered as containing decision errors. Information of high credibility, analyses, statements
prepared on the basis of specific needs are condigeesignificant and are an important
element in the decision making process.

Corporate competitiveness needs to be based on information which will enable not
only to build strategies but will also make comparisons possible. These, in turn, are invaluable
information as additional source and will be the basis for making decisions on how the
company is supposed to operate in the future.
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PRICE DESCICION MAKING OF DRINKING WATER IN GERMANY

Franz-Josef Loscar, Eleonora Fendekova

ABSTRACT

Drinking water is the most important food. It must always be available in a good quality and
in sufficient quantities. The prices and the pricing of drinking water were already a subject of
early studies in Germany. At the moment there are again resedbelcasise of significant
differences in prices, especially in European price comparisons. The reasons for price
differences and price discussions are very complex. The article will show how to calculate the
water price in Germany in a very simply way.

KEY WORDS
Price decision making, drinking water, European water Directive, cost allocation, profit and
loss calculation

JEL Classification
Q25

1. INTRODUCTION

In a free market economy, price is the result of a competitive process, a market price is
built. But especially the price of water is no price that is based on supply and demand in a
competitive free market, because there is no real "market” farwBbe water supply is a
public, in particular, a municipal task of general interest, which the communities themselves
or by help of third parties have to fulfill.

After the liberalization of the energy market the debate to open the market Igisgpp
water has now started on a broad level. The European Commission thinks, based on the
experience in the telecommunications, transport and energy, that the liberalization has a
positive effect on the availability, quality and affordability of basiwises, which include
the water supply. The Federal Ministry of Economic Affairs also thinks that free competition
is in that case a good way. But even proponents of liberalization in the utilities sector see that
the water supply, before this step, numerouestions and problems has to be solved. The
decisive factor here is primarily the bondage of the water supply line, for which there are none
technical alternatives such as in the telecommunications sector. The coverage areas and
networks are defined remally. Unlike the electricity industry there is no national or
European grid. Water prices are therefore always monopoly prices.

However, there is an orientation on the leng marginal cost (marginal cost pricing
rule), which ensures the weleaeconomic model, the "optimal” provision of goods of public
interest. But if the water company does this pricing rule this will lead to deficits, because the
long-run marginal costs are below the average costs. The suppliers have to face peak
demands, s& h a't the capacity wutilization moved r ¢
Cost recovery in this initial situation, however guarantees, the welfare effects-optamial

! Dipl.- Betrw. (FH) Franzlosef Loscarassistant to the managemetthe public utility company of Butzbach,
Germany, author
Prof. Dr. Eleonora FendekoyBaculty of Business Managemebhniversity of EconomicsBratislava, ceauthor
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pricing according to the average cost (average cost pricing rule). In practiceyiting
dilemma is solved by splitting prices into a basic price and a working price. While the basic
price should cover the fixed costs, the working price reflects the marginal cost. The result is a
sourcebased price.

2. Implementation of cost accounting as basis for costing

The basis for the calculating is the profit and loss account (income statement) for the
division of water for the last financial year. In a miitanch company the net income is in
advance to be treated accordingly. Mibitand companies in the energy industry have to
make an wunbundling statement 4%As aapatobthedance
unbundling statement mostly the "activities outside of the electricity and gas sector” are
remaining. All costs and revenues thavé nothing to do with the division of water have to
be corrected. Even for pure water utilities, a critical review of the financial statements is
necessary because not all expenses are costs. Only the income and expenses for water supply
can be considered

After the determination of the same effort costs it may be necessary to do additional
corrections (cosincreasing or costeducing plan values, such as the stabilization of non
recurring expenses). This can be necessary e.g. in the changecofeprent volumes.
Furthermore, the commercial law depreciation expenses on the income statement have to be
eliminated, because for pricing the calculation of imputed depreciation is being set up. The
cost base should also be reduced by the franchise ¢aauge it will also be recalculated
within the computational calculations. This is necessary, because the franchise tax is based on
sales. Changes in water prices or water turnover lead to a change in revenues and thus to a
change in the franchise fee. $hwill be considered in the context of the imputed franchise
fee.

The acquisition and production costs are the basis for determining the imputed
depreciation and the imputed residual values. As a part of the calculation of depreciation, it is
not gpropriate that each asset has its own imputed lifetime. For this reason, the various assets
of a water utility are combined in s@lled investment groups. The historical acquisition and
production costs, which are carried in the accounting system, signed to these various
investment groups. As part of the determination of the acquisition and production costs for
shared resources (e.g. administrative buildings, control center for gas / electricity and water)
must be in the determination of the propmrtattributable to the water supply.

To calculate the imputed depreciation, the historical acquisition and production costs,
depending on the calculation method of the index series, for the formation of new values of
days, or the consumer price indexesstfe formation of rezalued acquisition and production

costs are required. Depending on the corporate practice, accurate yearly or exact monthly
amortization will be recognized, therefore the expenses and the effect on the-bearesj

capital has tobe considered. Of the imputed depreciation, the imputed income of the
dissolution rates, construction and capital grants are usually discontinued. To calculate the
depreciation useful lives are required. These do not depend on the technically maximum
possble service life, but it will set the normal operational, i.e. average useful lives. Their
limits are consistently higher than in accordance to the tax prescribed useful lives. There may
be compamspecific reasons, by the abeweentioned ranges of useflives, which the
associations have recommended. Causes can be material types, soil conditions and the water
guality or other factors that influences the life of assets.

2 (Energiewirtschaftsgesetz, 2012)
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Basis for the imputed return on equity is the capital required for operatibis.isT
calculated based on the division of the water balance and the imputed residual value (based on
the acquisition and production costs, based on the actual replacement valuated fEsed
on the acquisition and production cost&)r the imputedax and the imputed corporation tax
the return on equity is used, too. The franchise tax can only be calculated if all the same
expenses and all other imputed cost items were identified.

In determining the cost of the venture investment impairmdotses on property
disposals, demolition costs and the exceeding of the net book value from disposal assets are
taken into account. The difference between the commercial and imputed net book values for
disposal of fixed assets is deducted. This diffeeegutses when assets are in the useful lives
shorten the balance sheet but not short it imputed.

The determination of the risk distribution costs is via the cost of bad debts, which the
income from loans previously written off must be faced by atadm allowances. The
inventory risk is determined on the basis of the booked losses on inventories and includes
write-downs on inventories and prices and inventory differefices.

Following to the cost accounting (determination of the same expandamputed costs)
is the cost center accounting. It serves as a first step, the direct costs and in a second step, the
overhead costs (costs that cannot be assigned directly to a cost center) to the places of origin
where the costs were produced. ThiowH a high degree of internal transparency and
provides a basis for comparison. It also serves a control of the costs. The main cost centers
are: Procurement/acquisition, transportation, storage, distribution, metering and billing,
quality, management arghles. The main portion of the cost center procurement/acquisition
includes the production, promotion and treatmdihie allocation of costs of the main cost
centers will take place through the cost allocation sheetddition of allocation of cost to
cost centers and cost units the division between fixed costs and variable costs for the pricing
of water is very important.

Variable costs vary directly with the change of the reference value (in this case with the
level of water sales). Fixed costee generally independent of the reference period. According
to this definition, the supply costs are mostly variable costs. But here the relevant supply
contract is to examine, how a basic price or a-takgay arrangement has been agreed and
therefore pu have fixed costs. Personnel costs, however, should be considered in the
calculation period, for example, as fixed costs.

The direct costs of cost centers should be imputed to cost objects or groups of customers
everywhere where it is possiblé. i$ the secalled primacy of direct cost allocation. The
overheads are distributed in that way that these costs are to be broken down to the customer
groups. Cost objects are: Water supply of tariff customers, water supply to special customers
and water gpply for companies. For the allocation of overhead costs there can no general
valid classification in the water companies be found. In practice, a number of different
classifications are used and there are three different classifications: Quantitycelissif
customerspecific classification and performanrbased classifications. The methodology of
identifying classifications should be marked by continuity (continuity principle of evaluation).

In addition, the transparency and appropriateness of libetese key is essential.

3 (Verband kommunaler Unternehmen e. V., 2011)
* (Verband kommunaler Unternehmen e. V., 2011)
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3. Determination of water prices and determining the tariff structure

After determining the cost of drinking water the prices of the drinking water must now be

calculated. Several issues are inwaly

1 When considering thericing, the individual types of customers and to consider the
exception cases, so that there will be no unreasonably discrimination against certain
types of customers. (Equal treatment principle)

1 Another important aspect is the souretated pricing forall customer groups
(residential customers and special contract customers). Less favorable treatment of
individual customer groups should be avoided. The tariff customers should not be
subsidized the special customers and vice versa. (Equivalence pjinciple

1 Prices should cover costs. (Cost recovery principle). The following section will
explain how the water tariffs, based on the costs will be calculated for normal

customers.

The charges for water supply arnendalasical |y
price and/or a minimum price (in 0/day 0/ mon
dependent price part. The cost carrier unit

guantity price to match costs, such as the water me&kes. amount should depend on the
basic price of the factors driving up the costs of the cost carrier, such as the size of the
installed water meter or the dwelling unit. For each cost unit you have to develop a quantity
structure. This may include histoal values, such as the consumption level of the last
financial year and the number of meters in the last financial year. Better, but also fraught with
inaccuracies is the use of projected figures, such as planned consumption rates, if they exist in
the canpany. Cost units should be recognized with the average costs of last years to
compensate special situations of the fiscal year.

At the beginning of the pricing it must be clear, which cost share is to be settled on the
basic price. Full coveragd bxed costs over the basic price would in practice not be possible.
The fixed costs that cannot be covered by the basic price flows into the working price. As a
benchmark it is useful that at least half of the fixed costs should be covered by revéeue of
basic price. If the basic price covers only a small proportion of fixed costs, already a small
reduction in the selling of water would cause a deficit.

The working price is calculated using a simple division calculation. Here, the cost of a
peiiod will be divided by the produced quantities (deducted by the base price). There are
either planned or actual values used. The cost here includes the variable cost plus the fixed
cost which is not covered by the basic price. The ratio gives the unit aost 4/ mj , wh i
represents the same price in 0/ mj. I'n additi
tiered pricing or price zone shape. This allows controlling the usage of water of the customers.
Both variants are more difficult with the calation and settlement services. In the selected
variants, however, there should always be in mind the principles of equality and equivalence.

Basic prices can be calculated with the equivalence number calculation. Basically an
equivalence numbectalculation is used, for example, if several varieties of a product are
manufactured. In this method, a value ratio (equivalence numbers or numeric comparison) is
set up between the products. This ratio value indicates how much the creation of a unit of a
product in relation to the creation of a unit of another product costs. The cost differences of
otherwise similar products are caused due to the different stress on the plants or the quantity
and quality from different materials. This method can be apptethe calculation of the

® (BDEW Bundesverband der Energiend Wasserwirtschaft e. V., 2011)
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basic price of the water industry. The base price may be based on different sizes of water
meters. The assignment of the equivalence numbers to cost unit should be based on the cost
driving property of the cost unit. Thus, thenrmaal flow rate or the nominal diameters of the
meter are possible clues. Meters with a higher nominal flow rate or a higher nominal size may
also cause higher costs. There are also other possible criteria, such as the cost of installation
or the operatiomnd maintenance which is caused by the nfeter.

4. CONCLUSION

The water industry is characterized by a high investment ratio and with long operating
lives. The cost structure generally consists of fixed (volume independent) elements of near 80
percent while taking variable (volume dependent) costs have osilgadl proportion. The
main reference for the incurred costs in the water industry is usually the amount of water that
has been delivered. The water that was used is usually the basis for the perfoatzdede
fee (working price). But the water supplydset er mi ned by the <cust ome
can cause a few problems: a shrinking determination base leads in case of a high proportion of
fixed costs to dramatically rising unit cost. To address these problems, the industry needs a
tariff structure thats independent from the act of the people and can hardly be influenced by
demand developments. Therefore fees should be developed that are based more on the cost
structure of the water supply companies. Optimal from an operational viewpoint would be
tariffs that move congruent with the cost and revenue functions. However, it appears in the
current discussion that an appropriate model which is based more on the economic need of the
water industry results in a target conflict for example, in a view of thiéigadly desired
incentives for resource efficient user behavior or the social impact of the tariffs. However, it
requires a more pronounced debate in the water industry, how the tariff models, particular to
adapt the amount of the independent basic pricaas be changed under the conditions of a
less use of water.
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ABSTRACT

Article deals with issue of social responsibility in the field of educational institutions. Collects
some basic insight regarding the institutional frameworkmafersity education, outlines the

key functions and society demands toward the universities. Paper ghbresf aummary
regarding the relation of contemporary and future labor market and educational tasks related
to the corr espondhercae of gapedieucting the Tpipldooftomllirees .

of social responsibility at universities and resume leaves the message regarding the role of
social responsibility in decision criteria of students, while selecting university to study and
with the sustmability issue in competitive edge of academic environment.
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akcepto S sW¥st avuanreidazdi anciintih adjo keutmienk To vk - d e
dokument o b sti spololenskej zodpovednost: uni v

- <
L

ZCKLADNE FUNKEL EVANIDA

Vyggie vzdel 8vanie sa s®%shoeNogé2pnpaaklimii
myslenie, ¢gpediofm®nlo® ®s rdnmadiocsat®a dve mi c’k ®ho vzd

Vichovng iftwmokei avliznamny% s¥% asS sociali:
kult“¥%rnych vzorcov spr8vania a hodn®*t z | ed]
citov, vile a charakteru g¢giakov.

Vzdd 8vaci ajfeumlailazovan8 prostredn2ctvom j
vychov8§van® subjekty osvojuj¥% obsahy kult %ry

Kvalifikalis& fepkeizantuje t T m, ge~ absol v
vedomost 2?2, wlcrhhoyptn2osgdgadavwadPclo mpzamelsk amany .

I ntegral nS§afuektiauje t1Tm, ge Vv r 8mci vV Z
az?2skavaj¥% zrulnosti, ktor ® umosgoReuij84 nsanc ig8ilv
girgieho spolelenasdwvepnir@aod 8n8saoahopnosS seba

Selekt2vniasa unk¢givaraznejgie prejavuj e p
vzdel 8vac?2ch Yar ov n 2 na z8kl ade z8verelnlch
opr §vRuj % a\bad ojli veemmut opvo skl kppinualuedad t kch profe
poskytovan2m vichovy a vzdel §v an tomto procase e Ro v a
realizuje krit®ri 8 pre z8kladn® del eni e jedn

* RONG GAO. 2010Education and Corporate Social Responsibilifgnline]. Paris: Social Business /
Enterprise & Poverty ertificate Proje@ducation and Corporate Social Responsihi§10.p. 11.
RULI NSKC, S. 2008. Pl sobeni e rueg iVoainet..POOGs.768&72ait.d ni kat e

201303 29.] Dostupn® n a internete: <http://www3. ekf.tu
rucinska.pdf>.
6728kl ady p.¢cil 2043008i30. ] Dostupn® na internete: <http: /|

socialpr/zaklped.pdf>.
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KoDLOVE DLOHY VWAADBRIROL OLNOSTI

Vzdel §vanie m§ viac%rovRovY% gtrukt Y%ru Yl
nal ostnej zl ogky pr e podporu ekonori ck ®hc
eprezentuj e hnac? mopmoeknrto ksiocvio§ | hehme rvzdel
ok §lenseph.o ddom&ceho obyvateOstva.

Vs¥l asnosti plsob? na Slovenslkawuniyéez22t0,
ktorTch pedagogick® pltsobenie dopORa Nal g2c
hodnotia tento pol et gkt paréghOa d p ml mlan ow e O
kvalifikovanlch pracovn2kov, ako disproporln

Gl obal tz%ov& @konomi ka form thl/zvnovu/ilpaocduo
spololnossS (Igsmrasﬁ;guspogeayh | ul iseéc e j S
pracovn2kov vyugzvaS nov® tec hn I-gie i hneN
by mal reagovaS na zmeny Vv spololnost.i a z
azrul nost 2, ktor® usmogiR8l Au ekomiomi ck lai ge
individug8lnych ¢givotnlch strat®gi?2. Vzdel §v
jedinca v spololnosti do veOke,j miery ovpl )
sa st8vaj¥% najviac cenenlm tovapomsaupkuphtiny
viac marginali zovan® vyl ul ovan®.

n
a
Spololenskl dopyt po vzdelan2 je kvantita
odhadn®%uS na z8klade poltu prihl&gok na ¢t %di
do Yvahy podmeenkyi kay cjhedmdcktt! i v ch stupRov.
prihl 8senich a poltu prijatich gtudentov, ne
na Slovensku s¥% nmgdidcpra&va,i refkdmmadim® t echn

Vysokl z8ujem o gtiwphniumjeaddsiubddokom troc

vspol ol nosti, kt or T mi s¥ n?zka nemamestmnaho
vpor ovmédrs2o | gent mi strednl ch gkl pomerne
uni vevysdbkla soci 8l nyl skyatvizsdelv g s bk bgkGud?2. C

prisptsobi S potreb&8m a mognosti ampetkemoim§lk
ekonomi ky s%% do veOkejgtmi wektyaroovp | wvcheln8®v &Krviad

Najviznamnej g2 pr 2nosnovnzidkeyl §jvea ngra2 mr ahvCaa d@
potreby trhu pr8ce. KohlOada Oadskh®@®bo kapide
aschopnost 2 spadtne ovplvaUJe hospod8r ske |
pr2nosom vzdelania je zofligtemjiee zprmehukté eli § ys
jedinec s8m, ktor®mu sa invest2cie do vzdel
z8kl ade vzdel ania vykonS8va. NeYispegnl vzdel &
negat2vny dopad na hospod8rstvo gt s8gtu.

"Ng§rodnT program reforiem Q4 foiv20B0Dkep. fepPobtiupp®20h2.
<http://ec.europa.eu/europe2020/pdf/ndad12_slovakia_sk.pdf>.

*|HAJDPCHOVC, AitRDdM. aS tswmbaskfcit 801203201 h Dostupn® na
<http://www.stuba.sk/sk/diamastu/stitulom-a-bezpracezenskyweb.sk.html?page_id=4922>.
BEBLAVhi,KWBCNOVC, N.E§rd@mE. spr §va o Bratsldva: lINEKG 8@,j pol it
2001. s. &9 . Dostupn® na internete: <http:// www. gover na
ISBN 80-8904135-3.

YBEBLAVHhI ,KUB.CNOVC, MNEr2@®E. s pr § ypaltike. Bratislav® INEKOaSGe

2001. s. 17. Dostupn® na internete: <http://www. go
ISBN 80-8904135-3.
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SPOLOLENSKC ZODOPSGVOEBOL ASs VZDELCVANI A

Postupne narastaj %ci tl ak na zabezpel eni e
zvyguje z8vagnosS vgetklch cieOov a foriem
trhovl mi subj ekt mi Zak mp ot ethned &1 myarpinnt a d@d aidre |
formul 8ci ami i deol -gie trvalo udrgateOn®ho r

Ng§sl edkom storolnice rozvoj a spol ol ensk
vkt orom by s a nei mpl ementovaldi myglienky .
sohOadogwmercd fi k8§ sektkoadgdom psreskvtlodrdeaj n & obl a
saktivitami subjektov sektoru. Triplpeot t om | i ne spol ol enskej zo
ekonomi ckouenwiorcd Erhemt§lanou | 2ni ou.

Pre obl asS vzdek &wami %@Rksjod j e mmdpsvedagsti
sledova$Simcajitm2 obl asti ach:

k-dex spol ol enskej ptsobnost.i uni verzity
transparentnosS prij2pmhd@,gchw,dnotenia gt
princ2py dobr®ho riadeni a,

odmietnutie korupciev § nvczide | §vaci pho piregesd &l skumn
vzSaly §¢ m y mi sponzang univerzitya

spr §vumveriitgkgt udept oemmmysel nT st padbhher gko & § m,
ochrana dugevn®ho vlastnzctva.

= =4 =8 -8 -4 _-9_-°

Pre oblasS vzdadolc§ Bdunsipao | rdihrpapmedeosts | edov a S
v oblastiach:

1 univerzitnej filantropie,

f dial-g so zainteirstsoedamlimi kol a&kitmi visk:
priemysloma i adi aci mi gtrukt ¥%rami sektoru,

T sl edovanie potgaelktbo rsopcohl, wpmm\skgna/jchlmere
absolventis¥“shiavaeezaautpravovabi gOani ph®alpirto
odbornej pr2pravy absolventov,

zdravie a bezpelnosS zamestnancov,
osobobboanl rozvojjtmdmesbmancov a
VyvEg&genos S opsroabcno®&hno® hdoi vao tga uzdeeme sotvnancov a
rovnosS pr2legitosti (pre geny a ostatn®
rozmanitosS gtrukt¥%y pracovnich kol ekt?2y
Oudi a) ,

zai stenie Nal giehoduphadweumom pracovnz2kov
syst®m vyv8genejpriasviodel relamehsa chreadiitggn 2sm v 1
dodr gi avani e OQudsklch pr&8v ako pre zamest

Pre obl as S vzaealvivamime nmP d d meézédpavddeosti
prezen o v alastich:

= =4 =4 -8 -9

= =4 =4

T ekologick® postuggmopnrgtral sikey mnleijnna st i u
gtandardov EMAS3 O 14000 a

Y"HALAGOVCG,BAGI STOVC, A. 2011. Prieskum spolohhsky zo

met - dou sEkwbammi ckpPospekejum2011, rol . VI, | . 2/ 2011,
[cit. 2013.8B. 09 . ] Dostupn® na internete: <http:// ekonom. sa\
13369105.
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T uplatnenie ekologicklch princ2pov pri pr
poug2vanie ekologicklch surov2n a postupo
f i mpl ement8cia pr ogroanechvo dmpeljy viu nwmilorsabin enja a
a ochrany pr2rodnlch zdrojov do gtudijnlc

Koncept s papoeetinestpskeejkagdy obPgasiiz8uzdel§v;
inteentierany disneanzamer kawa 8na vzSahy dovn¥tr
vzSahkomuai k8ci e vedenia @qkdlowasbe zafsatnean

politiky, getreni e surovinami, zdr oj mi , ene
amet -d viukzmySalExtern®nkaj g2m okol2m s¥% zamer
komunity, menoilukpwovicmi sstgaehpEdieami , azl epgov
strednT mi gkol ami pri pr 2 pr aepezerdantmiopbdnikon t o v ,

asektorov,kbr 2 zamestn8vaj ¥ absolventov.

Univerzity by s a nemal i koncentrovas
spol olzedpovedmojtiad ost aS sa do pas2vne,j] Yl ohy fo
podnety zo strany =zaintere&®adonmchmasdulbcjhe kg @
astatus wpol ol nosti by mal i r e prierziemit atv2avSn ep r pre
azavg8§dzaS pbrgt Pgdeopbidvich aktiva2t.,

Univerzity, ktor® pracuj % na ipmplge meanotcth] ¥
etick® k-dexy ako n§stroje nd?Ezaickt®enki-ed etxry)
formalizovanim pr2stupom s pioakooldeinfsikkeujj Y4z ozdSpke
pravidl 8 a n &onama as8pzro&voavni @y oj i ch zamestnanc
vikol stve wupravuje vzSabhtyudpeedagn gopedvan : gabd
pedag ngacnlvrleadenlch;pope)dngSQOV|EEetCDack\Aypd Tdwea zu

akTmi s¥% regpektovanie Oudskej d!stojnosti,
arozhodovanie, spravodliv® zaobch8dzanie, d «
existuj ¥%cich etprcafiedi | prawivdgedAadda edkom aj
spol ol enskej zodpovednosti na wni8w&kraan tter va
udr gat eOn®h® vmlzwwjaj ana soci 8§l nu zrelosS je
organi z8ci e. Soci 8§l ne edrsele? ojs@edmotsitiivciQudma

podi eOaj Yoaona vytvsram? cei kowv n ®ma vpidekantr rgeadii a
prirodzenlm spl!sobom pren8ga svoje myslenie

ZCVER

Probl emati ka spol olpeomsstkuepjne z pdpevi &kdBn o ajf i
dokumentovan 8 zor ov v o vVvzdels8s acsonno spgrio sptorterde?b.ujVWa |
sektora pochopi S meniace sa role gtudentov,
pogi adazvnkeSm8 ma t r hu  pjrk8nkueencip vsegmenta Konéeptg trvalo
udr gat eOn®ho rozwvopya, kvoynphpwarja%eqs spol ol en
uni verz?2t, bud% virazne ovplyvRdwaS|gtpwden tea
pregirobzaopa univerz?2t.

T8to nokvt§1/4rog'an§ spol ol ensks§ potreba ger
z8kladnlTch stavebnlich prvkov konceptov spol o
toho procesu bude kir 8t k e j dobe ucel ens§ koncepci a [
vzdel 8vaci e podmaenk8che Svovenska. Spol ol ens

vzl ogitom obdob?2 s¥%| psoejeshospcsd@8rvealeej thkmhzsy

KOVCLI K, MT.vkop@@@ptu spololensky zodpovedn®ho podni kz
a jeho percepcia medzi podnikrBii p| o mov 8§ pr § cieerzita VBrne,2009.k.d6.a un
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a nov® podmienky, ibrudieviur8llintyemi p rteqvoal@mig, sh
harakteprietiumkivreir zi t m®g np’r ot uedentonmnm spr §vn
o0Obe uni verpzrietsw.ed9prveivrnkyonacept spol ol enske,j
0 bud¥cnosti orientovanom zamer an? gt %di a
9
.

~

n
Cc
\
d
kgt &di na t 1 ch uni verzit8ch, kt orTch progr
predstavova$S gmddzionw8r gdriddeyh arjozvmer och.
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PODSTATAKALKULCCI E NCRIO®AD®BABVY NCKLADOVHhCH
STRED&E& SSJONNMROLLINGU

THE ESSENCE OF COSTCALCULATION ACCORDIN G TO COST
CENTERS IN CONTROLLI NG

Al gbet a Foalbtr2inedva8 ,Dubcov§

ABSTRACT

Managers require quality information about cost and income when supervising profit. The
role of controlling is not to only provide this information. Controlling should be looking at
answering basic questions: what cost were generated, where and why exegetierated,

and who is responsible for their generation. These questions are directed at the past;
however, controlling focuses on future and is only paying attention to the past as it offers
suggestions for future planning and management. In orderadeige relevant information to
managers across all levels of supervision and in any corporate activity, a controller needs to
have accurate knowledge of primary and secondary cost, direct and indirect overhead
expenses as well as its allocation across thgous divisions. The introduced topic is the
objective of this contribution.

KEY WORDS
Cost calculation, cost center, direct cost, overhead expenses, correlation constant, cost
allocation, inrhouse accounting, corporate accounting report.

JEL Classification

M14, M31
bVvoOoD

Jednou 221 oh n8kl adov®ho controllingu je aj |
N8kl adov® %Y tovn2ctvo, ktor® }{eors?4 peBoupnoé
predstavuj e pre urlit® kalkulaln® met - -dy

Y%l tovan2m n8kl addovvopanOm mkhadow podOa nosi
podOa n§kladovich streahskhnil asjejpgbernefgob:
z%) tovania n8kladov podOa dr uhwotem zmgsle jekoy no s i
“upl n§ kiadvpuIn®ciiah rozdeOuj &tomalchkl adoav®Il $tr
nosi | mi

Visledkom kal kul §cie n8kladov podOa ngkl ado
kagd®ho n8kladov®ho stomedprs&azi i enioe ska | vklu
vprir8gkovej kal kul 8ci i . Kal kul 8ci a n8kl ado
ng8kl adov, ktr®ho visledkom je buN ako predb
Vnagom pr2spevku sa z8&coibcewr.8me skutolnou kal k
“Doc. 1 ng. Al gb eRkao nfoaritc?kr§o Bubtislave@Batailtatpe nivk ov ®h o manag me
Katedra podni kovohospod8rska, spoluautorskl podiel 50
2I'ng. Mgr . Gabri Ekan duibaclod& ByrnaiPedrl zaivtea, vFakul ta podni k

Katedra podni kovohospod8rska, spoluautorskl podiel 50
Pr2spewok§gpgona posr ou Ministerstva gkolstva SR prostre
Controlling podnikov financovanlch na princ2pe verejn
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Podni k je organizalne roktdetkPaoh d@ Wwykal
konkr®tne |innosti. Tieto | innosti spotrebc
aevidovam®k| sadovivch stredi sk8ch.

N8kl adov® stredi skBt sfi® umegkegmepodmakakt er i
organizaln® alebo priektorbuhb ©vhnikkjrdmd ke
ng§klady priraNovan®. Kal kul 8cia n8kladov pc
rozdiel ny v zednothvdhn Sislekdaewnw podni ku.

Pochopenie %Y ohy kal kul 8ci e n8kldaoficev pod:!
poj mov priamepmi8kmedry8kl ady. Priame n8kl ady
bezprostredngegnbt AaNuj eemg elnot ki€lma dvyi .,k of% . o NI
tomu tak® n8kl ady pnreiviketnoer Ticchh tpoe itaacko knpiiev &j#e,
To je z8ktbhddk2abod pre ug spom2nan¥% kal kul
stredzsk.yTlpdoe! et ednae po i amyc hnirk§ krd eproiva myZah RR
I ch

vn8kl adov stredisk8ch, zWW tujertpetav2 nghk
Nal gi e prepol 2tanie na jednotliv®najedhlod &jy
mognej miere princ2p poolgeadkkgdovmdjzwnimakd|§
mognej] mi ere niesS ng8klady podOa pogiadavi e

Krit®ri 8 wmendZeuniaa n8§8kladovich stred?2sk

Naj begnej gie poug2van® krit®riom pre vzl
znamen@&ruh vikonu (pr2padne rd&kulhadwwtoworsetnrle:
Pritom stal?2 rozp2tie mognost2 od veOmi veOl
(napr2kl ad vexbw@mmwM)pm@p&dom kde kagd® p
vwwsokozdvi gnl voz2k) bude povagova samost
vymedzen® n8kladov® stredisko po T

- homog®nnejgie s% n8kladov® st
- transparentnej gr8mei vrz§n$11|ktamd§f\‘k
- presnejgia je mogosS vipoltu
- tTm vyggie s¥% vgak n8klady realiz8cie Kk
stred?sk, kde je vygga spdjaet sasghkluadpoow|lect
pogi adavi ek reP&kkl gpdomwiccohu sntorséd ov n§kl adov.

n
d
r
$

n

O < WO

o

Druh® d!ledgit® krit®rium vzniku n8§kladovlic
N8kl adov® stredisk8 by mal. byS riaden® zodp
okolnostZodpadeeaad&n&ksti za vzni k n8kl adov.
Dopl Ruj “ce krit®rium predstavuje aj priestor
k eN je definovan® aj funk|ln® krit®rium.

PODNI KOVh ZBLTOVACE VhKAZ

Vzni k podni kov®ho z¥% tovacieho vIikazu (N
kal kul § @idev pP®kiOa n8kladovich strekt2srkej Pgw%
vst Opcoch uveden®vniSadatkdoh®dstuhgdn§kBadov. N
VPZV usporiadan® podOa wur]itlch hOad2sk, kto

vpr2spevku tri znaky zosktupmnisaa nb§ukd eandeo v Ve
Pomenovani e n8kl adovl ch stredzskich(fuhadieej NS
vprocese viroby, to znamen8, g¢ge grel ittoeedr sikhup

hal ej rozdel eni e NS j\elroorblteereat@\yans@kurpane/zsa/
technick®ho z% tovani a.
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1. Del eni e NS podOa funkci 2: o
- Vgeobecn® n8kladov® stredisk8 zahRRaj % N.
pr8ce pre vget(thkhgpthiskkgdpodnoka energi e, S

pr8ce) .

- Pomocn® virobn® stredisk§ sl %gia zhotovo
funkciu priamo na pr oduaklitee nliper es¥%l sebp @r
svirobkom).

- Hl avn® v IT1r osh/a & psotjreend® rsgkit§k @mo (g hot oveni e Vv’

- VedOajgie viobn® stredisk§ sl ¥%gia svojou
virobku) .

- Materi 8l ov® wotbrsda dair Skv& ns lupagaspkr | davdeo vraantieur i a8 |
park, n8kup, skladovanie).

- Admi ni s tordabty?tvorve® ast redi sk§ zahoBogaj % funkci

2. Del eni e NS pwldrOmbe:zSahu Kk

- Hlavn® NS s%% |l en zhotovovacie Yseky podni
- Pomocn® NS s¥% n8kladov® stredisk8, nie s
- VedOaj gvleoN®B®s¥%seky vedOajg2ch produktov.

3. Del enie NS podOa zw% tovac2ch vzSahov
- Prvotn® NS s¥% tak® NS, ktor® Nal e] pr
Vykons8vaj % svoje |linnosti l en pre i n® NS
- Druhotn® NS s¥% tak® NS, ktol® pgkpabdtava
Uveden® del enie NS je iba minim8lne zmyslu
NS AvisRwmjad. Pritom sa tu vyn§ra Hdlebo ot §zk

hl avn®, prvotn® alebo druhotn® NS.

Druhy nepriangdhan@é&l agdovavdve skupiny: Pr
t ak®, ktor ® SsYs plelrée meme®pkryy a ma & h n uotg@k k @ld® cihi
ng§kladovich druhov. SV toslnuPhkledbdy knadr ®p ctal
vzSahwup itk uz. Sekun&8rardeov dr phyedsasB8avuj Y% url| eni
vn¥%tropdni kovich vIikonov spotrebovanTch v
podn|k0v®ho |l ek8ra, elektrick8 energia vlast
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